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Executive summary 

This report summarises the findings of the Green Heart Wisdom (GHW) program, delivered by the Brisbane 

/ƛǘȅ /ƻǳƴŎƛƭ ǿƛǘƘ ŦǳƴŘƛƴƎ ŦǊƻƳ ǘƘŜ !ǳǎǘǊŀƭƛŀƴ DƻǾŜǊƴƳŜƴǘΩǎ [ƻǿ LƴŎƻƳŜ 9ƴŜǊƎȅ 9ŦŦƛŎƛŜƴŎȅ tǊƻƎǊŀƳ ό[L99tύΦ 

In line with the broader goal of LIEEP - to trial and evaluate ways to assist low-income households to be 

more energy efficient - the GHW program focussed specifically on low-income senior householders in 

Brisbane. Senior householders are an important target audience as they are the fastest-growing 

demographic in the Brisbane City Local Government Area. The GHW program trialled two activities aimed 

at addressing the financial limitations and information failures that have historically prevented low-income 

senior householders from improving their energy efficiency.  

The two activities trialled in this program were:  

¶ Home Energy Check (HEC) ς a trained field officer performed energy checks at 1000 ǇŀǊǘƛŎƛǇŀƴǘǎΩ 

homes to make assessments and recommendations regarding the energy efficiency of fixtures and 

fittings. 628 participants also received a discounted energy efficient appliance upgrade to replace 

an old model and 920 participants received a discounted appliance upgrade and energy efficiency 

modifications, which were provided to participants whose homes met specific criteria1. 

¶ EnergySavers sessions (ES) ς participants attended a series of group sessions, facilitated by a 

convenor, to discuss low-cost energy efficiency topics, using a format and materials tailored by 

CSIRO to low-income senior households. Due to recruitment challenges, some participants received 

the EnergySavers booklets only and did not participate in the group discussions. 

To be eligible to participate in these activities, participants had to be aged over 60, live in the Brisbane City 

Council Local Government Area, hold a current Pensioner Concession Card, and own their home 

(mortgaged or outright) which was required to have an electricity meter. The program was successful at 

recruiting senior low-income householders to the program, attracting a total of 1647 participants. This 

success can be attributed to the effective partnerships forged between the Brisbane City Council, 

Community Service Providers (CSPs) and the other community organisations working with this target 

audience. 

A suite of data collection techniques was integrated into the GHW program to assist in a rigorous 

evaluation of the activities. These included pre-program and post-program surveys, the collection of energy 

meter data, and the collection of qualitative participant feedback. CSIRO, a research partner of the GHW 

Program, was responsible for analysing data collected during the program activities.  

 

 

 

 

 

                                                             

 

1
 be aged over 60; live within Brisbane City Council boundaries; hold a current Pensioner Concession Card; own or are paying off the home 

they live in and have a separate electricity meter. 
 



There were four GHW program objectives:  

¶ Objective 1: To test which of the trial activities  - Home Energy Check or attendance at CSIRO 

EnergySavers sessions - had the greatest impact in terms of raising awareness and levels of 

understanding of energy efficiency, changing behaviour and attitudes towards energy efficiency, 

and changing actual energy consumption. 

¶ Objective 2: To improve the energy efficiency of low-ƛƴŎƻƳŜ ǎŜƴƛƻǊǎΩ ƘƻƳŜǎ ŀƴŘ ŎƻƴǘǊƛōǳǘŜ ǘƻ ǘƘŜƛǊ 

health, well-being and ability to remain in their own homes. 

¶ Objective 3: To help low-income seniors manage energy costs by better managing their energy 

consumption. 

¶ Objective 4: To inform future local, State or Federal government energy efficient policy and 

program initiatives amongst this target population. 

 

Summary of key findings: 

¶ !ǳǎǘǊŀƭƛŀΩǎ ǇƻǇǳƭŀǘƛƻn is aging, so assisting seniors to successfully balance energy costs with comfort 
and well-being, should be an important component of broader governmental planning.  

¶ Low-income senior households are traditionally low users of energy and even small reductions in 
energy bills are important, since low-income households spend approximately 10% of their disposable 
income on household energy costs, compared to the national average of 5%. 

¶ Vulnerable, low-income households are greatly exposed to the rise in energy costs. The mitigated 
impact of likely future price rises in electricity is likely to become increasingly financially valuable over 
time, as electricity prices continue to rise.   

¶ While the overall Green Heart Wisdom program showed a low cost-benefit ratio, the economic 
assessment of this program did not monetise the economic values for the broader community relating 
to social benefits, such as individuals staying in their homes for longer, health and well-being, 
reduction in medical costs and addressing isolation. 

¶ Results show that Green Heart Wisdom had an overall positive impact on helping seniors to manage 
energy costs, as Home Energy Check (HEC) Comparison participants (ie those who completed surveys 
but did not receive an appliance upgrade or modifications) showed an increase in their energy 
consumption during the program period, resulting in an increase in energy costs and related carbon 
emissions. Participants who received a program activity did not similarly increase their energy 
consumption. 

¶ For optimal participant recruitment and retention, home-based interventions may be preferable when 
targeting senior low-income participants.  In the current program, the requirement for travel out of 
the home made some activities more difficult to deliver or to achieve participation. 

¶ Across all criteria, the Home Energy Check had the largest impact. Participants who received a 
refrigerator upgrade and/or installed CFL lighting showed a significant reduction in energy 
consumption.  Future programs seeking to provide energy efficiency modifications for low-income 
seniors should concentrate on provision of appliances that have a large impact on energy 
consumption. 

¶ Strong partnerships between program facilitators, the target community, and service providers who 
had ties to the target community was an important element of the program. This combination of  
partners helped ensure the program model was developed to suit the needs of the audience and 
importantly to facilitate recruitment to the program. 

¶ The program made it ŎƭŜŀǊ ǘƘŀǘ ƛǘ ƛǎ ƘŀǊŘ ǘƻ ƛƳǇƭŜƳŜƴǘ ŀ ΨƻƴŜ ǎƛȊŜ Ŧƛǘǎ ŀƭƭΩ ŀǇǇǊƻŀŎƘΦ  ¢ƘŜǊŜ ǿŀǎ ŀ ƘǳƎŜ 
ǾŀǊƛŀǘƛƻƴ ōŜǘǿŜŜƴ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ƘŜŀƭǘƘΣ ŎŀǇŀōƛƭƛǘƛŜǎΣ ƛƴŘŜǇŜƴŘŜƴŎŜΣ Ƴƻōƛƭƛǘȅ ŜǘŎΦ  CǳǘǳǊŜ ǇǊƻƎǊŀƳǎ 
ǎƘƻǳƭŘ ǘŀƛƭƻǊ ǊŜŎǊǳƛǘƳŜƴǘ ǘƻ ǎǳƛǘ ǇŜƻǇƭŜΩǎ ŎŀǇŀŎƛǘƛŜǎΣ ŀǎ ǘƘƛǎ ƛǎ ǇŀǊǘƛŎularly variable in this age group. 



¶ There are benefits to participants above and beyond direct reductions in energy consumption costs, 
and these benefits need to be considered when developing energy efficiency programs.  These include 
health and well-being improvements, thermal comfort and protection from rising energy costs over 
time 

¶ Heating and cooling systems play an important role in providing participants with thermal comfort at 
home since they account for up to 40% of household energy consumption. Effective interventions for 
senior low-income householders should focus on the need for seniors to balance energy efficiency and 
reduced energy costs, with the need for thermal comfort in the home.  
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1 Introduction 

This report presents the findings of an evaluation of the Green Heart Wisdom (GHW) program, which was 

led by the Brisbane City Council with funding received from Round 1 of the !ǳǎǘǊŀƭƛŀƴ DƻǾŜǊƴƳŜƴǘΩǎ [ƻǿ 

Income Energy Efficiency Program (LIEEP). The Australian Government contributed $2.012 million to deliver 

the Green Heart Wisdom research project, with a further $622,000 contributed by consortium partners. 

The GHW program involved a range of consortium partners, including CSIRO as the research partner as well 

as Community Service Providers, The Good Guys Capalaba, BoysTown, Good Shepherd Microfinance as well 

ŀǎ ǇŜŀƪ ōƻŘƛŜǎ ǎǳŎƘ ŀǎ /ƻǳƴŎƛƭ ƻƴ ǘƘŜ !ƎŜƛƴƎ ό/h¢!ύΣ bŀǘƛƻƴŀƭ {ŜƴƛƻǊǎ !ǳǎǘǊŀƭƛŀ ŀƴŘ !ǳǎǘǊŀƭƛŀƴ tŜƴǎƛƻƴŜǊǎΩ 

and Superannuants League QLD Inc. The LIEEP aimed: 

¶ to trial and evaluate a number of different approaches in various locations to assist low-income 

households to be more energy efficient; 

¶ to capture and analyse data and information to inform future energy efficiency policy and program 

approaches. 

In addition to the aims above, the program had the following objectives: 

¶ to assist low income households to implement sustainable energy efficiency practices to help 

manage the impacts of the carbon price and improve the householdΩs health, social welfare and 

livelihood; 

¶ to build the knowledge and capacity of consortia members to encourage long-term energy 

efficiency among their customers or clients; 

¶ to build the capacity of Australian energy efficiency technology and equipment companies by 

maximising the opportunities for Australian industries to participate in the projects. 

Improving household energy efficiency is a priority for vulnerable, low-income households, which are 

greatly exposed to the rise in energy costs, as they spend proportionately more of their disposable income 

on energy consumption. Senior households - the fastest growing demographic in the Brisbane Local 

Government Area (Office of Economic and Statistical Research; Queensland Treasury, 2011) - are 

particularly exposed to energy costs as they are more likely to live in larger, older, energy inefficient 

housing stock (Hamza and Gilroy, 2011; Roberts, 2008), and may be less likely to invest in energy efficient 

technologies because they find the rate of return from energy improvements too low (Mills and Schleich, 

2012). Developing energy efficiency programs targeted to low-income senior households is thus an 

important component in broader government programs aimed at improving household energy efficiency.  

Within the broader LIEEP research program, the GHW program aimed to explore the current energy use 

and energy needs of low-income seniors, and to address the financial limitations and information failures 

that prevent low-income senior Brisbane householders from improving their energy efficiency. The 

program trialled two main activities which aimed at improving the energy efficiency of low-income Brisbane 

senior residents. The program activities were run from November 2013 to April 2014 (Pilot stage) and May 

2014 to February 2015 (Main stage). 

These activities involved home energy assessments, financial incentives and/or information provision as 

outlined below:  

Å A Home Energy Check (HEC) ς ŀ ǘǊŀƛƴŜŘ ŦƛŜƭŘ ƻŦŦƛŎŜǊ ǇŜǊŦƻǊƳŜŘ ŀƴ ŜƴŜǊƎȅ ŎƘŜŎƪ ŀǘ ǇŀǊǘƛŎƛǇŀƴǘǎΩ 

homes using a HEC tool (a tablet loaded with program-ǎǇŜŎƛŦƛŎ ǎƻŦǘǿŀǊŜ ŎŀƭƭŜŘ ΨRunaboutΩ) to make 

assessments of, and recommendations regarding, fixtures and fittings relating to energy efficiency.  
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Depending on specific criteria, participants may have received a highly discounted energy efficient 

appliance (fridge, washing machine, air conditioner*) and modifications.  

¶ CSIRO EnergySavers sessions (ES) ς participants attended a series of group sessions to discuss low-

cost energy efficiency using a format and materials specifically tailored by the CSIRO to low-income 

senior households. Participants who were not eligible for a HEC activity received $50 in grocery 

vouchers for participation in the program. 

       *only for participants eligible for either the Medical Heating and Cooling Electricity Concession       

Scheme (QLD) or the Essential Medical Equipment Payment (FED). 

 
Participants were allocated to one of seven groups based on the nature of their involvement in the 
program activities:  
 
Activity Description Number of participants 

Home Energy Check 

(HEC) Only  

A trained field officer performed an energy check at 

ǇŀǊǘƛŎƛǇŀƴǘǎΩ ƘƻƳŜǎ ǳǎƛƴƎ ǎƻŦǘǿŀǊŜ which collected participant 

data and subsequently recommended fixtures and fittings 

relating to energy efficiency.  

Depending on the criteria listed above, participants may have 

been eligible to receive: 

i) A range of modifications including: 

o installing ceiling fans 

o draft-proofing windows or doors 

o installing standby power controllers 

o installing compact fluorescent lamps (CFL)  

o installing light-emitting diode (LED) lightbulbs)  

o switching electric hot water system to an off-peak tariff 

o installing water saving showerheads  

o installing tap aerators. 

ii) A highly discounted, energy efficient appliance to replace an 

old model: 

o Option of a fridge, washing machine or air conditioner, 

depending on eligibility of each participant (cost of $125 

to participants). 

654 participants  

 

EnergySavers (ES) Only Participants attended a series of EnergySavers group sessions, 

facilitated by a convenor, to discuss energy efficiency, using a 

format and materials specifically tailored by the CSIRO to low-

income senior households. Participants received $50 in grocery 

vouchers as a thank you for participating.  

165 participants  

HEC & ES Participants received a Home Energy Check and attended the 

EnergySavers group sessions (as described above). 

60 participants 

HEC & ES Information Participants received a Home Energy Check and were provided 

with the EnergySavers materials, but did not attend the group 

discussions. 

286 participants 
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ES Information Participants received the EnergySavers materials by mail, but 

did not attend the group discussions. 

33 participants 

Comparison Groups Participants were not involved in any activities, but completed 

pre-program/post-program surveys to enable comparison with 

activity groups. 

 

HEC Comparison Recruited by CSPs ς undertook pre and post program surveys. 206 participants 

ES Comparison Recruited by Council ς undertook pre and post program 

surveys. 

243 participants 

 

Key findings relating to Objectives  

Green Heart Wisdom Objective 1: to test which of the selected activities had the greatest impact in terms 

of raising awareness and levels of understanding of energy efficiency, changing behaviour and attitudes 

towards energy efficiency, and changing energy consumption. 

Across all criteria, the HEC activity had the largest impact. Results show that participants who participated 

in the HEC only and/or face-to-face ES activity self-reported higher levels of awareness, greater feelings of 

control and empowerment over energy consumption, as well as higher frequency of effective self-reported 

energy behaviours in the post-program surveys (when compared to pre-program surveys). However, self-

reported attitudes and behaviour were ƴƻǘ ŘƛǊŜŎǘƭȅ ŀǎǎƻŎƛŀǘŜŘ ǿƛǘƘ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ŜƴŜǊƎȅ ŎƻƴǎǳƳǇǘƛƻƴ Ǉƻǎǘ-

program.  

Across all activities, the program yielded an estimated average decrease in electricity consumption of 99.89 

Kilowatt hours per year per person. Participants in the HEC activity (either alone, or in conjunction with ES 

Information) showed the largest decreases in electricity consumption, and this decrease was associated 

primarily with either a refrigerator upgrade or CFL lighting installation. 

Green Heart Wisdom Objective 2: to imǇǊƻǾŜ ǘƘŜ ŜƴŜǊƎȅ ŜŦŦƛŎƛŜƴŎȅ ƻŦ ƭƻǿ ƛƴŎƻƳŜ ǎŜƴƛƻǊǎΩ ƘƻƳŜǎ ŀƴŘ 

contribute to their health, well-being and ability to remain in their own homes. 

Results show that the provision of a refrigerator upgrade and the installation of CFL lighting through the 

HEC activity did substantially improve the energy efficiency of low-ƛƴŎƻƳŜ ǎŜƴƛƻǊǎΩ ƘƻƳŜǎΦ Participant 

feedback received in the post-program survey suggests that many participants perceived that the home 

energy modifications received in the HEC activity contributed to an increase in ǘƘŜƛǊ ƘƻƳŜΩǎ ŜƴŜǊƎȅ 

ŜŦŦƛŎƛŜƴŎȅ ŀƴŘ ǘƘŜƛǊ ƘƻǳǎŜƘƻƭŘΩǎ well-being.  

While the installation of modifications such as ceiling fans would not necessarily reduce electricity 

consumption or costs, qualitative feedback received from participants shows that: 

¶ Participants who improved the energy efficient use of heating and cooling appliances benefited 

from greater control over their energy consumption while maintaining thermal comfort;  

¶ Some participants reported that ceiling fans and power boards contributed to improving their 

levels of comfort at home. 
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¢ƘŜǊƳŀƭ ŎƻƳŦƻǊǘ ŎƻƴǘǊƛōǳǘŜǎ ǎƛƎƴƛŦƛŎŀƴǘƭȅ ǘƻ ǎŜƴƛƻǊǎΩ health and well-being2 and this improved health and 

well-ōŜƛƴƎ ǎƘƻǳƭŘ ƛƳǇǊƻǾŜ ǎŜƴƛƻǊǎΩ ability to remain in their own homes for longer. 

Green Heart Wisdom Objective 3: to help low-income seniors manage energy costs by better managing 

energy consumption. 

Across all activities, the program yielded a per person decrease in electricity costs of $29.37 per year, and a 

per person reduction in carbon-equivalent emissions of 80.91 kg per year. Aggregated across the 1198 

participants, this equates to an estimated total saving of $35,184.52 per year in electricity costs, and a total 

reduction of 96.93 tonnes per year in carbon-equivalent emissions. Although these per person changes are 

small, anecdotal feedback from CSPs states that even small reductions in energy bills are important for low-

income householders, who spend relatively more of their disposable income on household energy costs.  

(10% compared to the national average of 5%)3.  

Results show that the program was most effective in reducing household energy costs for participants who 

received a refrigerator upgrade and/or installed CFL lighting. This finding suggests that when offering 

appliance upgrades, the potential energy reduction embodied by different appliances plays a key role in 

influencing household energy consumption.  

Results also suggest that the program had an overall positive impact on helping seniors to manage energy 

costs. While HEC Comparison participants, who did not receive an appliance upgrade or any home 

modifications, showed an increase in their energy consumption,  participants who received a program 

activity did not similarly increase their energy consumption over the same period.   This suggests that the 

ǇǊƻƎǊŀƳ ŀŎǘƛǾƛǘƛŜǎ Ƴŀȅ ƘŀǾŜ ƛƳǇǊƻǾŜŘ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ŎŀǇŀŎƛǘȅ ǘƻ ŎƻƴǘǊƻƭ ǘƘŜƛǊ ŜƴŜǊƎȅ ǳǎŀƎŜΦ  

Green Heart Wisdom Objective 4: to inform future local, State or Federal government energy efficiency 

policy and program initiatives amongst this target population. 

Thermal comfort is a key area for improving the energy efficiency and comfort of low-income seniors. 

Interventions that encourage the energy efficient use of heating and cooling appliances are essential for 

improving the energy efficiency of low-ƛƴŎƻƳŜ ǎŜƴƛƻǊǎΩ ƘƻƳŜǎΣ ŀǎ ŀƛǊ-conditioning use becomes the norm. 

This conclusion is supported by program data which shows that: 

¶ IƻƳŜ ǘƘŜǊƳŀƭ ŎƻƳŦƻǊǘ Ǉƭŀȅǎ ŀ ƪŜȅ ǊƻƭŜ ƛƴ ƳŀƛƴǘŀƛƴƛƴƎ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ǿŜƭƭōŜƛƴƎΣ with 70% of 

participants relying on heating and cooling appliances for thermal comfort; 

¶ The penetration of air-ŎƻƴŘƛǘƛƻƴƛƴƎ ƛƴ ǎŜƴƛƻǊǎΩ ƘƻƳŜ ŀǇǇŜŀǊǎ ǘƻ ōŜ ƛƴŎǊŜŀǎƛƴƎΤ 

¶ tŀǊǘƛŎƛǇŀƴǘǎΩ ōŀǎŜƭƛƴŜ ǇŜǊŎŜǇǘƛƻƴǎ ƻŦ ǘƘŜǊƳŀƭ ŎƻƳŦƻǊǘ ǎƘƛŦǘ ƻƴŎŜ ǘƘŜ ƘƻǳǎŜƘƻƭŘ Ƙŀǎ ŀŎŎŜǎǎ ǘƻ ŀƛǊ-

conditioning; 

¶ Participants were not using air-conditioners and/or heaters efficiently at the start of the program; 

¶ Some participants were still reluctant to set air-conditioners and/or heaters to recommended 

temperatures at the end of the program;  

¶ There may be a discrepancy between the typical advice of energy efficient experts regarding what 

ŎƻƴǎǘƛǘǳǘŜǎ ΨƛŘŜŀƭΩ ŜƴŜǊƎȅ ŜŦŦƛŎƛŜƴŎȅ ōŜƘŀǾƛƻǳǊΣ ŀƴŘ ǘƘŜ ŜȄǇŜŎǘŀǘƛƻƴǎ ƻŦ ǎŜƴƛƻǊ ƘƻǳǎŜƘƻƭŘǎ ǊŜƎŀǊŘƛƴƎ 

the use of their appliances for maintaining thermal comfort. 

                                                             

 

2
 (2002) Krieger,J. & Higgins, D., Housing and Health: Time Again for Public Health Action 

 
3
 Data from the Australian Bureau of Statistics: 4670.0 - Household Energy Consumption Survey, Australia: Summary of Results, 2012.   
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Other studies, such as those undertaken by Berry et al., 2014; Howden-Chapman and Chapman, 2012; 

and Moore et al., 2016, have identified that energy efficiency upgrades can result in beneficial social 

outcomes in relation to residential thermal comfort, health and well-being. These are in addition to 

energy and financial savings.   

In the studies undertaken by Moore et al. (2016), residents of housing project homes stated that their 

health and comfort was significantly improved due to improvements in the thermal performance of 

their dwellings.   

In the studies of Howden-Chapman and Chapman (2012), householders stated that when insulation 

was installed in their homes (New Zealand) they experienced a reduced number of hospital visits in 

relation to respiratory and coronary conditions, as well as other health benefits. 4 

 

 

 

 

 

  

                                                             

 

4
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1.1 Green Heart Wisdom partners and program suppliers 

The Green Heart Wisdom program was delivered with the support and commitment of the Consortium 

Partners and the Program Suppliers listed below.  Table 1 shows the roles of each organisation. 

Table 1 Green Heart Wisdom Consortium Partners and Service Providers 

NAME OF MEMBER PARTNER OR PROVIDER ROLE 

Brisbane City Council Consortium partner Project management 

Partner coordination 

EnergySavers recruitment 

CSIRO Consortium partner Research Partner 

Data analysis and reporting 

Development of EnergySavers model and materials 

Community Service Providers Consortium partners Delivery of Home Energy Checks 

Recruitment of participants  

Coordination of home modifications 

Delivery of EnergySavers sessions (some CSPs) 

BoysTown Consortium partner Delivery of new appliances and removal of old ones  

Recycling of old appliances 

The Good Guys, Capalaba Consortium partner Provision of discounted energy efficient appliances (either 
fridge, washing machine or air conditioner)   

Council on the Ageing (COTA) Consortium partner Advice and promotion of program  

Australian Pensioners & Superannuants 
League 

Consortium partner Advice and promotion of program 

National Seniors Association Consortium partner Advice and promotion of program 

Good Shepherd Microfinance Consortium partner Access to No Interest Loans (NILS) 

Energex Service Provider Access to NMI data to measure changes in electricity 
consumption 

APA Service Provider Access to MIRN data to measure changes in gas consumption 

Priority Group Australia (PGA) Service Provider Development of Runabout and ASAP software 

Training and ongoing software support 

Q&A Market Research Service Provider Data management 

 

1.1.1 BRISBANE CITY COUNCIL 

In June 2013, Brisbane City Council received approval under Round 1 of the !ǳǎǘǊŀƭƛŀƴ DƻǾŜǊƴƳŜƴǘΩǎ [ƻǿ 

Income Energy Efficiency Program (LIEEP)to fund the Green Heart Wisdom program. The Australian 

Government contributed $2.012 million to deliver the research project, with a further $622,000 

contributed by consortium partners. The purpose of the program was to engage with up to 2,000 eligible 

seniors to help them manage their household energy usage more effectively and reduce power bills.  

The Green Heart Wisdom program was managed by .ǊƛǎōŀƴŜ /ƛǘȅ /ƻǳƴŎƛƭΩǎ Green Community Initiatives 

team, which delivers environmental engagement programs to encourage residents, schools, and 

communities of Brisbane to make changes that help to make Brisbane a sustainable city.  
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The project directly supported /ƻǳƴŎƛƭΩǎ Ǿƛǎƛƻƴ ǘƻ ǊŜŘǳŎŜ .ǊƛǎōŀƴŜΩǎ ŎŀǊōƻƴ ŦƻƻǘǇǊƛƴǘ ŀƴŘ ƘŜƭǇ ǎŜƴƛƻǊ 

residents to make more sustainable lifestyle choices. The ΨGreen Heart WisdomΩ title distinguished this 

project from other Council initiatives, ǿƛǘƘ ΨǿƛǎŘƻƳΩ ŘŜŦƛƴƛƴƎ ōƻǘƘ ǘƘŜ ǘŀǊƎŜǘ ŀǳŘƛŜƴŎŜ ŀƴŘ ŀŎƪƴƻǿƭŜŘƎƛƴƎ 

the knowledge and experience of this demographic. 

The two year Green Heart Wisdom program helped low income seniors improve their energy usage by 

providing them with access to a range of services. This included energy saving workshops and personalised 

home visits. Some participants were eligible to receive a range of energy saving modifications, at no cost to 

them, as well as highly discounted energy efficient appliances such as fridges and washing machines.  

Council, whilst engaging with participants to meet the program objectives, also partnered with the above 

listed Consortium members and service providers to deliver the program. In addition to delivering the 

energy efficiency activities to the participants the program also served to collect and analyse a significant 

ǉǳŀƴǘƛǘȅ ƻŦ Řŀǘŀ ǘƻ ōŜǘǘŜǊ ǳƴŘŜǊǎǘŀƴŘ ƭƻǿ ƛƴŎƻƳŜ ǎŜƴƛƻǊǎΩ ŀǘǘƛǘǳŘŜǎ ŀƴŘ ōŜhaviours with regards to energy 

efficiency. The first part of the report presents the results of this research. The information contained in the 

following section presents details regarding the roles ƻŦ /ƻǳƴŎƛƭΩǎ ǇŀǊǘƴŜǊǎΣ Ƙƻǿ ǘƘŜ ŀctivities were 

structured and observations, lessons learned and future recommendations. 

1.1.2 CSIRO 

Brisbane City Council partnered with CSIRO to support two components of the Green Heart Wisdom 

project, firstly as the research partner and secondly to support delivery of the EnergySavers program. CSIRO 

had previously developed an energy efficiency behavioural change program, for low income households. It 

was determined that with some modifications this program could be used as a model for the behavioural 

change component of Green Heart ²ƛǎŘƻƳΦ /{LwhΩǎ ǊƻƭŜ ǿŀǎ ǘƻ ŀŘŀǇǘ ŀƴŘ ƻǾŜǊǎŜŜ ǘƘŜ ŘŜƭƛǾŜǊȅ ƻŦ ǘƘŜ 

EnergySavers program, design the pre and post program questionnaires and conduct post program focus 

groups with analysis.  

CSIRO also adapted EnergySavers communications materials, that included magazines and video clips, for 

seniors living in Brisbane and managed the ethical aspects of the program, ensuring that all materials and 

processes attained ethical clearance before engaging with the Brisbane community. CSIRO also developed 

and delivered the Convenor training program and provided ongoing guidance. 

As research partner CSIRO collated all the program data. This included: 

¶ participant consent forms  

¶ the eligibility Screener information  

¶ pre-survey responses  

¶ Home Energy Check responses collected via the Runabout software 

¶ post-survey responses  

¶ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ŜƴŜǊƎȅ ǳǎŜ ƛƴŦƻǊƳŀǘƛƻƴ ŦǊƻƳ 9ƴŜǊƎŜȄ ƻǊ !t!Φ ¢Ƙƛǎ ǿŀǎ ǇǊƻǾƛŘŜŘ ƛƴ ŀ ŦƻǊƳŀǘ ǘƘŀǘ 

ŀƭƛƎƴŜŘ ǿƛǘƘ ǘƘŜ !ǳǎǘǊŀƭƛŀƴ DƻǾŜǊƴƳŜƴǘΩǎ [ƻǿ LƴŎƻƳŜ 9ƴŜǊƎȅ 9ŦŦƛŎƛŜƴŎȅ tǊƻƎǊŀƳ ό[L99tύ Řŀǘŀ 

schema.  

CSIRO was responsible for uploading this information to the LIEEP data portal. It is this data that has been 

used to report the results and analysis of the program included within this report.  
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1.1.3 Q&A MARKET RESEARCH 

Q&A Market Research services developed a number of digital products to facilitate the collection of 

ǇŀǊǘƛŎƛǇŀƴǘ Řŀǘŀ ŀƴŘ ǎǘǊǳŎǘǳǊŜŘ ƛǘ ƛƴ ŀ ŦƻǊƳŀǘ ǘƻ ǊŜŦƭŜŎǘ ǘƘŜ !ǳǎǘǊŀƭƛŀƴ DƻǾŜǊƴƳŜƴǘΩǎ [L99t Řŀǘŀ ǎŎƘŜƳŀ ŦƻǊ 

upload to the LIEEP data portal. Q&A Market Research, CSIRO and Council worked closely to ensure privacy 

requirements were adhered to and that a high level of data integrity was attained. 

Q&A Market Research undertook the following tasks: 

¶ development of the Call sheets used by the CSPs, EnergySavers and Comparison Group officers to 

record details of participants who had been contacted;  

¶ ƳŀƴŀƎŜƳŜƴǘ ƻŦ ǘƘŜ ŀƭƭƻŎŀǘƛƻƴ ƻŦ ŜŀŎƘ ǇŀǊǘƛŎƛǇŀƴǘΩǎ ƛŘŜƴǘƛŦƛŎŀǘƛƻƴ ƴǳƳōŜǊ ǘƘǊƻǳƎƘ ǘƘŜ /ŀƭƭ ǎƘŜŜǘǎΤ 

¶ development of the web based eligibility Screener which the Recruitment Officer used when 

contacting prospective participants to confirm that they met the necessary criteria to participate; 

¶ transfer of the pre and post program surveys to web based products so that surveys could be 

ŎƻƳǇƭŜǘŜŘ ƻƴƭƛƴŜΣ ǊŜŘǳŎƛƴƎ ǘƘŜ ŀƳƻǳƴǘ ƻŦ Řŀǘŀ ƛƴǇǳǘ ƴŜŜŘŜŘ ǘƻ ŎƻƭƭŀǘŜ ǘƘŜ ǇŀǊǘƛŎƛǇŀƴǘǎΩ responses; 

¶ working with PGA to collate the data gathered from the Home Energy Checks so that it could be 

passed to CSIRO for upload to the LIEEP data portal;  

¶ collation of participant consent forms for Energex to permit CSIRO access to participant energy use 

data; 

¶ provision of weekly reports to the Green Heart Wisdom team, so progress against program 

milestones could be tracked. 

1.1.4 PRIORITY GROUP AUSTRALIA 

Council partnered with Priority Group Australia (PGA) to develop the Home Energy Check software 

application, known as ΨwǳƴŀōƻǳǘΩΦ vǳŜǎǘƛƻƴǎ ǿŜǊŜ ŎŀǊŜŦǳƭƭȅ ŎǊŀŦǘŜŘ ǎƻ ǘƘŀǘ ŀ ŎƭŜŀǊ ǊŜǇǊŜǎŜƴǘŀǘƛƻƴ ƻŦ ǘƘŜ 

ǇŀǊǘƛŎƛǇŀƴǘΩǎ ŜƴŜǊƎȅ ōŜƘŀǾƛƻǳǊǎ ŎƻǳƭŘ ōŜ ǊŜŎƻǊŘŜŘΣ ǿƛǘƘ ŀǇǇǊƻǇǊƛŀǘŜ ǊŜŎƻƳƳŜƴŘŀǘƛƻƴǎ ŦƻǊ ƛƳǇǊƻǾŜƳŜƴǘ 

suggested. 

Field Officers used a Samsung tablet that allowed them to access the pre-program survey, the Home Energy 

Check questions and the post-program survey, ǿƘƛƭǎǘ ƛƴ ǘƘŜ ǇŀǊǘƛŎƛǇŀƴǘΩǎ ƘƻƳŜΦ ¢Ƙƛǎ ǇǊƻŎŜǎǎ ŀƭƭƻǿŜŘ Řŀǘŀ 

from the surveys to be collated by Q&A and data from the Home Energy Check to be stored in the PGA 

database, known as ASAP.  Both sets of data were then passed to CSIRO for its analysis and final upload to 

the LIEEP data portal. 

Runabout collected participant responses and based upon their responses made energy efficient 

recommendations. Green Heart Wisdom recommendations afforded participants up to 100 points or $390 

worth of energy efficient products to be installed within the home, plus up to $200 worth of labour for 

electrical installation services. 

The software allowed the Field Officer to discuss the recommended products with the participant, attain a 

signature so the person could receive the agreed products and then submit the order to the ASAP 

database. If an appliance was recommended, an email was sent to The Good Guys to manage the request. 

9ƴŜǊƎȅ ŜŦŦƛŎƛŜƴǘ ǇǊƻŘǳŎǘ ƻǊŘŜǊǎΣ ǇŀǇŜǊǿƻǊƪ ŦƻǊ ƛƴǎǘŀƭƭŀǘƛƻƴ ŀƴŘ ƛƴǾƻƛŎƛƴƎ ǿŜǊŜ ƳŀƴŀƎŜŘ Ǿƛŀ tD!Ωǎ ǘƻƻƭΣ 

ASAP.  
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1.1.5 THE GOOD GUYS CAPALABA 

The Good Guys Capalaba supported the development of the Green Heart Wisdom program throughout the 

application stage, providing extensive advice relating to energy efficient appliances and assisting Council in 

developing a list of appliances most suitable for the program. The Good Guys supplied the energy efficient 

appliances at a discounted rate and also provided training in their delivery and installation to the BoysTown 

young people who delivered the program.  

The Good Guys had a demonstrated record of social and environmental philanthropy through their existing 

partnership with BoysTown, which involved providing old white goods for BoysTown clients to disassemble, 

recycle or repair, prior to passing them on to needy families.  

1.1.6 BOYSTOWN 

BoysTown is a not for profit organisation which works with marginalised and disadvantaged youth to help 

them improve their quality of life. BoysTown provides counselling, employment, training and education 

services for its clients to help them develop life skills. Through Green Heart Wisdom, BoysTown was able to 

offer young people highly valuable, real life, on the job work experience. 

BoysTown was the delivery and logistics partner for Green Heart Wisdom. BoysTown was responsible for 

ŎƻƭƭŜŎǘƛƴƎ ǘƘŜ ƴŜǿ ŀǇǇƭƛŀƴŎŜǎ ŦǊƻƳ ¢ƘŜ DƻƻŘ DǳȅǎΣ ŘŜƭƛǾŜǊƛƴƎ ŀƴŘ ƛƴǎǘŀƭƭƛƴƎ ǘƘŜƳ ƛƴ ǘƘŜ ǇŀǊǘƛŎƛǇŀƴǘǎΩ 

homes, removing the old appliances and disassembling them.  The appliances were completely recycled, as 

was 100% of packaging. 

1.1.7 ENERGEX AND APA 

Energex Limited (Energex) is a Queensland Government owned corporation that builds, owns, operates and 

maintains the electricity distribution network in the growing region of South East Queensland. 

!t! DǊƻǳǇ ό!t!ύ ƛǎ !ǳǎǘǊŀƭƛŀΩǎ ƭŀǊƎŜǎǘ ǘǊŀƴǎǇƻǊǘŜǊ ƻŦ ƴŀǘǳǊŀƭ ƎŀǎΣ ŘŜƭƛǾŜǊƛƴƎ ŀǇǇǊƻȄƛƳŀǘŜƭȅ ƘŀƭŦ ƻŦ !ǳǎǘǊŀƭƛŀΩǎ 

annual gas use through its infrastructure.  

During the program development and start-up phase, Energex provided advice and attended a CSP training 

session to train officers about PeakSmart air conditioners and connections to an off peak tariff.  

Energex supported the program by providing access to National Meter Identifier (NMI) data and APA 

supported the program by providing access to Meter Installation Registration Number (MIRN) data.  

Participant NMI and MIRN data was made available to CSIRO for analysis. 

1.1.8 GOOD SHEPHERD MICROFINANCE - NO INTEREST LOAN SCHEME  

One of the major barriers identified as limiting the ability of the target audience to improve the energy 

efficiency of their home was capital constraints.  This was particularly relevant in relation to purchasing 

new energy efficient appliances which can be a significant expense for a household on a set income. 

In order to ensure that all eligible participants could receive a discounted energy efficient appliance an 

arrangement was drawn up with Good Shepherd Microfinance, which operates the No Interest Loan 

Scheme (NILS).  Through this scheme individuals on low incomes are able to access small loans to assist in 

certain purchases. 
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As part of the Field Officer training, information was provided to Field Officers about the NILS program and 

how it works. Field Officers were encouraged to discuss the loan with participants when discussing the 

appliance purchase, and information about NILS was included in the participant manual. 

1.1.9 COUNCIL ON THE AGEING (COTA) 

COTA (Council on the Ageing) is Australia's peak seniors' body. Its prime objective is "to promote, improve 

and protect ǘƘŜ ŎƛǊŎǳƳǎǘŀƴŎŜǎ ŀƴŘ ǿŜƭƭōŜƛƴƎ ƻŦ ƻƭŘŜǊ ǇŜƻǇƭŜ ƛƴ !ǳǎǘǊŀƭƛŀΧ ǇŀǊǘƛŎǳƭŀǊƭȅ ǘƘŜ ǾǳƭƴŜǊŀōƭŜ ŀƴŘ 

disadvantaged."  

COTAΩǎ experience in engaging with vulnerable older people and providing community education and 

awareness on health promotion issues, identified it as an organisation which could contribute to the 

objectives of Green Heart Wisdom. 

During the development phase of Green Heart Wisdom, COTA staff provided some insights about the target 

audience and challenges to consider when engaging with seniors. COTA also supported the promotion of 

the program by advertising it on its webpage and Facebook page. 

1.1.10 AUSTRALIAN PENSIONERSΩ & SUPERANNUANTSΩ LEAGUE (APSL) 

¢ƘŜ !ǳǎǘǊŀƭƛŀƴ tŜƴǎƛƻƴŜǊǎΩ ŀƴŘ {ǳǇŜǊŀƴƴǳŀƴǘǎΩ [ŜŀƎǳŜ vƭŘ LƴŎ ό!t{[ύ ƛǎ ŀ ǾƻƭǳƴǘŀǊȅ ǎǳǇǇƻǊǘΣ ǊŜŦŜǊǊŀƭΣ 

information, advocacy and lobby group, supporting people who receive a pension or are living partly on 

superannuation funds. APSL provides a voice at local, state and federal levels of government on issues of 

importance to their client group. Council engaged with APSL to further communicate Green Heart Wisdom 

and recruit participants to the program. 

1.1.11 NATIONAL SENIORS AUSTRALIA (NSA) 

National Seniors Australia (NSA) is ǘƘŜ ŎƻǳƴǘǊȅΩǎ largest organisation representing people aged over 50, 

with a membership of around 250,000. This not-for-profit, membership-based organisation provides 

economic and social benefits for older Australians. Council engaged with NSA to further communicate 

Green Heart Wisdom and recruit participants to the program. 
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1.2 Project delivery tools 

Brisbane City Council partnered with CSIRO, Q&A Market Research and Priority Group Australia to develop 

processes and tools to collect participant paperwork and responses to the pre-program survey, Home 

Energy Check and post-program surveys. The Austraƭƛŀƴ DƻǾŜǊƴƳŜƴǘΩǎ [L99t ǘŜŀƳ ŘŜǾŜƭƻǇŜŘ ǘƘŜ Řŀǘŀ 

schema defining the scope of data to be collected for the program. This schema and the data collection 

tools were then aligned to ensure that as much relevant energy efficient information per participant as 

possible could be gathered to deliver the LIEEP program. 

In addition to data collection via the tools described in Table 2, participant energy use data for 12 months 

prior to the program and up to four months after the program was collated and stored within a master 

ŘŀǘŀōŀǎŜΦ /{Lwh ǳǎŜŘ ǘƘƛǎ Řŀǘŀ ŦƻǊ ŀƴŀƭȅǎƛǎ ŀƴŘ ǳǇƭƻŀŘŜŘ ƛǘ ǘƻ ǘƘŜ !ǳǎǘǊŀƭƛŀƴ DƻǾŜǊƴƳŜƴǘΩǎ 5ŜǇŀǊǘƳŜƴǘ ƻŦ 

Industry, Innovation and Science data portal for comparative analysis between the 20 projects funded 

under its LIEEP agreement.  

Table 2 Green Heart Wisdom products and tools 

GREEN HEART 
WISDOM PRODUCT 

SUPPLIER EXPLANATION OF USE 

Recruitment Call 
sheet 

Q&A Market 
Research 

All recruiting officers (Brisbane City Council and Community Service Providers) recorded 
participant details in a Call sheet. This included times and dates of conversations, participant 
contact details etc. The participant was allocated an ID number to ensure all their data was 
de-identified. 

Screener Q&A Market 
Research 

The Call sheet launched an internet based eligibility Screener. The Screener presented a script 
for the recruiter to follow, to confirm the eligibility of the participant and their interest in 
joining. 

Pre-program 
survey 

CSIRO At the start of the program, participants completed a survey that collected data relating to 
their existing energy efficiency attitudes and behaviours. 

ASAP PGA Community Service Provider Officers used software ŎŀƭƭŜŘ Ψ!{!tΩ ǘƻ ƳŀƴŀƎŜ the booking of 
the HEC participants, the product ordering and invoicing. 

Runabout PGA Community Service Provider Field Officers used a tablet with a software program called 
ΨRunaboutΩ to gather data during the Home Energy Checks wiǘƘƛƴ ǘƘŜ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ƘƻƳŜǎΦ ¢ƘŜ 
data collected from the HEC was then transferred to ASAP for product ordering and invoicing. 

Post-program 
survey 

CSIRO After engaging with the program, participants completed a survey that was used to re-assess 
their energy efficient attitudes and behaviours and identify any changes as a result of 
participating in GHW. 

 

 



Green Heart Wisdom combined report 25 

 

2 Trial Methodology 

2.1 Marketing and communication strategies 

2.1.1 DEVELOPING THE GREEN HEART WISDOM BRAND 

The marketing and communications strategy was developed in consultation with delivery partners and 

/ƻǳƴŎƛƭΩǎ /ƻǊǇƻǊŀǘŜ /ƻƳƳǳƴƛŎŀǘƛƻƴ ǘŜŀƳ ŀƴŘ ŦƻŎǳǎŜŘ ƻƴ ǘƘŜ ƻōƧŜŎǘƛǾŜǎ ŀƴŘ ƪŜȅ ŀǳŘƛŜƴŎŜǎ ƻŦ ǘƘŜ ǇǊƻƧŜŎǘΦ  

The ΨGreen Heart WisdomΩ brand provided all delivery partners and participants with an identity and 

comradery that was strongly adopted. The brand was founded on the core values of trust, sharing, 

expertise and knowledge. The collateral reflected this with the image of a person who was representative 

of the audience, and featuring the well-ƪƴƻǿƴ ōǊŀƴŘƛƴƎ ƻŦ /ƻǳƴŎƛƭΩǎ ŎƭŜŀǘ ŀƴŘ ƭƻƎƻ ŀƴŘ ǘƘŜ !ǳǎǘǊŀƭƛŀƴ 

Government logo (refer to appendix ς A11).  

Part of the success of the program delivery is credited to the professional brand image established by 

Brisbane City Council consulting with Community Service Providers and program participants. Through 

consultation, messaging and images were created that would help to engage elderly participants.  

In addition to engaging the participants, it was found that they also referred the program to their friends, 

neighbours and family, with word of mouth identified as a key contributor to new participantsΩ Ŝnquiries 

ŀƴŘ ǊŜƎƛǎǘǊŀǘƛƻƴΦ ¢ƘŜ ǎǳŎŎŜǎǎ ƛƴ ǘƘŜ ōǊŀƴŘΩǎ ŘŜǾŜƭƻǇƳŜƴǘ ƛǎ ǊŜŦƭŜŎǘŜŘ ƛƴ ǘƘŜ ǊŜǎǳƭǘ ƻŦ ǇŀǊǘƛŎƛǇŀƴǘǎ ƛŘŜƴǘƛŦȅƛƴƎ 

as ΨGreen Heart WisdomΩ participants. 

2.1.2  MARKETING AND COMMUNICATIONS  

Green Heart Wisdom was delivered within the Brisbane City Council Local Government boundaries, with a 

range of communication activities planned to target eligible residents. A key strategy was to work closely 

ǿƛǘƘ ǎŜƴƛƻǊǎΩ organisations, including Community Service Providers, Community Interest Groups, peak 

bodies and the Seniors Enquiry Line, to establish a targeted recruitment process to identify eligible 

participants. 

Green Heart Wisdom marketing and communication activities were implemented with three main goals: 

¶ To recruit Brisbane senior residents to one of the Activities 

¶ To raise awareness of the Green Heart Wisdom program and benefits to the participants and 

partnering organisations 

¶ To share and promote the outcomes of the program. 

The communication activities were customised for each of the program groups.  For each Activity, except 

the Comparison Group, a Green Heart Wisdom branded participant information pack that included details 

about the program, plus the necessary forms was provided to each registered participant.  

tŀǊǘƛŎƛǇŀƴǘ ƛƴŦƻǊƳŀǘƛƻƴ όǎǳŎƘ ŀǎ ŦƻƭŘŜǊ ǎƘŜƭƭǎΣ ƭŜǘǘŜǊǎ ƻŦ ǿŜƭŎƻƳŜ ŀƴŘ Ψ¸ƻǳǊ YŜȅ /ƻƴǘŀŎǘǎΩύ ǿŀǎ ǇǊƻŘǳŎŜŘ ǎƻ 

ǘƘŀǘ ǘƘŜ ǇǊƻƎǊŀƳ ǇŀǊǘƴŜǊǎΩ ōǊŀƴŘƛƴƎ ŎƻǳƭŘ ŀƭǎƻ ōŜ ŀŘŘŜŘ ǘƻ ŀny of the communication materials. Dual 

branding between Green Heart Wisdom and the CSP for the Home Energy Check and the combined Activity, 

and Green Heart Wisdom and CSIRO for the EnergySavers activity was a tactic used to promote the 
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integrity of the program, so that participants felt confident to engage. Including the CSP branding helped 

gain the trust of participants who were already receiving a CSP service.  

In total a marketing and communications budget of $23,680.00 was expended. The breakdown by activity is 

listed in Table 3 below.  

Table 3 Green Heart Wisdom expenditure 

GREEN HEART WISDOM ACTIVITY EXPENDITURE 

EnergySavers Only $8,080.00 

Home Energy Check Only $9,900.00 

Home Energy Check & EnergySavers $900.00 

Home Energy Check & EnergySavers Information $4,300.00 

EnergySavers Information $500.00 

TOTAL $23,680.00 

Note: Values are rounded to the nearest $10.00 

2.1.3 CAMPAIGN EVENTS 

Development and re-enforcement of the Green Heart Wisdom brand was undertaken through three key 

events: 

¶ The Pilot Launch 

The program was launched on 3 November 2013. Consortium partners were announced and public 

participation invited via a media release anŘ /ƻǳƴŎƛƭΩǎ ǎƻŎƛŀƭ ƳŜŘƛŀ ŎƘŀƴƴŜƭǎΦ tǊƻƳƻǘƛƻƴ ǿŀǎ 

primarily via the Community Service Provider networks. 

¶ Main Stage Launch 

This event was held on 24 February 2014 at City Hall, with all program partners in attendance. The 

Lord Mayor Graham Quirk and Councillor Matthew Bourke, Chairman Environment, Parks and 

Sustainability Committee, opened the main stage of the program and in their speeches 

ŘŜƳƻƴǎǘǊŀǘŜŘ /ƻǳƴŎƛƭΩǎ ŎƻƳƳƛǘƳŜƴǘ ǘƻ DǊŜŜƴ IŜŀǊǘ ²ƛǎŘƻƳ ŀƴŘ ǘƘŜ ǾŀƭǳŜ ƻŦ ǘƘŜ ǇǊƻƎǊŀƳΦ 

¶ Thank-you Event 

Formal acknowledgement of partners and participants at this event, held on 19 February 2015, was 

preceded by a workshop to obtain feedback from Community Service Provider groups. Certificates 

were provided to CSPs, convenors of EnergySavers groups and consortium partners. A video 

summary of the program was presented, and copies (later) provided to CSPs and partners. Again, 

attendance by the Lord Mayor and Councillor Matthew Bourke, Chairman Environment, Parks and 

{ǳǎǘŀƛƴŀōƛƭƛǘȅ /ƻƳƳƛǘǘŜŜΣ ŘŜƳƻƴǎǘǊŀǘŜŘ /ƻǳƴŎƛƭΩǎ ŎƻƳƳƛǘƳŜƴǘ ǘo the project.  

2.1.4 ADVERTISING ACTIVITIES 

In January 2014, Green Heart Wisdom social media posts to recruit participants to the program, were 

distributed via the following channels: 

¶ /ƻǳƴŎƛƭΩǎ CŀŎŜōƻƻƪ ǇŀƎŜ 
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¶ /ƻǳƴŎƛƭΩǎ ǿŜōǎƛǘŜ 

¶ /ƻǳƴŎƛƭΩǎ ¢ǿƛǘǘŜǊ ŀŎŎƻǳƴǘ. 

A media release was distributed to traditional media outlets. Additional advertising space was purchased in 

the following newspapers, and communications materials were shared with partners for their recruitment 

campaigns: 

¶ Advertising in Quest community newspaper (distributed free to 11 areas of Brisbane ς reaching 

480,000 residents ς four adverts in February and four in March) 

¶ Brisbane Seniors Newspaper ς June 2014. 

When participants telephoned Council to register they could be allocated to the activity that Council was 

recruiting for at the time - EnergySavers or Energy Savers Comparison Group.  

Figure 1 demonstrates the relationship between the above stated media channels and Brisbane residents 

accessing the Green Heart Wisdom page on the Council website. In total there were 6,205 page views from 

the pilot launch in November 2013 to program completion on 30 June 2015 (refer Figure 1). The top 

referrers of web traffic during this time frame were largely from Google. This indicates that the 

promotional collateral used during offline channels, events and other media were large contributors to 

drive online web page visits. The analytics suggest that the URL was frequently typed directly into the 

browser or users linked directly from social media apps or other websites. 

The spikes suggest that Quest advertising encouraged Brisbane residents to view the web pages during the 

three month advertising period and that there was some increase in page views from the Brisbane Seniors 

newspaper. The main stage of the program commenced early April, correlating with an increase in web 

page access. In addition to the media channels previously mentioned, CSPs also promoted the program via 

their channels by telephoning databases of prospective participants.  

An additional recruitment drive commenced in August to engage participants with the EnergySavers 

program that was hosted at Brisbane City Hall.  

In October, Centacare increased their promotional tactics. Many officers participated in letter box drops to 

help recruit participants to the Home Energy Check and EnergySavers Information Activity. Letter box drops 

were also carried out at this time to recruit participants to the EnergySavers Information Only group. The 

spike during October in Green Heart Wisdom page views reflects this.  

In addition to running the Green Heart Wisdom recruitment adverts, some of the Quest newspapers also 

published information about the program to promote recruitment. An article in the Wynnum Herald 

reported Councillor Peter Cumming discussing the program.  A spike in telephone calls from the Wynnum 

area requesting more program information or registration occurred at this time. 
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Figure 1 Page views to Green Heart Wisdom content on Council website 

Additional marketing items such as Green Heart Wisdom branded binders, thermometers and magnetic 

calendars outlining program key dates were developed and distributed as reminders to encourage energy 

efficient behaviours by participants. 

Since recruitment to the EnergySavers activity was slower than expected, Brisbane City Council hosted four 

large scale events at City Hall.  Council advertised the events via subscription based databases. A webpage 

where participants could register for the event was also published on the Council web site. 

EnergySaǾŜǊǎ ŀƴŘ 9ƴŜǊƎȅ{ŀǾŜǊǎ /ƻƳǇŀǊƛǎƻƴ DǊƻǳǇ !ŎǘƛǾƛǘƛŜǎ ǿŜǊŜ ŀƭǎƻ ǇǊƻƳƻǘŜŘ ǿƛǘƘƛƴ ǘƘŜ Ψ¸ƻǳǊ /ƛǘȅ ¸ƻǳǊ 

{ŀȅΩ ό¸/¸{ύ ǊŜƎǳƭŀǊ ƴŜǿǎƭŜǘǘŜǊǎ ŀƴŘ ƳƻƴǘƘƭȅ ŜƳŀƛƭΦ  

2.1.5 PROGRAM PARTNER COMMUNICATION COLLATERAL 

Green Heart Wisdom communication collateral was made available to all partners. The package included 

logos, recruitment adverts, media release, letterbox drop flyers and web site messaging that could be used 

to promote the program partnership. CSPs used this information within their printed magazines or web 

sites to further help increase registration. 

BoysTown also designed a flyer that was included within the program information packs to communicate 

the social focus of the business and provide information about its sustainability measures of recycling old 

appliances. Investment in a printed sign for its delivery van also helped to further promote the program.  

2.1.6 CONSORTIUM PARTNER CROSS PROMOTION 

Consortium partners including COTA, APSL, NSA and NILS were invited to help promote the EnergySavers 

sessions. The partners were provided with an electronic flyer and invited to distribute this to their 

database. They were also provided with text for their websites and Facebook pages.  

2.2 Sample population  

To be eligible, participants had to be aged 60 or over, live in the Brisbane City Council Local Government 

Area, hold a current Pensioner Concession Card, and own their home (mortgaged or outright) which was 

required to have its own electricity meter.  
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Data collected through the program shows that the program was highly effective in reaching its target 

population, with 98% of participants reporting that they were aged 60 years or above and/or owning their 

home within the Brisbane City Council Local Government Area.  

Detailed information regarding participant demographics can be found in Appendix A.2. Some key points 

include5:  

¶ A higher proportion of females (73.5%) when compared to Brisbane population (54.7%) 

¶ A higher proportion of participants aged 70 and above (77.2%) when compared to Brisbane 

population (49.7%) 

o The largest age group in the sample (41%) was the 70-79 years bracket.  

¶ Rates of home ownership similar to Brisbane population: 

o Own home outright (81.7% of sample compared to 67.3% of Brisbane population) 

o Own home with a mortgage (15.9% of participants and 15% of Brisbane population) 

¶ A higher proportion of participants with university degree (19.4%) when compared to Brisbane 

population (0.4%)  

¶ Nearly one-quarter of participants chose not to disclose their household income. Of those that did, 

about 68.1% participants in all treatments managed their household on an income of $799 per 

week or less (under $41,599 per year).  

2.3 Recruitment  

Of the 3100 people approached to take part in the program, 1647 (53%) participated. As shown in Table 17 

in Appendix A.1, the main reasons for non-participation were that people: were not willing to participate in 

the program (n=1263; 41%), did not comply with program requirements (n=116; 4% - for example, did not 

provide written consent for program participation), or did not meet eligibility criteria (n=62; 2%). In 

addition, Council has advised that from the 150 community groups approached, 29 participated in the 

program.  

Recruitment of participants into the GHW program was undertaken by program partners with established 

links with the intended target population. The program used two recruitment approaches, one led by 

Brisbane City Council and the other led by Community Service Providers (CSP).  Community Service 

Providers  recruited participants to the  Home Energy Check and Home Energy Check Comparison groups.  

Council recruited participants to the EnergySavers Only and EnergySavers Comparison groups.  

For the Council-led recruitment, the Council dedicated a staff member to approach pre-existing community 

groups and invite their members to participate in the GHW program. For the CSP-led recruitment, CSPs 

used their client database records to call eligible existing clients and invite them to participate in the 

program.  

The majority (52.9%) of participants heard about the GHW program through the designated recruitment 

agency (Council or the CSP). Participants also found out about the program through friends (12.1%) and 

family (2.6%). These results confirm previous research that indicate that word-of-mouth can be an effective 

way of recruiting participants into community programs (Romanach et al., 2013).  

                                                             

 

5
 Comparisons with Brisbane population based on 2011 Census for population aged 60 and above living in Brisbane City Council Local Government 

Area. 
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Survey data indicates that the biggest motivation for joining the GHW program was to reduce their energy 

bill, expressed by 42.3% of participants, with the next motivation being to improve home energy efficiency 

(14%).  

! ƳƻǊŜ ŘŜǘŀƛƭŜŘ ōǊŜŀƪŘƻǿƴ ƻŦ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ƳƻǘƛǾŀǘƛƻƴ ŦƻǊ ǇŀǊǘƛŎƛǇŀǘƛƻƴ Ŏŀƴ ōŜ ŦƻǳƴŘ ƛƴ Table 18 in 

Appendix A.1.  

2.4 Program activities 

The GHW program was designed to trial two activities: the Home Energy Check (HEC) and the CSIRO 

EnergySavers program (ES). The program activities were run from November 2013 to April 2014 (Pilot 

stage) and May 2014 to February 2015 (Main stage). 

2.4.1 HOME ENERGY CHECK (HEC) 

Council partnered with CSPs to deliver the HEC component to program participants. Each CSP engaged Field 

Officers, who were trained by the program to conduct the HEC ŀǘ ǘƘŜ ǇŀǊǘƛŎƛǇŀƴǘΩǎ ƘƻƳŜ, using the 

ǎƻŦǘǿŀǊŜ ǇǊƻŘǳŎǘ άwǳƴŀōƻǳǘέ. This was developed by Priority Group Australia (PGA).  Information regarding 

ǘƘŜ ǇŀǊǘƛŎƛǇŀƴǘΩǎ energy use and efficiency was entered into the software and recommendations regarding 

energy efficiency were made, based upon this information. Provided that participants met certain eligibility 

criteria, free energy efficient home modifications, discounted energy efficient appliances and suggested no- 

or low-cost actions were made available to them. The Field Officer discussed these options with each 

participant. 

During the development phase of Green Heart Wisdom, analysis was undertaken to determine  the types of 

modifications that would have the greatest potential benefit to senior participants, in terms of energy 

saving opportunities and improved thermal comfort.  

Options available to the participant were: 

- an appliance upgrade (a refrigerator, a washing machine6 or an air-conditioner7); and/or 

- modifications directly related to power usage and/or improving home comfort (installing ceiling 

fans, draft-proofing windows or doors, installing standby power controllers, installing compact 

fluorescent lamp (CFL) or light-emitting diode (LED) lightbulbs); and/or  

- modifications related to power and water usage (switching electric hot water system to an off-peak 

tariff, installing water saving showerheads and/or installing tap aerators). 

2.4.2 CSIRO ENERGYSAVERS PROGRAM (ES) 

The CSIRO EnergySavers program was designed to provide low-income households with information on 

low-cost and easy to perforƳ ŀŎǘƛƻƴǎ ŀƛƳŜŘ ǘƻ ƛƳǇǊƻǾŜ ǊŜǎƛŘŜƴǘǎΩ energy efficiency behaviour and control 

over their energy use. To improve the effectiveness of the information provided, the CSIRO EnergySavers 

program was designed to be delivered through face-to-face group discussion, where participants were 

                                                             

 

6
 To be eligible for washing machine replacement, existing washing machines had to be fully functioning and built before 2004. 

7
 To be eligible for air-conditioner replacement, participants needed to be eligible for the Medical Heating and Cooling Electricity Concession 

Scheme or the Essential Medical Equipment Payment. In addition, existing air-conditioners had to be fully functioning and built before 2007. 
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encouraged to discuss their own experiences within similar demographic or pre-established social groups to 

create a supportive environment for goal-setting and the formation of new normative beliefs.  

Groups of around 10 people were invited to meet once a month for about two hours in a local venue (e.g. a 

local library). There were four sessions in total and meetings were facilitated by volunteer convenors who 

were trained and supported by CSIRO. Convenors facilitated group discussions using information, including 

video clips and take-home magazines, which was designed by CSIRO and specifically tailored to low-income 

senior households.  

2.5 Program treatments 

The GHW program was initially designed to test the HEC and ES activities by randomly assigning 

participants to three treatments:  

¶ Home Energy Check Only (HEC Only) 

¶ EnergySavers Only (ES Only) 

¶ Home Energy Check and EnergySavers group (HEC & ES) 

In addition, two control groups were planned, to help assess the impact of the HEC and ES activities. 

However, the program partners responsible for program recruitment were not able to implement this 

research approach. As participants were not randomly assigned to treatments, formal statistical control 

groups could not be established. Instead, two baseline treatment groups were established, in which 

participants only completed two surveys, with the aim of enabling a non-statistical comparison: 

¶ EnergySavers Comparison group (ES Comparison) 

¶ Home Energy Check Comparison group (HEC Comparison) 

Feedback received by program partners suggests that the main barriers for random assignment were: 

¶ Program incentive: CSPs responsible for recruiting participants felt uncomfortable randomly 

assigning participants into treatments that provided different levels of financial incentive. Due to 

this concern, CSPs agreed to recruit only to particular treatments. For example, a specific CSP might 

only recruit participants to the HEC Only treatment. 

¶ Client relationship: Potential participants who learned ŀōƻǳǘ ǘƘŜ ǇǊƻƎǊŀƳ ǘƘǊƻǳƎƘ ΨǿƻǊŘ-of-

ƳƻǳǘƘΩ often sought to join their preferred treatment, posing a difficult situation for recruitment 

agencies who did not want to jeopardise their client relationship by refusing such a request. 

Recruitment was also affected by the location of the program activity (HEC and ES). The need to travel to a 

public place on set dates and time for participation in the ES activity proved a significant barrier for 

recruiting and retaining participants to this intervention. 

In response to challenges associated with recruitment and random assignment, in August 2014, Council 

negotiated to include two extra treatments into the program, expanding the existing three treatments into 

five. The ES activity was modified so participants were provided with the information included in the ES 

activity at home (rather than via group discussions). Information was either posted to the participants (the 
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ES Information group) or delivered during their Home Energy Check (HEC & ES Information group). 

 

Figure 2 shows program activities offered within each treatment. Further information regarding the GHW 

program treatments, the responsible recruitment agency, location, and final number of participants is 

provided in Table 4. 
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Figure 2 Green Heart Wisdom program treatments and related activities 
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Table 4 Summary of Green Heart Wisdom program treatments 

TREATMENT 
NAME 

TREATMENT DESCRIPTION RECRUITMENT 
AGENCY  

LOCATION OF ACTIVITY  COUNCIL MILESTONES CSIRO DATA ANALYSIS 

MAIN 
STAGE 
(N) 

PILOT 
(N) 

TOTAL MAIN 
STAGE 
(N) 

PILOT 
(N) 

TOTAL 

HEC Only Receive a HEC and complete 
two surveys  

Community 
Service 
Providers 

tŀǊǘƛŎƛǇŀƴǘǎΩ ƘƻƳŜ 605 56 661 600 54 654 

ES Only Attend up to four face-to-
face ES sessions and 
complete two surveys 

Brisbane City 
Council 

Public space (i.e. 
library or community 
centre)  

159 7 166 159 6 165 

HEC & ES Receive a HEC, attend up to 
four face-to-face ES sessions 
and complete two surveys 

Community 
Service 
Providers 

Public space (i.e. 
library or community 
centre) and 
ǇŀǊǘƛŎƛǇŀƴǘǎΩ ƘƻƳŜ 

41 - 41 60 0 60 

TREATMENTS 
ADDED 

         

ES 
Information 

Receive four ES booklets by 
post and complete two 
surveys 

Brisbane City 
Council 

tŀǊǘƛŎƛǇŀƴǘǎΩ ƘƻƳŜ 33 - 33 33 0 33 

HEC & ES 
Information 

Receive a HEC, four ES 
booklets and complete two 
surveys  

Community 
Service 
Providers 

tŀǊǘƛŎƛǇŀƴǘǎΩ ƘƻƳŜ 300 - 300 286 0 286 

COMPARISON 
GROUPS 

         

ES 
Comparison 

Complete two surveys Brisbane City 
Council 

tŀǊǘƛŎƛǇŀƴǘǎΩ ƘƻƳŜ 244 - 244 243 0 243 

HEC 
Comparison 

Complete two surveys Community 
Service 
Providers 

tŀǊǘƛŎƛǇŀƴǘǎΩ ƘƻƳŜ 206 - 206 206 0 206 

Total    1588 63 1651 1587 60 1647 

Notes:  
1. Efforts were made to recruit 500 participants for each of the three main treatments (HEC Only, ES Only, and HEC & ES). Due to recruitment 
challenges, two treatment variations were added in August 2014: ES Information and HEC & ES Information. 
2. This report maintains the pilot data separately from the main stage data for analysis for three reasons: 1. there were significant changes to the 
program surveys after the pilot program was delivered; 2. the timeframe of data collection of pilot and main stage was extremely different, and 3. 
the sample size of the pilot treatments was very small, and therefore do not affect the program overall analyses. 

2.6 Data collection  

A number of agencies were involved in the data collection process, including Priority Group Australia (PGA) 

and Q&A Market Research. A summary of the data CSIRO received from four program partners and/or 

contractors can be found in Table 21 in Appendix A.1. The range of data collected within the program is 

discussed below, along with other relevant considerations.  

ELIGIBILITY SCREENER 

During the recruitment process, participants were screened for eligibility and invited to continue with the 

program. At this point, their contact details were collected. 

  



Green Heart Wisdom combined report 35 

 

PRE- AND POST-PROGRAM SURVEY QUESTIONNAIRES 

Baseline measurements were incorporated into the methodology and therefore to allow for before and 

after analysis of the results, participants were asked to complete two questionnaires, one at the start of the 

program (after signing the consent form and prior to participation in any activity) and one at the end of the 

ǇǊƻƎǊŀƳ όŀǇǇǊƻȄƛƳŀǘŜƭȅ ŦƻǳǊ ƳƻƴǘƘǎ ƭŀǘŜǊύΦ ¢ƘŜ DI² ǇǊƻƎǊŀƳ ǎǳǊǾŜȅǎ ŎƻƭƭŜŎǘŜŘ Řŀǘŀ ƻƴ ǇŀǊǘƛŎƛǇŀƴǘǎΩ 

demographics, home energy usage, self-reported energy saving attitudes and behaviour.  

Data collected in the program surveys was cleaned and submitted to the LIEEP Data Portal in .csv file 

format in accordance to the requirements of the LIEEP Data Schema v.1.3.1. For specific details of the 

tables submitted to the LIEEP Data Portal, please refer to Table 77 in Appendix A.9. 

HOME ENERGY CHECK (HEC) DATA 

A HEC tool (Runabouǘ ǎƻŦǘǿŀǊŜύ ŘŜǾŜƭƻǇŜŘ ōȅ tD! ǿŀǎ ǳǎŜŘ ǘƻ ŎƻƭƭŜŎǘ ƛƴŦƻǊƳŀǘƛƻƴ ŀōƻǳǘ ǇŀǊǘƛŎƛǇŀƴǘǎΩ 

current home energy usage and behaviour. The HEC was administered in person by CSP field officers using 

a tablet-based questionnaire to individuals who participated in selected treatments (HEC Only; HEC & ES; 

HEC & ES Information). The field officer asked participants a range of questions, both quantitative such as 

number of CFLs and behavioural, such as the temperature at which they set air conditioner.  Responses 

were collected on the HEC tool, and based on these responses energy efficiency recommendations were 

given to the participant. The responses and recommendations were then transferred automatically from 

the Runabout interface and stored within the PGA database. Q&A Market Research worked with PGA to 

collate this data into a suitable format and then forwarded it to CSIRO for analysis. 

GAS AND ELECTRICITY CONSUMPTION DATA 

The energy meter data collected included actual electricity and gas consumption data from Energex 

(electricity distributor) and APA Group (mains gas distributor). Participants were asked to provide consent 

for Energex and/or APA Group to provide CSIRO with their electricity and gas consumption data for a 24-

month period (12-months prior to first contact, and 12 months after first contact). Therefore, CSIRO 

received the meter data directly from the relevant distributor.  

Due to the actual program activitiesΩ timeframe, CSIRO received and analysed 6 months of post-program 

ƳŜǘŜǊ Řŀǘŀ ŦƻǊ ǇŀǊǘƛŎƛǇŀƴǘǎΩ Ŝlectricity consumption in most cases. However, due to delays in recruitment 

for the HEC & ES Information group, CSIRO received and analysed only 3 months of post-program meter 

data for participants in this group. Gas and electricity consumption data was cleaned and submitted to the 

LIEEP Data Portal in .csv file format in accordance to the requirements of the LIEEP Data Schema v.1.3.1. 

Specific details of the tables submitted to the LIEEP Data Portal are specified in Table 78 in Appendix A.9. 

CSIRO ENERGYSAVERS CONVENOR FEEDBACK 

At the end of every CSIRO EnergySavers group session, convenors were asked to complete an online session 

evaluation to gather feedback on ES group attendance, to identify what went well and to note any 

challenges convenors faced during the session. There was also an opportunity for groups to send energy-

related questions to CSIRO experts. CSIRO then provided the responses for convenors to share with 

participants prior to the start of the following group session. 
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POST-PROGRAM INTERVIEWS 

In order to obtain participant feedback about the program, in January 2015 CSIRO conducted post-program 

telephone interviews with approximately 5% of participants. The 15-minute interview related to the 

program overall, and to the HEC and ES interventions in particular.  

ETHICAL CLEARANCE 

All data which was collected followed the processes specified in the National Statement on Ethical Conduct 

in Human Research (2007) and other relevant State and Federal legislative requirements, such as the 

Privacy Act 1988. The CSIRO GHW project team obtained ethical clearance from the CSIRO Social Science 

Human Research Ethics Committee (project number: 069/13).  

MISSING DATA 

As is typical in such large and complex evaluations, not all participants provided all possible data. Some 

people completed the pre-program survey but not the post-program survey; some people skipped 

questions within the survey; and energy consumption data could not be sourced for all households. On the 

whole, the proportion of missing data was low (in the range of 5-10%), but such cases must be excluded 

before statistical analyses are conducted. Therefore, the specific sample sizes reported in various figures 

and tables (in the body of this report and the appendices) are often somewhat reduced from the full 

sample reported above in Table 1. These reductions are not uniform, but depend on which measures are 

involved in each specific analysis. For example, analyses of changes in electricity consumption exclude 

those cases where consumption data is missing, but analyses of changes in attitudes include households 

with missing consumption data, but exclude households who did not complete both pre- and post-program 

attitude questions. Because rates of missing data were low, these minor variations in sample sizes for 

specific analyses have no substantive impact on the overall interpretation of the program. 

2.7 Data limitations 

As part of the data evaluation process, it is important to note the limitations imposed by the logistics of 

program delivery. Specifically, comparing the relative impact of specific GHW program activities must be 

done cautiously, for the following reasons:  

¶ Lack of random assignment to activities. Participants in different activities were recruited by 

different agencies, so activity groups are likely affected by participant selection and allocation 

biases. Therefore, it was not possible to establish a formal statistical control group, as participants 

in the activities are not necessarily representative of the same population. However, two 

comparison groups who completed surveys but did not receive a HEC or ES activity were 

established. The HEC Comparison group and the ES Comparison group include participants who 

were recruited in the same way as the people in the HEC and ES activities respectively. For 

evaluation purposes, this report provides an analysis of the program impact on each of the five 

intervention and two Comparison groups, and results are compared descriptively between the 

different groups. Definitive causal conclusions cannot be drawn in these circumstances, so 

conclusions from data analyses are presented more tentatively, and should be validated by future 

research where participants are randomly assigned to treatments. 
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¶ Different start dates between activities. Different start dates affect the impact of activities on 

energy saving behaviour and consumption, as such factors vary seasonally. Analysis of energy 

consumption data controlled for seasonal variation by matching specific pre- and post-program 

time periods one year apart (when the seasonal effects were equivalent),  but such controls were 

not possible for survey data. 

¶ Different program duration between activities. ParticipantǎΩ post-program responses were 

influenced by the time that elapsed since the start of the intervention. 

¶ Different modes of data collection between activities. The way survey data are collected can 

influence how people respond. For example, people often respond differently if they have 

assistance (or not) or are able to respond in private (or not). To illustrate: 

o Participants in the CSP-recruited activities responded to program surveys in an online 

format administered in person, or by telephone, by CSP field officers using a tablet-based 

questionnaire (HEC Only, HEC Comparison, and HEC & ES Information participants) 

o Participants in the Council-recruited activities responded to program surveys in hardcopy 

format, which they received from ES convenors and completed during the ES sessions (for 

ES Only and HEC & ES) or received by hand or mail (for ES Comparison and ES Information 

participants). 
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3 Key findings  

The GHW prƻƎǊŀƳ ŜǾŀƭǳŀǘƛƻƴ ƛǎ ōŀǎŜŘ ƻƴ ǘƘŜ ǇǊƻƎǊŀƳΩǎ ǉǳŀƴǘƛǘŀǘƛǾŜ Řŀǘŀ ŎƻƭƭŜŎǘŜŘ ǘƘǊƻǳƎƘ ǘƘŜ 

ǇŀǊǘƛŎƛǇŀƴǘǎΩ ǇǊŜ- and post-program survey questionnaires, HEC questions and modifications, and through 

the electricity and/or gas consumption data. Quantitative data was analysed using STATA, a statistical 

software package.  

3.1 Objective 1: Impact of GHW program  

This section responds to the GHW Program Objective 1, and tests which of the selected activities had the 

greatest impact8 in terms of: 

1. Raising awareness and levels of understanding of energy efficiency 

2. Changing attitudes and behaviour towards energy efficiency 

3. Changing energy consumption 

3.1.1 RAISING AWARENESS AND LEVEL OF UNDERSTANDING OF ENERGY EFFICIENCY 

Self-reported awareness prior to activity (pre-program): 

The data collected in regards to the program indicates that, in general, participants already had high levels 

of awareness towards their own energy usage at the start of the program. For example, self-reported data 

collected in the pre-program survey shows that: 

¶ 94% individuals stated high levels of interest in conserving energy at home 

¶ 64% individuals felt they were in control of their energy bills 

¶ 62% individuals felt empowered in relation to their own energy consumption 

Change in self-reported awareness (pre-program and post-program comparison) 

Despite the high level of awareness towards energy saving awareness at the start of the program, a number 

of individuals reported a significant improvement9 on attitudinal measures between pre-program and post-

program surveys.  

As shown in Figure 3, positive change was identified regarding participŀƴǘǎΩ ǎŜƭŦ-reported awareness and 

sense of control and empowerment over energy use for those who received a HEC activity and/or 

participated in face-to-face ES group discussions. It is notable that these changes in perceptions do not 

align well with actual changes in energy consumption (where the HEC activity produced the largest actual 

changes). It is a common (and frustrating) finding in behavioural intervention work that people can 

experience perceptions of control/empowerment without those perceptions always translating into actual 

changes in behaviour. 

                                                             

 

8
 Please note data limitations discussed in Section 2.7.  

9
 Improvement in measures as identified through the pair samples t-test analysis presented in Table 49 in Appendix A.4. 
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Figure 3 Change in self-reported awareness (pre-program and post-program comparison) 

3.1.2 PRE AND POST-PROGRAM SELF-REPORTED BEHAVIOUR TOWARDS ENERGY 

EFFICIENCY  

Most participants (75%) perceived their own behaviour as energy efficient at the start of the program. 

Indeed, Brisbane residents who participated in the GHW program reported that they were already engaging 

in many energy saving behaviours when they completed the pre-program surveys at the start of the 

program. In general, most participants in all treatments were already performing the following actions 

ΨƳƻǎǘ ƻŦ ǘƘŜ ǘƛƳŜΩ ƻǊ Ψŀƭƭ ǘƘŜ ǘƛƳŜΩΥ 

Self-reported behaviour prior to activity (pre-program): 

¶ Switch off the lights in rooms that are not being used (96%) 

¶ Run the dishwasher with a full load only (88%) 

¶ Use fans or natural ventilation for cooling the house (84%) 

¶ Hang out clothes to dry naturally (84%) 

¶ Run the washing machine with a full load only (84%) 

¶ Wash clothes in cold water (83%) 

¶ Shut blinds/curtains to reduce heat getting into/out of the home (77%) 

¶ Close off areas that do not need to be cooled in summer or heated in winter (79%) 

¶ Consider energy efficient ratings when buying new appliances (74%) 

¶ Turn appliances and devices off at the power point (65%). 

HEC&ES (n=60) 

ω Feeling in control: 56% 

improvement 

ω Feeling empowered: 49% 

improvement  

HEC&ES Information 
(n=286) 

ω Feeling in control: 45% 

improvement 

ωFeeling empowered: 38% 

improvement  

Received 
HEC and ES 
activities 

ES Only (n=159) 

ω Feeling in control: 50% 

improvement 

ωFeeling empowered: 49% 

improvement  

ES Information (n=33) 

ω No change 

Received 
ES activity 

only 

HEC Only (n=600) 

ω Feeling in control: 39% 

improvement 

ω Feeling empowered: 35% 

improvement  

Received 
HEC 

activity 
only 

ES Comparison (n=243) 

ω No change 

HEC Comparison (n=206) 

ω No change 

No activity 
received 
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In addition, 83% of participants stated they ΨƴŜǾŜǊΩ ƻǊ ΨǊŀǊŜƭȅΩ ǳǎŜ a clothes dryer. 

However, some types of energy saving actions were not frequently performed by a substantial number of 

participants at the start of the program. For example, most participants did not use their heating and 

cooling systems efficiently. Specifically, over half of the participants reported that they did not frequently 

set the air conditioning or heating systems appropriately. The recommended temperature for energy 

efficient use of cooling systems is 25oC or more in summer, while the recommended temperature for an 

energy efficient use of heating systems is 18oC or less in winter. As shown in Figure 4, 

¶ 56% of participants who responded ǘƻ ǘƘƛǎ ǉǳŜǎǘƛƻƴ ǎǘŀǘŜŘ ǘƘŜȅ ƴŜǾŜǊ ΨǎŜǘ ǘƘŜ ŀƛǊ ŎƻƴŘƛǘƛƻƴƛƴƎ ǘƻ 

25o/ ƻǊ ƳƻǊŜ ƛƴ ǎǳƳƳŜǊΩ  

¶ рн҈ ƻŦ ǇŀǊǘƛŎƛǇŀƴǘǎ ǿƘƻ ǊŜǎǇƻƴŘŜŘ ǘƻ ǘƘƛǎ ǉǳŜǎǘƛƻƴ ǎǘŀǘŜŘ ǘƘŜȅ ƴŜǾŜǊ ΨǎŜǘ ǘƘŜ ƘŜŀǘŜǊ ǘƻ муoC or 

less in winterΩΦ 

  

Figure 4 Participants' use of heating and cooling systems at the start of program 

Data collected in the pre-program surveys also show that many participants did not frequently check their 
refrigerator for its energy efficiency. For example, self-reported responses at the start of the program 
regarding refrigerator use include:  

¶ 67% of pŀǊǘƛŎƛǇŀƴǘǎ ǿƘƻ ǊŜǎǇƻƴŘŜŘ ǘƻ ǘƘƛǎ ǉǳŜǎǘƛƻƴ ǎǘŀǘŜŘ ǘƘŜȅ ƴŜǾŜǊ ΨǳǎŜ ŀ ǘƘŜǊƳƻƳŜǘŜǊ ǘƻ ŎƘŜŎƪ 

ŦǊƛŘƎŜ ŀƴŘ ŦǊŜŜȊŜǊ ǘŜƳǇŜǊŀǘǳǊŜΩ 

¶ пт҈ ƻŦ ǇŀǊǘƛŎƛǇŀƴǘǎ ǿƘƻ ǊŜǎǇƻƴŘŜŘ ǘƻ ǘƘƛǎ ǉǳŜǎǘƛƻƴ ǎǘŀǘŜŘ ǘƘŜȅ ƴŜǾŜǊ ƻǊ ǊŀǊŜƭȅ ΨŎƘŜŎƪ ǘƘŜ ǎŜŀƭǎ ƻŦ 

ǊŜŦǊƛƎŜǊŀǘƻǊ ŦƻǊ ƭŜŀƪǎΩ. 

Change in self-rated behaviour (pre-program and post-program comparison) 

A comparison of pre-program and post-program data identified changes regarding ǇŀǊǘƛŎƛǇŀƴǘǎΩ perception 
of their own general energy consumption behaviour for some treatments10. As shown in Figure 5, despite 
already perceiving their own energy behaviour ŀǎ ΨŜŦŦƛŎƛŜƴǘΩ at the start of the program, an improvement11 
ƻƴ ǇŀǊǘƛŎƛǇŀƴǘǎΩ perception between pre-program and post-program surveys was identified for those who 
received a HEC activity and/or participated in face-to-face ES group discussions.  

                                                             

 

10
 .ŀǎŜŘ ƻƴ ǘƘŜ ǎǘŀǘŜƳŜƴǘΥ ΨHow would you rate your energy behaviour in the last 2 years (pre-program)/four months (post-program)?Ω 

11
 Improvement in measures as identified through the pair samples t-test analysis presented in Table 49 in Appendix A.4. Improvement percentage 

was calculated if t-test was significant and include participants who reported a higher level of rating in the post-program survey when compared to 
the pre-program survey.  
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Figure 5 Change in perception of own energy behaviour (pre-program and post-program comparison) 

Changes in energy efficient use of heating and cooling systems during the program are discussed in Section 

3.1.3. 

3.1.3 CHANGING ENERGY CONSUMPTION  

LƳǇǊƻǾƛƴƎ ƘƻǳǎŜƘƻƭŘǎΩ ŜƴŜǊƎȅ ŜŦŦƛŎƛŜƴŎȅ ƛǎ ŦǳƴŘŀƳŜƴǘŀƭ ŦƻǊ ǾǳƭƴŜǊŀōƭŜ ƘƻǳǎŜƘƻƭŘǎ ǎǳŎƘ ŀǎ ǘƘŜ ŜƭŘŜǊƭȅ ŀƴŘ 

low-income individuals, who are greatly exposed to the rise in energy costs, as they spend proportionately 

more of their disposable income on energy consumption. To understand the current energy needs of senior 

.ǊƛǎōŀƴŜ ǊŜǎƛŘŜƴǘǎΣ ǘƘŜ ǇǊƻƎǊŀƳ ŎƻƭƭŜŎǘŜŘ ŜȄǘŜƴǎƛǾŜ Řŀǘŀ ƻƴ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ŜƴŜǊƎȅ ƴŜŜŘǎ ŀǎ ǿŜƭƭ ŀǎ ŀŎǘǳŀƭ 

energy consumption.  

Household energy use prior to activity (pre-program) 

Energy sources  

Data collected in the pre-program survey shows that most participants relied solely on electricity for their 

energy consumption needs, with one third reporting the use of gas (mains or bottled) and 12% reporting 

the use of solar energy for water heating. This finding suggests that senior Brisbane households who 

participated in the program were more likely to have solar water for heating when compared to all 

Brisbane households, as about 8.4% of Brisbane households rely on solar water heating (Australian Bureau 

of Statistics, 2014). 
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Gas meter data was received from the mains gas distributor (APA Group) for 238 participants, which 

represents 72.6% of participants who stated they used mains gas (n=328) and 14.4% of participants overall. 

Results show that gas consumption is driven by the type of gas-driven appliances, as well as on household 

size. For example, as shown in Figure 6, households with a gas hot water system used considerably more 

gas than households with electric hot water systems. Gas energy consumption also increased with 

household size, especially in households that used gas for water heating. 

 

Figure 6 GHW household mains gas consumption from January to December 2014 (12-month-period) 

Housing stock  

Previous studies have highlighted the importance of engaging low-income seniors in energy efficiency 

programs, as they are particularly exposed to energy costs, given they are more likely to live in larger, older 

and energy inefficient housing stock (Hamza and Gilroy, 2011; Roberts, 2008). As shown in Figure 7, data 

collected in the GHW pre-program surveys confirms prior research, with results showing that over 75% of 

participants lived in homes with three or more bedrooms, and that the clear majority of respondents have 

more bedrooms than occupants12.  

                                                             

 

12
 Percentage based on valid responses only (n=1377; 84% of all responses) 
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Figure 7 Number of bedrooms and household size 

Pre-program survey data also shows that, within the program population, older residents tended to live in 

older homes. As shown in Figure 8, 27% of participants aged 90 years and above were living in homes over 

60 years old, as opposed to 15% of those below 70 years of age and 16% of those between 70 and 79 years 

of age.  

 

Figure 8 Age of homes according to participants' age (Pearson chi-square (18) = 34.6; p< 0.05) 

Electricity consumption 

Daily average electricity consumption data (pre-program intervention) from participants was compared 

with the daily average consumption of Brisbane residents. As shown in Figure 9, energy consumption of 

participants in our sample was slightly below the Brisbane average for both one person and two person 

households across all four seasons, indicating that, despite living in large and old homes, the energy 

consumption of program participants was lower than the Brisbane average.  
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Figure 9 Household energy consumption before the start of the Green Heart Wisdom program13 

 

Change in energy consumption (pre-program and post-program comparison) 

Mains gas consumption  

A comparison of mains gas consumption before and after the start of the GHW program did not find any 

ǎǘŀǘƛǎǘƛŎŀƭƭȅ ǎƛƎƴƛŦƛŎŀƴǘ ŘƛŦŦŜǊŜƴŎŜǎ ƛƴ ƘƻǳǎŜƘƻƭŘǎΩ ŎƻƴǎǳƳǇǘƛƻƴΦ  These results are presented in the 

appendices, Table 72. It is noted that the relatively small samples of participants using gas makes it difficult 

to detect any substantive changes in consumption. 

Electricity consumption 

To identify changes iƴ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ŜƭŜŎǘǊƛŎƛǘȅ ŎƻƴǎǳƳǇǘƛƻƴΣ household consumption was compared before 

and after the GHW program activities for a six-month period (i.e. October to March 2013/14 and October 

to March 2014/15; please refer to Table 63 for statistical comparisons). These 6-month figures were then 

doubled to estimate an annual change. The analysis presented in Table 5 below indicates that, in general, 

participants who received a Home Energy Check (whether HEC Only or HEC & ES Information) showed a 

significant reduction in electricity consumption. However, this was not the case for participants in the HEC 

& ES group. It is important to note that electricity meter data was only available for 45 of the 60 

participants in the HEC & ES group. The reduction in numbers for this already small group makes it more 

difficult to detect any statistically significant changes in energy consumption.  

                                                             

 

13
 Brisbane Average Data Source: http://www.energymadeeasy.gov.au/bill-benchmark. 

Daily average consumption GHW program: 
1. Spring (Sep to Nov 2013); n=453 (1 person household) and n=325 (2 people household) 
2. Summer (Dec 2013 to Feb 2014); n=673 (1 person household) and n=568 (2 people household) 
1. Autumn (Mar to May 2014); n=642 (1 person household) and n=545 (2 people household) 
2. Winter (Jun to Aug 2014); n=270 (1 person household) and n=287 (2 people household) 
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One person household 8.61 10.60 8.96 10.65 8.62 10.61 8.84 12.20
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Participants who participated in an EnergySavers activity (or received the ES information without group 

discussion) did not show a significant shift in their electricity consumption. Results also show that HEC 

Comparison participants had a significant increase in electricity consumption during the same period. The 

Comparison groups were not true controls (because of the lack of random assignment), but this increase 

suggests that in the absence of the program activities, HEC participants may have been expected to 

increase their electricity consumption. 

Table 5 Summary of changes in electricity consumption over the program  

ACTIVITY SAMPLE SIZE STATISTICAL CHANGE  PER PERSON  
CHANGE IN ENERGY  
(KWH/YEAR) 

TOTAL  
CHANGE IN ENERGY  
(MWH/YEAR) 

HEC Only 654 Reduction -109.20 -71.42 

ES Only 165 No change 81.24 13.40 

HEC & ES 60 No change 21.38 1.28 

ES Information 33 No change 106.88 3.53 

HEC & ES Information 286 Reduction -232.38 -66.46 

All Activities Combined 1198 Reduction -99.89 -119.66 

HEC Comparison 206 Increase 296.28 61.03 

ES Comparison 243 No change 4.34 1.05 

 

The figure below summarises what modifications showed associations with changes in electricity 

consumption. Many modifications did not show any significant association with reduced consumption, and 

this result probably stems from a variety of factors. Some modifications were of limited scope (e.g. LED 

lighting is usable in far fewer applications than CFL lighting). Other modifications require concomitant 

behaviour change for their value to be realised (e.g. draft-proofing is only effective at reducing 

consumption when areas in the house are routinely closed off). 

Figure 10 ς modifications received during HEC activity and changes in household energy consumption (6 

month pre-program and post-program comparison).   
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Different numbers of program participants were involved in the different activities, and these activities had 

different impacts on their energy consumption. To gain a sense of the ǇǊƻƎǊŀƳΩǎ ŀƎƎǊŜƎŀǘŜŘ ƛƳǇŀŎǘΣ ǘƘŜ 

comparison groups were excluded (because they received no intervention activity), and the total impact on 

consumption of all activities was calculated. Across all activities, the program yielded a decrease in 

consumption of 99.89 Kilowatt hours per year per person. Aggregated across the 1198 participants in these 

groups, this equates to a total of 119.66 Megawatt hours per year of reduced electricity consumption. 

To identify which of the specific appliance upgrade and modifications installed during the HEC were 

associated with changes in consumption, a regression analysis was conducted, including appliances and/or 

ƳƻŘƛŦƛŎŀǘƛƻƴǎ ǘƘŀǘ ǿŜǊŜ ƛƴǎǘŀƭƭŜŘ ƛƴ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ƘƻƳŜǎΦ !ǎ ǎƘƻǿƴ ƛƴ Figure 10 (and Table 64 in Appendix 

A.6), the installation of CFL lighting and the refrigerator upgrade were significantly associated with the 

energy consumption reduction amongst participants who received a HEC activity. Further details about 

home modifications received as part of the program are discussed in more detail below.  
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Figure 10 Energy modifications and change in energy consumption (over a 6-month period; pre-

program and post-program comparison)1  
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3.2 hōƧŜŎǘƛǾŜ нΥ ¢ƻ ƛƳǇǊƻǾŜ ǘƘŜ ŜƴŜǊƎȅ ŜŦŦƛŎƛŜƴŎȅ ƻŦ ǎŜƴƛƻǊǎΩ 

homes and contribute to their health and wellbeing 

This section responds to the GHW Program Objective 2:  

¶ To improve the energy efficiency of low-ƛƴŎƻƳŜ ǎŜƴƛƻǊǎΩ ƘƻƳŜǎ ŀƴŘ ŎƻƴǘǊƛōǳǘŜ ǘƻ ǘheir health, well-

being and ability to remain in their homes. 

3.2.1 IMPROVING THE ENERGY EFFICIENCY OF LOW-Lb/ha9 {9bLhw{Ω Iha9S 

! ǊŀƴƎŜ ƻŦ ŀǇǇƭƛŀƴŎŜǎ ŀƴŘκƻǊ ƳƻŘƛŦƛŎŀǘƛƻƴǎ ǿŜǊŜ ƛƴǎǘŀƭƭŜŘ ƛƴ фнл ǇŀǊǘƛŎƛǇŀƴǘǎΩ ƘƻƳŜǎΦ tŀǊǘƛŎƛǇŀƴǘǎ ƛƴ HEC 

Only, HEC & ES and HEC & ES Information activities (n=1,000) were eligible to receive free modifications 

and/or a heavily discounted appliance as part of the GHW Program. As shown in Figure 11, most 

participants (92%) received an appliance upgrade and/or free modification. 

 

  

Figure 11 Percentage of participants in HEC Only; HEC & ES and HEC & ES Information who received program 

incentive 

Figure 12 shows that the appliance14 mostly commonly installed as a result of the HEC was the refrigerator 

(n=360; 36%), followed by a washing-machine (n=266; 27%). In regard to the modifications, the most 

installed modifications were power controllers (n=483; 48%), CFL lightbulbs (n=412; 41%) and ceiling fans 

(n=333; 33%). 

                                                             

 

14
 It is important to note that the air-conditioner upgrade was limited to participants with specific health conditions. Overall, only two participants 

were eligible for the air-conditioner upgrade. Both participants proceeded with the upgrade. 

Appliance upgrade 
only, 10% 

Modification only, 
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Appliance and 
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No modification or 
appliance, 8% 
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Figure 12 Number of households that upgraded appliance and/or installed modification 

As discussed in Section 3.1.3, both the refrigerator upgrade and the installation of CFL lighting were 

associated with a significant reduction in household energy consumption. Participants who received a HEC 

were indeed very appreciative, with 58% of those participants surveyed stating that the appliance and/or 

modifications installed were the most significant outcome from participation in the program (further 

feedback from participants is discussed in Section 3.5). Table 6 shows illustrative quotes about the 

appliances and/or modifications received and their perceived impact on their homeΩs energy efficiency. 

 

Table 6 tŀǊǘƛŎƛǇŀƴǘǎΩ ŦŜŜŘōŀŎƪ ŀōƻǳǘ ƘƻƳŜ ƳƻŘƛŦƛŎŀǘƛƻƴǎ ǊŜŎŜƛǾŜŘ  

APPLIANCE AND/OR 
MODIFICATION RECEIVED 

ILLUSTRATIVE QUOTE 

Refrigerator upgrade Has helped to be more energy efficient and receiving new fridge at reasonable cost. Power 

bill has reduced a large amount with the help of program (HEC Only participant) 

Ceiling fans The installation of the 2 fans. I don't have much ventilation in the kitchen and they're great 

(HEC & ES Information participant) 

Ceiling fans and draft 

proofing 

A ceiling fan was installed which made it more convenient in a small bedroom than a 

pedestal fan. Draft proofing, I was not aware of the significance of this action (HEC Only 

participant) 

Ceiling fans and 

powerboards 

Ceiling fans and foot powerboard. Fans will cut down air-con use in summer. Footboard 

makes turning off TV much easier (HEC Only participant) 

Washing machine Being able to do bigger loads of washing more efficiently (HEC Only participant) 

CFL lighting Receiving low energy lighting in living area to enjoy better lighting when having friends 

and family visiting. Lighting is so much better and I ŘƻƴΩǘ ƘŀǾŜ ǘƘŜ ǿƻǊǊȅ ƻŦ ŜȄŎŜǎǎ ǇƻǿŜǊ 

(HEC Only participant) 
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3.2.2 CONTRIBUTING TO PARTL/Lt!b¢{Ω WELL-BEING  

Perceptions prior to activity (pre-program): 

Data collected at the start of the GHW program provides an important baseline measure of how senior 

Brisbane residents believe energy usage influences their wellbeing. ¦ƴŘŜǊǎǘŀƴŘƛƴƎ ǊŜǎƛŘŜƴǘǎΩ ǇŜǊŎŜǇǘƛƻƴǎ ƻŦ 

how energy efficiency is associated with their level of comfort and quality of life before any program 

activity takes place is essential to evaluate the effectiveness of the GHW program in this regard.  

At the start of the program, participants already held positive attitudes towards energy efficiency, with the 

majority of participants disagreeing that energy efficiency reduces their level of comfort and/or quality of 

life. In general, pre-program survey responses indicated that participants did not think that they had to 

compromise on comfort or quality of life to be energy efficient. For example, the majority of participants 

disagreed with the following statements15: 

¶ Ψ9ƴŜǊƎȅ ŜŦŦƛŎƛŜƴŎȅ ǿƛƭƭ ǊŜǎǘǊƛŎǘ Ƴȅ ŦǊŜŜŘƻƳΩ όум҈ disagreed) 

¶ Ψ9ƴŜǊƎȅ ŜŦŦƛŎƛŜƴŎȅ ƛǎ ǘƻƻ ƳǳŎƘ ƻŦ ŀ ƘŀǎǎƭŜΩ όтс҈ disagreed)  

¶ Ψ9ƴŜǊƎȅ ŜŦŦƛŎƛŜƴŎȅ ƳŜŀƴǎ L ƘŀǾŜ ǘƻ ƭƛǾŜ ƭŜǎǎ ŎƻƳŦƻǊǘŀōƭȅΩ όсф҈ disagreed) 

¶ Ψaȅ ǉǳŀƭƛǘȅ ƻŦ ƭƛŦŜ ǿƛƭƭ ŘŜŎǊŜŀǎŜ ǿƘŜƴ L ǊŜŘǳŎŜ Ƴȅ ŜƴŜǊƎȅ ǳǎŜΩ όрс҈ disagreed) 

¶ Ψ9ƴŜǊƎȅ ŜŦŦƛŎƛŜƴŎȅ ƛǎ ƴƻǘ ǾŜǊȅ ŜƴƧƻȅŀōƭŜΩ όрс҈ disagreed). 

Data collected in the pre-program surveys shows that heating and cooling systems play an important role in 

providing participants with thermal comfort at home. Home thermal comfort is especially important for 

ǎŜƴƛƻǊǎΩ ǿŜƭƭōŜƛƴƎΣ ŀǎ ǘƘŜ ƭƛǘŜǊŀǘǳǊŜ ǎǳƎƎŜǎǘǎ ǘƘŀǘ ǎŜƴƛƻǊ ƘƻǳǎŜƘƻƭŘŜǊǎ ŀǊŜ ƳƻǊŜ ƭƛƪŜƭȅ ǘƻ ǎǇŜƴŘ ǘƛƳŜ ŀǘ 

home, with a study in the United Kingdom estimating that this target audience might spend 85% of their 

time in the home (House of Lords, 2005). This finding is supported by other research which suggests that 

retirees who re-orient themselves from work to more passive activities, such as watching TV and reading 

books, are less likely to socialise outside the home (Patulny, 2009).  

Data collected at the start of the program indicates that the majority of participants rely on air-conditioning 

and/or fans for home thermal comfort. For example: 

¶ Over two-thirds of participants (70%) indicated that they used air-conditioning for cooling. As 

shown in Figure 13, participants with air-conditioning at home were less likely to feel comfortable 

at home without air-conditioning and/or heating appliances. For example, 69% of participants who 

did not have an air-conditioner at home reported a higher degree of comfort (i.e. levels 4 and 5 on 

the scale) without air-conditioning and/or heating appliances, compared with those who did have 

an air-conditioner at home, with only 38%, in this case, reporting the same degree of comfort. 

¶ Participants who lived in older homes (aged 50 years and above) were less likely to have air-

conditioning at home. 

¶ The vast majority of participants (89%) reported the use of fans for thermal comfort at the start of 

the program. When completing the pre-program surveys, participants reported the use of: 

o Both ceiling and portable fans (38%) 

o Ceiling fans only (30%) 

o Portable fans only (21%) 

o No fans used for cooling (11%). 

                                                             

 

15
 Further statistics regarding these measures are presented in Table 50 in Appendix A.4. 
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Figure 13 Percentage of participants that feel comfortable at home without cooling/heating systems (Pearson chi-

square (4) = 183.3; p< 0.001) 

Most participants (80%) reported being able to afford to heat and/or cool their homes appropriately in the 

pre-program survey. However, as shown in Figure 14, 9.4% of participants who did not have air-

conditioning at home reported having difficulty or severe difficulty (i.e., often or always) when it came to 

being able to afford adequate levels of thermal comfort, as opposed to 5.5% of participants who had air-

conditioning at home. This finding further emphasises that air-conditioning plays an important role in 

providing Brisbane seniors with thermal comfort at home.  

 

 

Figure 14 Percentage of participants that could not afford appropriate heating or cooling (Pearson chi-square (4) = 

17.3; p< 0.01) 
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Change in perceptions (pre-program and post-program comparison) 

Despite the fact that the majority of participants disagreed that energy efficiency would compromise their 

ƭŜǾŜƭ ƻŦ ŎƻƳŦƻǊǘ ŀƴŘκƻǊ ǉǳŀƭƛǘȅ ƻŦ ƭƛŦŜ όƛΦŜΦ ǿŜƭƭōŜƛƴƎύ ŀǘ ǘƘŜ ǎǘŀǊǘ ƻŦ ǘƘŜ ǇǊƻƎǊŀƳΣ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ǊŜǎǇƻƴǎŜǎ ǘƻ 

these measures at the end of the program show significant improvement. This means that, overall, 

participants were even less likely to feel that energy efficiency would compromise their wellbeing in these 

areas.  

Overall, there was a positive change of ǇŀǊǘƛŎƛǇŀƴǘǎΩ ǇŜǊŎŜǇǘƛƻƴǎ ƻŦ ǘƘŜ ƛƳǇŀŎǘ ƻŦ ŜƴŜǊƎȅ ŜŦŦƛŎƛŜƴŎȅ ƻƴ ǘƘŜƛǊ 

level of comfort and quality of life. As shown in Figure 15, this improvement was most evident in the ES 

Only group. However, the HEC & ES Information group was ƳƻǊŜ ƭƛƪŜƭȅ ǘƻ ŀƎǊŜŜ ǿƛǘƘ ǘƘŜ ǎǘŀǘŜƳŜƴǘ Ψaȅ 

ǉǳŀƭƛǘȅ ƻŦ ƭƛŦŜ ǿƛƭƭ ŘŜŎǊŜŀǎŜ ǿƘŜƴ L ǊŜŘǳŎŜ Ƴȅ ŜƴŜǊƎȅ ŎƻƴǎǳƳǇǘƛƻƴΩ ŀǘ ǘƘŜ ŜƴŘ ƻŦ ǘƘŜ ǇǊƻƎǊŀƳΦ ¢Ƙƛǎ ƳƛƎƘǘ 

be due to the fact this group participated in the program during summer, when there is a greater need for 

the use of air-conditioning for thermal comfort16Φ tŀǊǘƛŎƛǇŀƴǘǎΩ ǊŜƭƛŀƴŎŜ ƻƴ ƘŜŀǘƛƴƎ ŀƴŘ ŎƻƻƭƛƴƎ ǎȅǎǘŜƳǎ ŦƻǊ 

thermal comfort is further discussed below. 

When comparing post-program responses with those collected prior to the program, over one-third of 

individuals in the HEC Only and ES Only treatments reported greater levels of comfort at home without 

heating and cooling appliaƴŎŜǎΦ ²ƘƛƭŜ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ǎŜƭŦ-reported levels of comfort at home without air-

conditioning and/or heating appliances reduced within ES Comparison and HEC & ES Information groups, 

post-program survey data collected within those groups was mostly collected during summer when 

households were more likely to need air-conditioning for thermal comfort. On the other hand, post-

program survey data for HEC Only and ES Only were mostly collected in Spring when temperatures were 

milder17. 

While data analysis did not identify any association between self-reported behaviour and actual energy 

ŎƻƴǎǳƳǇǘƛƻƴΣ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ǎŜƭŦ-reports of their own energy behaviour indicate that there was an increase 

in energy efficient use of heating and cooling appliances for participants in the HEC Only, ES Only and ES 

Comparison groups (see Figure 16). This increase did not apply, however, to the ES Information and HEC & 

ES Information groups. The improvement within ES Comparison group might reflect the fact that the survey 

itself provided examples of energy saving behaviour actions, which may have been absorbed and 

subsequently adopted by participants.  

Post-program data also shows that participants greatly improved their energy efficient use of heating and 

cooling systems in the HEC Only, ES Only and ES Comparison groups. Such behaviour was also emphasised 

in the feedback received by participants, as shown in the quote below: 

Ψώ¢ƘŜ ŦƛŜƭŘ ƻŦŦƛŎŜǊϐ ǾƛǎƛǘŜŘ ŀƴŘ ŎƘŜŎƪŜŘ ŜǾŜǊȅǘƘƛƴƎΦ ²Ŝ ǿŜǊŜ ǘƻƭŘ ǘƻ Ǌǳƴ ƻǳǊ ŀƛǊŎƻƴ ƻƴ ŀ ƘƛƎƘŜǊ 

ǘŜƳǇŜǊŀǘǳǊŜΣ ŀƴŘ Ǌǳƴ ƘŜŀǘŜǊ ƻƴ ƭƻǿŜǊ ǘŜƳǇŜǊŀǘǳǊŜ Χ ŀƴŘ ώǿŜ ƴƻǿϐ Řƻ ƴƻǘ ǳǎŜ ŀƴȅǿƘŜǊŜ ƴŜŀǊ ŀǎ 

much power from juǎǘ ŎƘŀƴƎƛƴƎ ǘƘŜ ǘŜƳǇŜǊŀǘǳǊŜ ǎŜǘǘƛƴƎǎΩ (HEC Only participant). 

However, a comparison of pre-program and post-program survey data shows that this behaviour could still 

be further improved (see Table 48). Although the program provided information about how to use heating 

ŀƴŘ ŎƻƻƭƛƴƎ ǎȅǎǘŜƳǎ ŜŦŦƛŎƛŜƴǘƭȅΣ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ŦŜŜŘōŀŎƪ ǎǳƎƎŜǎǘǎ ǘƘŀǘ ǘƘŜ ǇǊƻƎǊŀƳ-recommended 

temperatures for energy efficient use of heating and cooling systems do not provide thermal comfort for 

them. This might be because seniors are more sensitive to ambient temperatures due to more sedentary 

lives (Hamza and Gilroy, 2011).  

                                                             

 

16
 Further details of the timing of survey completion and seasonal weather are provided in Figure 23 and Figure 24 in Appendix A.1. 

17
 Further details of timing of survey completion and seasonal weather are provided in Figure 23 and Figure 24 in Appendix A.1. 
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Figure 15 Change in ǇŀǊǘƛŎƛǇŀƴǘǎΩ perceptions of the impact of energy efficiency (EE) on their comfort and/or 

quality of life
18

 (pre-program and post-program comparison)  

                                                             

 

18
 Improvement in attitudes means that participant rated higher disagreement with statement in post-program survey when compared to pre-

program survey. Reduction in attitudes means that participant rated higher agreement with statement in post-program survey when compared to 
pre-program survey.  
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For example, feedback from a convenor delivering an ES session suggests that this target population would 

prefer to set their heating with warmer temperatures in winter (above 18oC), as stated in the quote below: 

 Ψ{ƻƳŜ ƳŜƳōŜǊǎ ǘƘƻǳƎƘǘ ŦǊƻƳ ŜȄǇŜǊƛŜƴŎŜ ǘƘŀǘ ǘƘŜ ǿƛƴǘŜǊ ŀƛǊ ŎƻƴŘƛǘƛƻƴŜǊϥǎ ǘŜƳǇŜǊŀǘǳǊŜ ƛǎ ǘƻƻ ŎƻƭŘ 
at 18oC. They prefer 23oC and [Energy Retailer] has told one member that they recommend 26oC. So, 
ǘƘŜȅ ŀǊŜ ǎŀȅƛƴƎ ǘƘŀǘ ǘƘŜ ǊŜŎƻƳƳŜƴŘŜŘ ƭŜǾŜƭ ōȅ /{Lwh ƛǎ ǘƻƻ ŎƻƭŘ ŦƻǊ ǘƘŜƛǊ ŎƻƳŦƻǊǘΩ ό9ƴŜǊƎȅǎŀǾŜǊǎΩ 
convenor, Session 2). 

These findings indicate that there may be some discrepancy between ideal energy efficiency behaviour 

promoted by experts, and expectations regarding thermal comfort in senior households. 

 

 

Figure 16 Impact of GHW Program on participants self-reported behaviour 
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Increase in the number of homes with ceiling fans (pre-program and post-program comparison) 

Data collected show that 325 participants (32.5%) that received a HEC did not have ceiling fans. Of those, 

153 (47%) received one or more ceiling fans as part of the GHW program. This means that at the end of the 

program, 82.8% of participants had a ceiling fan compared to 67.5% of participants at the start of the 

program. Qualitative data received in the post-program survey also suggests that many participants 

associated the home energy modifications they received with an increase in their well-being. This was 

particularly evident on the question where participants were asked to outline the most significant outcome 

they experienced from the project. Table 7 shows illustrative quotes from participants about the appliances 

and/or modifications installed and their feelings of comfort and well-being.  

Table 7 tŀǊǘƛŎƛǇŀƴǘǎΩ ŦŜŜŘōŀŎƪ ŀōƻǳǘ home modifications received and their level of comfort and well-being 

APPLIANCE AND/OR 
MODIFICATION RECEIVED 

ILLUSTRATIVE QUOTE 

Refrigerator upgrade The new fridge is making me more practical with my shopping, because it is smaller and 
therefore I am not buying too much which may go to waste (HEC Only participant) 

Ceiling fans I received a fan for my bedroom and it has made my sleeping more comfortable (HEC 
Only participant) 

Getting the fan extra I'd say because it gave us an alternative to the air con (HEC & ES 
Information participant) 

The ceiling fan - ƛǘ ǿŀǎ ŦƻǊ Ƴȅ ƘǳǎōŀƴŘΩǎ ōŜŘǊƻƻƳ ŀƴŘ ƘŜ ƛǎ ǳƴǿŜƭƭ (HEC & ES 
Information participant) 

Ceiling fans and power 
boards 

The ceiling fan as it helps keep us cool and the power controller. We can turn off the TV 
now when before we couldn't reach (HEC & ES Information participant) 

Showerheads and power 
boards 

Receiving power boards and hand held showerhead makes it easy for my body and 
shower has saved water plus makes it easy to clean shower recess (HEC Only participant) 

It was the fan in the bedroom and the hand held shower which (were) absolutely 
fantastic. It's really helping to keep me cool rather than using the air con (HEC & ES 
Information participant) 

Power board Power Board - don't have to bend down to turn off power and I like the look of it (HEC & 
ES Information participant) 

OVERALL COMMENTS   

Contribute to ability to 
remain in their own homes 

Made me feel more secure in staying in my own home by way of having more control 
over my energy bills (HEC Only participant) 

 

3.3 Objective 3: To help seniors manage energy costs 

This section responds to the GHW Program Objective 3:  

¶ To help low-income seniors manage energy costs by better managing energy consumption 
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As discussed in the Section 3.1, data collected through the GHW program shows that, in general, 

participants were already very careful about their spending and already performing many energy saving 

actions19 at the start of the program. In addition, electricity consumption data shows that consumption 

among program participants was below the Brisbane average for both one person and two person 

households across all four seasons20.  

Change in energy costs (pre-program and post-program comparison) 

In line with the results presented in Section 3.1.3, electricity consumption reductions (kWh) were used to 

estimate the changes in electricity costs and related carbon emissions that resulted from the program 

(please refer to Appendix A.7 for further details of how electricity costs and related carbon emissions were 

estimated). IƻǳǎŜƘƻƭŘǎΩ ŜƭŜŎǘǊƛŎƛǘȅ ōƛƭƭǎ ŀƴŘ ǊŜƭŀǘŜŘ ŎŀǊōƻƴ ŜƳƛǎǎƛƻƴǎ ǊŜŘǳŎŜŘ ǿƛǘƘƛƴ I9/ hƴƭȅ ŀƴŘ HEC & 

ES Information participants, with costs and carbon emission savings being highest amongst households who 

received a refrigerator upgrade. For detailed results, please refer to Table 66 (Appendix A.6). 

 

Table 8 Summary of estimated changes in electricity costs and emissions over the program  

ACTIVITY SAMPLE 
SIZE 

STATISTICAL 
CHANGE  

PER PERSON  
CHANGE IN 
ELECTRICITY COSTS 
($/YEAR) 

TOTAL  
CHANGE IN 
ELECTRICITY COSTS 
($/YEAR) 

PER PERSON 
CHANGE IN 
EMISSIONS  
(KG CO2-E/YEAR) 

TOTAL CHANGE 
IN EMISSIONS  
(TONNES  
CO2-E/YEAR) 

HEC Only 654 Reduction -$32.11 -$20,998.68 -88.45 -57.85 

ES Only 165 No change $23.89 $3,941.35 65.80 10.86 

HEC & ES 60 No change $6.29 $377.18 17.32 1.04 

ES Information 33 No change $31.43 $1,037.06 86.57 2.86 

HEC & ES 

Information 

286 Reduction -$68.33 -$19,541.43 -188.23 -53.83 

All Activities 

Combined 

1198 Reduction -$29.37 -$35,184.52 -80.91 -96.93 

HEC 

Comparison 

206 Increase $87.12 $17,945.73 239.99 49.44 

ES Comparison 243 No change $1.28 $310.09 3.52 0.85 

 Different numbers of program participants were involved in the different activities, and these activities had 

ŘƛŦŦŜǊŜƴǘ ƛƳǇŀŎǘǎ ƻƴ ǘƘŜƛǊ ŜƭŜŎǘǊƛŎƛǘȅ Ŏƻǎǘǎ ŀƴŘ ŀǎǎƻŎƛŀǘŜŘ ŜƳƛǎǎƛƻƴǎΦ ¢ƻ Ǝŀƛƴ ŀ ǎŜƴǎŜ ƻŦ ǘƘŜ ǇǊƻƎǊŀƳΩǎ 

aggregated impact, the comparison groups were excluded (because they received no intervention activity), 

and the total impact on electricity costs and emissions of all activities was calculated. Across all activities, 

the program yielded a per person decrease in electricity costs of $29.37 per year, and a per person 

reduction in carbon-equivalent emissions of 80.91 kg per year. Aggregated across the 1198 participants in 

                                                             

 

19
 Pre-ǇǊƻƎǊŀƳ ŀƴŘ Ǉƻǎǘ ǇǊƻƎǊŀƳ ǎǳǊǾŜȅ Řŀǘŀ ŎƻƭƭŜŎǘŜŘ ŀōƻǳǘ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ŜƴŜǊƎȅ ǎŀǾƛƴƎ ōŜƘŀǾƛƻǳǊ ŀƴŘ ŀǘǘƛǘǳŘŜǎ ǘƻǿŀǊŘǎ ǿŀǎǘŀƎŜ ŀǊŜ presented in 

Table 48 and Table 54, respectively (Appendix A.4).1 
20

 Further details provided in Figure 9 in Section 3.1.3. 
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these groups, this equates to an estimated total saving of $35,184.52 per year in electricity costs, and a 

total reduction of 96.93 tonnes per year in carbon-equivalent emissions. 

 

 

 

Figure 17 Change in energy costs (pre-program and post-program comparison) 

IƻǳǎŜƘƻƭŘǎΩ ŜƭŜŎǘǊƛŎƛǘȅ ōƛƭƭǎ ŀƴŘ ǊŜƭŀǘŜŘ ŎŀǊōƻƴ ŜƳƛǎǎƛƻƴǎ ƛƴŎǊŜŀǎŜŘ ǿƛǘƘƛƴ HEC Comparison 
participants 

As discussed in Section 3.1.3, HEC Comparison participants showed an increase in energy consumption over 

the same period, resulting in an increase in energy cost and related carbon emissions (for details, refer to 

Table 56, Appendix A.6). Climate data from the Bureau of Meteorology (further details provided in Figure 

25 in Appendix A.6) shows that monthly mean maximum temperatures as well as monthly highest 

temperatures were higher in the post-program period analysed (October 2014 to March 2015) when 

compared to the pre-program period analysed (October 2013 to March 2014). The higher temperatures 
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faced by participants post-program suggest that participants might have had a greater need for air-

conditioning use for thermal comfort post-program.  

3.4 Objective 4: To inform future program initiatives 

This section responds to the GHW Program Objective 4:  

¶ To inform future local, State or Federal government energy efficiency policy and program initiatives 

amongst this target population. 

The GHW program collected extensive empirical data on seniorsΩ patterns of energy usage, which provides 

valuable information for all subsequent energy efficiency programs and policy considerations in this area. 

Some key findings are discussed in this section. 

tŀǊǘƛŎƛǇŀƴǘǎΩ electricity consumption prior to activity (pre-program): 

A regression analysis, including a range of demographic and self-reported measures, was conducted to 

identify the main factors associated with household energy consumption amongst the program 

participants. As shown in Figure 18Σ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ŜƴŜǊƎȅ ŎƻƴǎǳƳǇǘƛƻƴ ŀǘ ǘƘŜ ǎǘŀǊǘ ƻŦ ǘƘŜ ǇǊƻƎǊam was 

associated with a range of factors outlined below. For regression analysis results, please refer to Table 62 

(Appendix A.6). 

Participants tended to have higher levels of electricity consumption if:  

¶ Their home relied solely on electricity sources (as opposed to use of other sources such as gas)  

¶ Their home was larger (i.e. homes with higher number of bedrooms)  

¶ Their household size was larger (i.e. larger number of people living in the household) 

¶ Their household had a higher income 

¶ Participants were younger (note: the minimum age requirement for participation in the program 

was 60 years ) 

¶ They had air-conditioning for cooling and/or heating the home  

¶ Participants self-reported lower levels of: 

o Control over energy bills at the start of the program 

o Comfort without use of air-conditioners and/or heaters 

o Their own home energy efficiency.  

Other factors such as age of home and attitudes towards energy efficiency did not contribute to explaining 

household electricity consumption within our study sample. While the literature suggests that older homes 

are more likely to be energy inefficient, an analysis of electricity meter data collected during the program 

does not suggest that participants in this sample who lived in older homes consumed more energy than 

those who lived in newer homes.  
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Figure 18 Indicators of ǇŀǊǘƛŎƛǇŀƴǘǎΩ energy consumption prior to activity (pre-program) 

Change in energy consumption (pre-program and post-program comparison) 

A regression analysis including a range of factors was conducted to investigate if they contributed to 

ŎƘŀƴƎŜǎ ƛƴ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ŜƴŜǊƎȅ ŎƻƴǎǳƳǇǘƛƻƴΦ Lƴ ƭƛƴŜ ǿƛǘƘ ŦƛƴŘƛƴƎǎ ŘƛǎŎǳǎǎŜŘ ƛƴ {ŜŎǘƛƻƴ 3.1.3, the regression 

showed that, in general, participants who received a HEC activity showed a significant reduction in energy 

consumption if they received a refrigerator upgrade and/or installed CFL lighting21.  

Findings show that other factors were also associated with changes in electricity consumption during the 

program. Most specifically, participants who self-reported higher levels of comfort without cooling or 

heating appliances at the start of program were also more likely to have a reduction in their household 

energy consumption by the end of the program. However, participants living in households with a larger 

number of residents, as well as those living in households using air-conditioning for cooling and/or heating, 

were less likely to reduce their household energy consumption. For regression analysis results see Figure 19 

and Table 65 (Appendix A.6). 

Regression results suggest that the greater the reliance on heating and cooling systems for thermal 

comfort, the less likely households were to reduce their energy consumption. This is an important finding 

as heating and cooling accounts for around 40% of household energy use22, representing a large share of 

ƘƻǳǎŜƘƻƭŘǎΩ Ŝƴergy consumption. 

 

 

                                                             

 

21
 This means that changes in energy consumption are associated with the refrigerator upgrade and CFL lighting and not the HEC activity in itself. 

22
 For further information about the impact of heating and cooling on energy usage please refer to http://www.yourhome.gov.au/energy/heating-

and-cooling  

ωDecreases electricity consumption 

ω Household uses gas 

ω Higher level of self-reported control over energy bill 

ω Higher level of self-rated energy efficiency 

ω Higher level of self-reported level of comfort without use of air-
conditioners and/or heaters 

ω Younger household members (within 60 plus cohort) 

ω Increases electricity consumption 

ω Higher number of bedrooms in the home 

ω Higher number of people living in household 

ω Household uses air-conditioner 

ω Higher household gross income 

Factors that 
contributed to 
explaining 
participants' 
electricity 
consumption 

ωAttitudes towards energy efficiency 

ωAge of homes 

Factors that did not 
contribute to 
explaining 
participants' electricity 
consumption 

http://www.yourhome.gov.au/energy/heating-and-cooling
http://www.yourhome.gov.au/energy/heating-and-cooling
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Figure 19 Indicators of change in energy consumption 

Reported barriers for improving energy efficiency  

The post-program survey also asked participants whether they encountered any barriers to improving their 

energy efficiency. While most participants agreed that there were barriers (57%), only 6% of participants 

specified what these barriers were. As shown in Figure 20, participants who responded to the post-program 

survey with CSP assistance (HEC Only; HEC & ES or HEC & ES Information) were more likely to agree that 

there were barriers to changing energy use in their home. This result raises the question of whether the 

ǎǳǊǾŜȅ ƳƻŘŜ ƛƴŦƭǳŜƴŎŜŘ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ǊŜǎǇƻƴǎŜǎ ǘƻ ǘƘƛǎ ǉǳŜǎǘƛƻƴΦ 

 

 

Figure 20 Perceived barriers to changing energy use in the home 
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(n=33)
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No Barriers Barriers

ω Decreases electricity consumption 

ω Installed refrigerator installed 

ω Installed CFL lighting 

ω Greater feeling of comfort without heating or cooling 
appliances 

ωIncreases electricity consumption 

ω Household uses air-conditioner 

ω Higher number of residents in household 

Factors associated 
with changes on 

electricity 
consumption 

ω Number of bedrooms in home 

ω Household gross income 

ω Household uses gas (mains or bottled) 

ω Received HEC 

ω Number of ES sessions attended 

ω Perceived behavioural control 

ω Age of participant 

ωLevel of self-rated energy efficiency 

ωLevel of self-reported control over energy bill 

Factors not 
associated with 

changes in electricity 
consumption 
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Overall, 94 respondents specified the barriers they faced to improve their energy efficiency. These were 

analysed thematically into 14 barriers, which are presented in Figure 21. The leading barrier to change was 

ǊŜǎƛǎǘŀƴŎŜ ōȅ ƻǘƘŜǊ ƘƻǳǎŜƘƻƭŘŜǊǎ όƴҐнлΤ нм҈ύΣ ǿƛǘƘ ΨƘǳǎōŀƴŘΩ ŀƴŘ ΨŀŘǳƭǘ ŎƘƛƭŘǊŜƴΩ ƻŦǘŜƴ ƭƛǎǘŜŘ ŀǎ ǎǳŎƘ 

barriers. Other barriers identified were medical issues that required specific heating and cooling levels (n 

=11; 12%), and affordability (n=11; 12%), followed by the need for air-conditioning in extreme weather 

such as during hot summer days (n=7; 7%).  

 

Figure 21 Perceived barriers to energy reduction 

Program cost-benefit analysis 

A cost benefit analysis23 was conducted using program cost data provided by the Council, and treated 

reductions in electricity costs as the annual benefit of the interventions. This analysis excluded participants 

in the Comparison groups, who did not participate in any activity. Results are shown in Table 9.  

Assessed as a single program over a 12-month period, the five activities in combination yielded a small 

positive benefit-cost ratio. Of the five intervention groups, the HEC only and HEC & ES Information activities 

showed a small positive benefit-cost ratio. These activities yielded benefits, but the costs of delivering 

these interventions (reflecting the cost of replacement appliances as well as in-home assessments) is high 

compared to the annual estimated benefit gained in reduced electricity bills.  

The HEC and ES Information activity provided the strongest benefit-cost ratio (0.033) and the best cost-

effectiveness ratio ($8.94 per kWh of abated electricity consumption, or about $11,000 per tonne of abated 

carbon emissions). This activity, in combining both appliance replacement and the information from the 

EnergySavers program, appears to yield more impact than either of these activities conducted alone. 

The other specific activities did not yield positive benefits (as participants in these activities did not, on 

average, decrease their consumption of electricity over the trial). Even though these activities were 

                                                             

 

23
 Conducted with reference to guidance provided by the Australian Government Office of Best Practice and Regulation, via: 

http://ris.dpmc.gov.au/2013/07/29/obpr-guidance-note-cost-benefit-analysis/ 

0% 5% 10% 15% 20% 25%

Conflicting advice

Household size

Failing memory

Centralised control

Mobility issue

Comfort

Lack of knowledge

House/appliance design

Other problems

Extreme weather

Affordability

Medical issues

Other householders

http://ris.dpmc.gov.au/2013/07/29/obpr-guidance-note-cost-benefit-analysis/
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cheaper to deliver, with no detectable decrease in energy consumption over the trial period, these 

activities cannot yield a positive benefit-cost ratio, nor a positive cost-effectiveness ratio. 

Table 9 Cost-Benefit and Cost-Effectiveness Analysis  

 

ACTIVITY SAMPLE 
SIZE 

TOTAL 
TRIAL 
COST 
($000) 

A
 

TOTAL 
BUSINESS 
COST ($000) 

B
 

AVERAGE PER 
PERSON 
BENEFIT 
($/YEAR) 

C
 

TOTAL  
BENEFIT 
($000/YEAR) 

C
 

BENEFIT 
COST  
RATIO 

D
 

COST 
EFFECTIVENESS 
RATIO  
($000/ABATED 
TONNES CO2-E)

 D
 

COST 
EFFECTIVENESS 
RATIO  
($/ABATED 
KWH 
ELECTRICITY)

 D
 

 

HEC Only 654 $1,264 $1,137 $32.11 $21.00 0.018  19.66  15.92  

ES Only 165 $299 $264 -$23.89 -$3.94 -0.015  -24.29 -19.67  

HEC & ES 60 $174 $161 -$6.29 -$0.38 -0.002  -155.37 -125.85  

ES 

Information 

33 $39 $31 -$31.43 -$1.04 -0.033  -11.02 -8.93  

HEC & ES 

Information 

286 $656 $594 $68.33 $19.54 0.033  11.04 8.94  

All Activities 

Combined 

1198 $2,433 $2,188 $29.37 $35.18 0.016  22.57 18.28  

 

A.
 ¢ƻǘŀƭ ǘǊƛŀƭ Ŏƻǎǘ ό[ŜǾŜƭ п ƛƴ ǘƘŜ ŘŜǇŀǊǘƳŜƴǘΩǎ ƎǳƛŘŜƭƛƴŜǎύ ǊŜŦŜǊǎ ǘƻ ǘƘŜ ǎǳƳƳŜŘ Ŏƻǎǘǎ ƻŦ ŘŜƭƛǾŜǊƛƴƎ ǘƘŜ ǘǊƛŀƭ ǘƻ ǇŀǊǘƛŎƛǇŀƴǘǎΣ recruitment and 

maintenance of participants, running an organisation to deliver the trial, and participating in a government-funded trial including research and in-

kind costs. Figures provided by BCC. 

B.
 ¢ƻǘŀƭ ōǳǎƛƴŜǎǎ Ŏƻǎǘ όƭŜǾŜƭ о ƛƴ ǘƘŜ ŘŜǇŀǊǘƳŜƴǘΩǎ ƎǳƛŘŜƭƛƴŜǎύ ǊŜŦŜǊǎ ǘƻ ǘƘŜ Ŏƻǎǘǎ ŀōƻǾŜ ōǳǘ ŜȄŎƭǳŘŜǎ ǇŀǊǘƛŎƛǇŀǘƛƴƎ ƛƴ ŀ ƎƻǾŜǊƴment-funded program, 

and thus reflects the cost of conducting the trial as though it were a business. Figures provided by BCC. 

C
 Expressed as a reduction in annual electricity costs, estimated earlier in this report.  

D.
 These ratios are calculated using the total business cost in each case. 
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Table 10a Net Present Value Calculations 

ACTIVITY DISCOUNT RATE 
APPLIED 

10-YEAR NET 
PRESENT VALUE 
($000) 

10-YEAR TOTAL 
BENEFIT ($000)  

BENEFIT-COST RATIO 

HEC Only 3% -1,080 163 .13 

 7% -1,107 137 .11 

 10% -1,122 121 .10 

HEC & ES 

Information 

3% -484 152 .24 

 7% -509 127 .20 

 10% -524 113 .18 

 

The net present values (NPV) of the two activities that showed benefits (HEC Only, HEC & ES Information) 

were calculated and are shown in Table 9a. Such calculations assess the long-run benefit over multiple 

years, relative to the single upfront cost of delivering the activity. The useful life of the new appliances was 

conservatively estimated to be 10 years, so NPV was calculated over this period. Discount rates of 3%, 7% 

and 10% were used in the calculations.  

The NPV calculations indicate that over ten years, the HEC Only activity could be expected to yield a long-

run benefit of between $121,000 and $163,000, with a benefit-cost ratio of .10 to .13. The HEC & ES 

Information activity could be expected to provide a long-run benefit of between $113,000 and $152,000, 

with a benefit-cost ratio of .18 to .24.  

It is noted that these calculations (benefit-cost ratios, cost effectiveness ratios, net present value) are not 

able to account for a number of other benefits that are not easily quantified in financial terms, in 

particular: 

¶ The indirect environmental benefits of reduced emissions via a reduction in electricity 

consumption. 

¶ ¢ƘŜ ōŜƴŜŦƛǘǎ ƻŦ ƛƴŎǊŜŀǎŜŘ ƘƻƳŜ ŎƻƳŦƻǊǘ ŀƴŘ ǿŜƭƭōŜƛƴƎ ŦƻǊ ǇŀǊǘƛŎƛǇŀƴǘǎΣ ƛƴŎǊŜŀǎƛƴƎ ǎŜƴƛƻǊǎΩ ŀōƛƭƛǘȅ 

to remain out of residential aged care  discussed earlier in this report. In 2003 it cost the 

Commonwealth, on average, approximately $30 000 per annum to fund an average residential 

aged care bed compared to the average cost of a Community Aged Care Package of approximately 

$10 000 per annum24. Converting to 2015 AUD this benefit would equate to approximately 

$27,276 per person per year. 

¶ The mitigated impact of likely future price rises in electricity costs: systematically reduced costs 

now are likely to become increasingly financially valuable over time as electricity prices continue 

to rise.   

                                                             

 

24 'Caring for the Elderly' - an Overview of Aged Care Support and Services in Australia, E-Brief: Online Only issued 27 February 2003; updated 30 

April 2003, Greg McIntosh, Analysis and Policy &Janet Phillips, Information/E-links Social Policy Group 

 

http://www.health.gov.au/acc/commcare/cacp.htm
mailto:greg.mcintosh@aph.gov.au
mailto:janet.phillips@aph.gov.au
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¶ The fact that HEC Comparison participants in this program increased their electricity usage over 

the same period, whilst other activities were yielding either no changes or a decrease in 

consumption. Although it is not appropriate to formally calculate a difference between the HEC 

activity and HEC comparison groups, these results do suggest that the interventions that reduced 

consumption did so in a background environment where consumption amongst other households 

was increasing. 

 

3.5 tŀǊǘƛŎƛǇŀƴǘǎΩ ŦŜŜŘōŀŎƪ 

Qualitative feedback was collected in the post-program surveys and post-program interviews. The post-

program interviews were conducted by CSIRO with approximately five percent of participants who 

participated in a HEC and/or ES activity. The interviews were conducted by telephone during January 2015, 

and lasted up to 15 minutes. In total, 62 participants were interviewed. A list of questions asked in the post-

program surveys and interviews, as well as the total number of interview respondents per treatment, is 

provided in the Appendix ς Tables 74 and 75. 

Overall experience 

Overall, participants considered their participation in both HEC and ES activities was a positive experience, 

with the vast majority of all participants expressing satisfaction in the post-program surveys. Results show 

that: 

¶ Overall, 93% of participants agreed or strongly agreed that the program was a worthwhile 

experience for them; 

o Agreement was higher within HEC Only (96%) and HEC & ES Information (95%) treatments 

o Agreement was lower on ES Information (77%) and ES Only (87%) treatments. 

¶ Overall, 93% of participants agreed or strongly agreed that they would recommend the program to 

friends or family; 

o Agreement was higher within HEC Only (96%) and HEC & ES Information (92%) treatments 

o Agreement was lower on ES Information (81%) and ES Only (86%) treatments. 

Post-program interview participants also stated their satisfaction with all treatments. Of the 61 people 

interviewed, 46 reported that the program was either extremely or very worthwhile, and 11 found the 

program somewhat worthwhile. The main reasons for considering the program worthwhile were new 

appliance (n=26), new knowledge (n=6), and the provision of tailored information (n=4).  

Post-program interviews also show that the majority of participants would recommend the program to 

friends and family (n=56). Of the reasons given for recommending this program, the main themes were, in 

order, to receive reduced-price appliances or a grocery voucher (n=11), for increased energy awareness 

(n=3), to reduce energy consumption (n=3), to gain new energy knowledge (n=2) and to reflect care for 

seniors in the community (n=1). The two respondents who would not recommend this program had the 

opinion that the program would been best directed to a younger age group. 

Most significant outcome from participation in the program 

The most significant outcome from participation in the program outlined in the post-program surveys were: 

appliance or modification installed (58% of HEC Only participants and 50% of HEC & ES; HEC & ES 

Information participants) and acquiring new knowledge about energy efficiency (20% of ES Only; ES 
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Information participants). Table 11 shows the range of response given by participants as well as illustrative 

quotes. 

Table 11 Most significant outcome from participating in HEC and/or ES interventions and illustrative quotes 

provided in post-program surveys 

 HEC 
ONLY 

ES ONLY;  
ES 
INFORMATION 

HEC & ES: HEC & 
ES 
INFORMATION 

ILLUSTRATIVE QUOTES 

Appliance or modification 
installed 

58% n/a 50% ΨώL ǊŜŎŜƛǾŜŘϐ ŀ ƴŜǿ ŎŜƛƭƛƴƎ Ŧŀƴ ǘƘŀǘ L ƴŜŜŘŜŘ ōǳǘ ŎƻǳƭŘƴΩǘ 
ŀŦŦƻǊŘΦ ¢Ƙŀƴƪ ȅƻǳΩ (HEC Only participant). 

Acquiring new knowledge 
about energy efficiency 

7% 20% 3% ΨYnowing how to convert my kWh to know what each of 
Ƴȅ ŀǇǇƭƛŀƴŎŜǎ Ŏƻǎǘ ǇŜǊ ȅŜŀǊΩ (ES Only participant). 

Increased energy 
efficiency awareness 

15% 14% 3% ΨI have become more aware of energy usage in my 
ƘƻƳŜΩ (HEC Only participant). 

Enjoyed social interaction  0% 6% 1% Ψώ! ƘƛƎƘƭƛƎƘǘ ǿŀǎϐ ƳŜŜǘƛƴƎ ƭƛƪŜ ǎƻǳƭǎ ŀƴŘ ŘƛǎŎǳǎǎƛƴƎ 
actions without feeling 'too green' and having a laugh 
ŀōƻǳǘ ƛǘΩ (ES Only participant). 

Reinforced that household 
is energy efficient 

1% 5% 2% ΨLǘ ǿŀǎ ǾŜǊȅ ƛƴǘŜǊŜǎǘƛƴƎ ōǳǘ L didn't feel like I had to 
change becauǎŜ LϥƳ ŀƭǊŜŀŘȅ ŘƻƛƴƎ ǿƘŀǘ L ŎŀƴΩ (HEC & ES 
Information participant). 

Adopted new curtailment 
behaviour 

1% 3% 1% ΨIdeal temperature settings for a/c and heaterΩ (ES Only 
participant). 

Reinforced existing 
knowledge 

2% 2% 0% ΨReinstated the importance of conserving energy.Ω (HEC 
Only participant). 

Noticed cost savings 2% 1% 1% ΨElectricity bill has gone downΩ (HEC Only participant). 

Adopted energy efficient 
behaviour 

1% 1% 1% Ψ¢ƘŜ ǘŀǊƛŦŦ ŎƘŀƴƎŜ ŦǊƻƳ мм ǘƻ ооΩ (HEC Only participant). 

Other 2% 0% 1% It made me feel more secure in staying in my own home 
by way of having more contrƻƭ ƻǾŜǊ Ƴȅ ŜƴŜǊƎȅ ōƛƭƭǎΩ 
(HEC Only participant). 

This finding is similar to the feedback received in the post-program interviews conducted with five percent 

of participants as shown in Table 12 . 
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Table 12 Green Heart Wisdom highlights during post-ǇǊƻƎǊŀƳ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ƛƴǘŜǊǾƛŜǿǎ 

HIGHLIGHT ILLUSTRATIVE QUOTES 

Appliance or modification 
installed  

ΨIŀǾƛƴƎ ǘƘŜ two fans. These ones can be switched off using a remote which is much easier at 
ƴƛƎƘǘ ǘƛƳŜΩόI9/ hƴƭȅ ǇŀǊǘƛŎƛǇŀƴǘύ 

ΨL ǊŜŎŜƛǾŜŘ ŀ ǇƻǿŜǊ ōƻŀǊŘΦ L ǘƘƛƴƪ ƛǘϥǎ ƎǊŜŀǘΦ wŜŀƭƭȅ ǳǎŜŦǳƭ ƴƻǘ ǘƻ ƘŀǾŜ ǘƻ ōŜƴŘ ƻǾŜǊ ǘƻ ǘǳǊƴ 
things off. Can just switch everything off in onŜ ƎƻΩ όI9/ hƴƭȅ ǇŀǊǘƛŎƛǇŀƴǘύΦ 

ΨΧǇŜƻǇƭŜ Ŏŀƴϥǘ ŀŦŦƻǊŘ ǘƻ ǊŜǇƭŀŎŜ ǘƘŜƛǊ ƻƭŘ ŀǇǇƭƛŀƴŎŜǎ ǎƻƳŜǘƛƳŜǎΦ ²Ŝ ŦƻǳƴŘ ƛǘ ǾŜǊȅ ƘŜƭǇŦǳƭΩ (HEC 
Only participant) 

Acquiring new knowledge about 
energy efficiency 

ΨώThe program] triggered off things that you probably knew but weren't activatingΩό9{ 
participant) 

Ψ[ŜŀǊƴƛƴƎ ŀōƻǳǘ ǘƘŜ ƭƻǿ Ŏƻǎǘ ƻŦ Ŧŀƴǎ ǎƻ ǿŜ ŎƻǳƭŘ ōŜ ƳƻǊŜ ŎƻƳŦƻǊǘŀōƭŜΩ όI9/ hƴƭȅ ǇŀǊǘƛŎƛǇŀƴǘύ  

Increased energy efficiency 
awareness 

ΨώL ƭŜŀǊƴŜŘϐ ǎƳŀƭƭ ǘƘƛƴƎǎ ŀǊƻǳƴŘ ǘƘŜ ƘƻƳŜ ǘƻ ōŜ ŀǿŀǊŜ ƻŦ ƭƛƪŜ ǎŜŀƭ ƻƴ ŦǊƛŘƎŜǎΩ ό9{ ǇŀǊǘicipant) 

 ΨLǘϥǎ ǾŜǊȅ ƘŜƭǇŦǳƭ ǘƻ ǇŜƻǇƭŜ ƭƛƪŜ ƳȅǎŜƭŦ ǘƘŀǘ ǿŜǊŜƴϥǘ ŀǿŀǊŜ ƻŦ ŜƴŜǊƎȅ ŀǎ ƳǳŎƘ ŀǎ L ŎƻǳƭŘ ƘŀǾŜ 
been. These meetings let you talk to other people and pick up tips that you might not know 
ƻǘƘŜǊǿƛǎŜΩ (HEC & ES participant) 

 Ψ±ŜǊȅ ƎŜƴŜǊƻǳǎΣ ŀƭǎƻ ƛǘ ōǊings an awareness to people to save electricity. I'm very grateful for 
ǿƘŀǘ L ǊŜŎŜƛǾŜŘ ƛƴ ǘƘŜ ǇǊƻƎǊŀƳ ŀƴŘ ǿƻǳƭŘ ƭƛƪŜ ƻǘƘŜǊǎ ǘƻ ƘŀǾŜ ǘƘŜ ŎƘŀƴŎŜ ǘƻ Řƻ ǘƘŜ ǎŀƳŜΦΩ (HEC 
Only participant) 

Social interaction  Ψώ! ƘƛƎƘƭƛƎƘǘ ǿŀǎϐ ǘŀƭƪƛƴƎ ǿƛǘƘ ǘƘŜ ƻǘƘŜǊ ǇŜƻǇƭŜ ŀǘ ǘƘŜ ǘŀōƭŜΩ ό9{ ǇŀǊǘƛŎƛǇŀƴǘύ 

ΨL ǿŜƴǘ ǘƻ ǘƘŜ ŘƛǎŎǳǎǎƛƻƴǎ ǘƻƻΣ ǊŜŀƭƭȅ ŜƴƧƻȅŜŘ ǘƘŜƳ ŀƴŘ ƭŜŀǊƴǘ ŀ ƭƻǘΩ όHEC & ES Information 
participant) 

Ψ¸ƻǳ Ŏŀƴ ŦŜŜƭ ƛǎƻƭŀǘŜŘ ŀǘ ǘƛƳŜǎ ǎƻ ƛǘϥǎ ƎǊŜŀǘ ǘƘŀǘ ǇŜƻǇƭŜ ŎŀƳŜ ƛƴǘƻ ǘƘŜ ƘƻƳŜ ŀƴŘ ŎƘŀǘǘŜŘ ŀōƻǳǘ 
ŜƭŜŎǘǊƛŎƛǘȅ ŀƴŘ ƛƴǾƻƭǾŜŘ ƳŜΩ (HEC Only participant) 

ΨL Ŏŀƴϥǘ Ŧŀǳƭǘ ǘƘŜ ǇǊƻƎǊŀƳΦ L ǘƘƛƴƪ ƛǘ ǿŀǎ ǎǇƻǘ ƻƴΦ мл ƻǳǘ ƻŦ млΦ L ƳŜǘ ǎƻƳŜ ƴƛŎŜ ǇŜƻǇƭŜ ǘƻƻΦ L 
ƭŜŀǊƴǘ ŀ ƭƻǘ ŦǊƻƳ ƻǘƘŜǊ ǇŜƻǇƭŜΩ (HEC & ES participant) 

Great help, gives people an emotional boost. Made her feel less lonely and that people care 
ŀōƻǳǘ ƻƭŘŜǊ ǇŜƻǇƭŜΦ Lǘ ǿŀǎƴϥǘ Ƨǳǎǘ ǘƘŜ ŦǊƛŘƎŜ ōǳǘ ǘƘŜ ŎƻƳƳǳƴƛŎŀǘƛƻƴ ǿƛǘƘ ƳƻǊŜ ǇŜƻǇƭŜ όΧύΣ 
ƘŀǾƛƴƎ ŘƛŦŦŜǊŜƴǘ ǇŜƻǇƭŜ Ǿƛǎƛǘ ǘƘŜ ƘƻƳŜΦΩ (HEC Only participant) 

Cost savings ΨAs a result of the group discussions I made sure I asked for the best discounts from my energy 
ǇǊƻǾƛŘŜǊΩ (ES participant) 

ΨLǘ ƎƛǾŜǎ ƻƭŘŜǊ ǇŜƻǇƭŜ ǘƘŜ ŎƻƴŦƛŘŜƴŎŜ ǘƻ ŀǎƪ ŦƻǊ ŘƛǎŎƻǳƴǘǎ ōŜŎŀǳǎŜ ǘƘŜȅ Ŏŀƴ ōŜ ǾŜǊȅ ƘŜǎƛǘŀƴǘΩ (ES 
Only participant) 

 

Main changes regarding household energy usage 

The post-program survey asked participants who received a HEC and/or ES activity (n=1198) to state, 

ǳƴǇǊƻƳǇǘŜŘΣ ǳǇ ǘƻ ǘƘǊŜŜ Ƴŀƛƴ ŎƘŀƴƎŜǎ ƛƴ ǘƘŜƛǊ ƘƻǳǎŜƘƻƭŘΩǎ ŜƴŜǊƎȅ ǳǎŜ ŀǎ ŀ ǊŜǎǳƭǘ ƻŦ ǘƘŜƛǊ ǇŀǊǘƛŎƛǇŀǘƛƻƴΦ 

Overall, 760 participants stated at least one change. Changes were combined into 25 themes.  

The main themes are displayed in Table 13. The findings are divided into three groups: those who 

participated only in the HEC activity (HEC Only - main stage and pilot; n=654), those who participated only 

in the ES activity (ES Only - main stage and pilot; ES Information; n=198), and those who participated both 

in the HEC and ES activities (HEC & ES; HEC & ES Information; n=346). 
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Table 13 Main changes in energy use stated by participants in post-program survey (open question) 

THEME DETAILS HEC 
ONLY 

ES ONLY;  
ES INFORMATION 

HEC & ES;  
HEC & ES INFORMATION 

Energy 
efficient 
behaviour  

Modifications and/or appliance upgrade  86% 19% 55% 

Upgraded fridge  19% 2% 14% 

Installed powerboard  18% 1% 15% 

Installed EE lighting  17% 11% 7% 

Upgraded washing machine  14% 1% 8% 

Installed fans  12% 2% 8% 

Other  6% 9% 3% 

Knowledge; 
Awareness 

Increased awareness of energy efficiency  27% 15% 11% 

Educating self/others 6% 3% 1% 

Checking/reducing bills 2% 3% 1% 

Curtailment 
behaviour 

Turning off appliances  11% 48% 8% 

Adopting new energy efficient habits 6% 27% 4% 

Reducing air-conditioner use 2% 8% 1% 

Using EE heating/ventilation 1% 6% 1% 

Washing clothes in cold water 1% 6% 2% 

Checking fridge temperature 1% 6% 1% 

Reducing kettle use 0% 4% 1% 

Closing-off rooms 0% 3% 0% 

Disposing/halting energy use 1% 3% 1% 

Checking fridge seals 0% 3% 1% 

Checking energy-star rating 0% 2% 0% 

Reducing shower length 0% 2% 0% 

Note: ES Only participants did not receive any modifications and/or appliance upgrade as part of the GHW Program. However, some participants 
bought new appliances and/or installed new features in the home while participating in the program. 

The post-program interview shows that 39% (n=24) of those interviewed considered that they had made 

changes in their energy use as a result of their participation in the GHW program. The three main actions 

were to turn off appliances when not needed (n=10), to reduce reliance on air conditioning (n= 6), and to 

use power at off-peak periods (n=3). The remaining changes (each n=1) were to seek discounts from energy 

providers, to check fridges for leakages and accurate temperatures, to share the new knowledge within 

social circles, to zone off rooms to maintain cooled or warmed air, and to read electricity bills more 

carefully. Following their participation in the program, 17 of the 24 considered they had maintained these 

changes, while three considered they had not, and four participants did not respond.  

Feedback on HEC service provided  

Regarding the level of service from the field officer who conducted the HEC, the post-program interview 

respondents (N=53) rated it in order as excellent (n=24), very good (n=18), good (n=9) and fair (n=2). Where 

reasons were provided for these positive ratings, these included themes, in order from most to least cited, 

of the officer being helpful (n=11), having a professional manner (n=6), holding a strong knowledge of 
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energy consumption (n=5), and being prompt, patient and friendly (n=1 each). Quotes describing this 

satisfaction included: 

Ψώ{ƘŜ ǿŀǎϐ ƭƻǾŜƭȅ ŀƴŘ ƘŜƭǇŦǳƭΦ {ƘŜ ƴƻt only did her job but seemed like she truly believed in helping 

ǇŜƻǇƭŜΩ (HEC Only participant) 

Ψ¢ƘŜ ŦƛŜƭŘ ƻŦŦƛŎŜǊ ǿŀǎ ǾŜǊȅ Ŝŀǎȅ ǘƻ ǘŀƭƪ ǘƻΣ ƛƴŦƻǊƳŀǘƛǾŜ ŀƴŘ ŀ ƎƻƻŘ ŎƻƳƳǳƴƛŎŀǘƻǊ ƻŦ ƛƴŦƻǊƳŀǘƛƻƴΩ 

(HEC Only participant) 

 

Regarding the level of service from the tradesperson and companies who delivered and installed the new 

appliances or devices for the HEC, the post-program interview respondents (N=43) rated it in order as very 

good (n=20), excellent (n=15), good (n=5). Where reasons were provided for the positive ratings (n=21), 

these were, in order, that the staff were polite (n=6), helpful (n=5), efficient (n=4), patient (n=3) and 

punctual (n=3). Many participants commented on the positive experience from engaging with BoysTown 

staff. The link with BoysTown was well received by respondents who reported appreciation for seeing this 

program in action for unemployed youth, and found them polite, helpful and patient. One such quote was: 

Ψ¢ƘŜ Ǝǳȅǎ ŦǊƻƳ .ƻȅǎ¢ƻǿƴ ŎŀƳŜ ƻǳǘΦ ¢ƘŜȅ ǿŜǊŜ ǾŜǊȅ ǇƻƭƛǘŜΣ ǾŜǊȅ ƘŜƭǇŦǳƭΦ aƻǾŜŘ ŜǾŜǊȅǘƘƛƴƎΣ Ǉǳǘ ƛǘ ŀƭƭ 

ōŀŎƪ ƛƴ ǇƭŀŎŜΩ (HEC Only participant) 

Ψ{ǳǇŜǊ ŜŦŦƛŎƛŜƴǘ ǇǊƻƎǊŀƳ ǿƛǘƘ ŘŜƭƛǾŜǊȅ ōȅ .ƻȅǎ¢ƻǿƴ ŀ ǎǘŀƴŘ ƻǳǘΩ (HEC Only participant) 

Feedback on ES program convenors 

During the post-program interviews, the respondents who had been involved in the face-to-face ES groups 

ǿŜǊŜ ŀǎƪŜŘ ǘƻ ǊŀǘŜ ǘƘŜƛǊ ƎǊƻǳǇΩǎ ŎƻƴǾŜƴƻǊΦ Lƴ ƎŜƴŜǊŀƭΣ ǊŜǎǇƻƴŘŜƴǘǎ όƴҐуύ ranked their group convenor very 

favourably, with excellent and very good ratings as equal top (n=3 each). However, two people rated 

convenors either as good (n=1) or fair (n=1), stating these ŎƻƴǾŜƴƻǊǎ ŘƛŘ ƴƻǘ ƳŀƴŀƎŜ ǘƘŜ ΨŎƘŀǘǘŜǊōƻȄŜǎΩ ŀǎ 

well as participants had hoped. Quotes that positively describŜŘ ǘƘŜ ŎƻƴǾŜƴƻǊΩǎ skills were:  

Ψ[The convenor] kŜǇǘ ǘƘŜ ŘƛǎŎǳǎǎƛƻƴ ƎƻƛƴƎΤ Ǝƻǘ ǇŜƻǇƭŜ ǘŀƭƪƛƴƎΩ (ES Only participant) 

Ψ±ŜǊȅ ŜƴƧƻȅŀōƭŜ ƛƴŦƻǊƳŀǘƛǾŜ ƎƻƻŘ ƛƴǎǘǊǳŎǘƻǊǎ (ES Only participant) 

Feedback on ES program material  

A few respondents (n=14; 7% of those who participated in an ES activity) provided comments regarding the 

ES materials when completing the post-program survey. Comments considered the magazines were well-

presented, easy to follow, and valuable to keep or share with friends. They also considered that the video 

clips clearly communicated the messages, and were helpful for initiating the follow-on discussion.  

This feedback was similar to the responses provided in the post-program interviews delivered to 5% of 

participants. All of the ES participants (ES Only; HEC & ES; ES Information groups) were asked for their 

opinion on the printed magazine and video stimulus materials. Of the participants who responded (N=16), 

the ratings in order were very good (n=8), good (n=4), Excellent (n=3) and fair (n=1). However, 9 

participants who were in the HEC & ES Information group interviewed had not read the ES magazines. This 

suggests that the field officer ŘŜƭƛǾŜǊƛƴƎ ǘƘŜ I9/ Ƴŀȅ ƴƻǘ ƘŀǾŜ ŘǊŀǿƴ ǘƘŜ ǇŀǊǘƛŎƛǇŀƴǘΩǎ ŀǘǘŜƴǘƛƻƴ ǘƻ the ES 

material provided at the time of the HEC.  

Some quotes that described the positive impressions were:  

ΨDƻƻŘ ǘƻ ǘŀƪŜ ƘƻƳŜ ŀƴŘ ǊŜŀŘ- ŀƴŘ ǘƻ ƪŜŜǇ ŀǎ ŀƴ ƻƴƎƻƛƴƎ ǊŜŦŜǊŜƴŎŜΩ (ES Only participant). 
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Ψ²ƻƴŘŜǊŦǳƭ- and it quoted how much an air con costs per hour compared to fans- ŀƴŘ L ǿƻǳƭŘƴΩǘ 

ƘŀǾŜ ŀƴȅ ƛŘŜŀ ƻǘƘŜǊǿƛǎŜΩ (HEC & ES Information participant). 

Organisational brand recall 

During the post-program interviews, participants were asked (without prompting) to recall the names of 

organisations involved in delivering the GHW program. The predominant organisations recalled were those 

ǿƘƻ ƘŀŘ ŀŎŎŜǎǎŜŘ ǘƘŜ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ƘƻƳŜǎ ŀǎ ǇŀǊǘ ƻŦ ǘƘŜ HEC treatments. The main brands recalled were 

the Community Service Providers (n=19), the Good Guys (n=16) and Brisbane City Council (n=14).  

tŀǊǘƛŎƛǇŀƴǘǎΩ ǊŜŎƻƳƳŜƴŘŀǘƛƻƴǎ ŦƻǊ ŦǳǘǳǊŜ ǇǊƻƎǊŀƳǎ 

Changes to possible future versions of the GHW program were offered by a number of post-program 

interview participants (n=42).  

From HEC participants, suggestions included: 

¶ Introducing in-home displays for more homes to enable ease of energy monitoring and instant 

feedback 

¶ Guidance provided for the newly installed appliances, including on how to use their new appliances 

in an energy efficient manner 

¶ Measuring energy use of specific appliances, and having the HEC conducted by an electrician 

¶ Ensuring appropriate match between household needs and appliance size, type and ease of use 

¶ Greater attention with installation of appliances or other features 

¶ HEC to include a fire safety check. 

From ES participants, suggestions included:  

¶ Finding quieter venues and confirming reservations 

¶ Include additional material, such as focusing on gas usage 

¶ Exposing corporate managers and politicians to the material in the ES magazines and video-clips. 

Overall suggestions also included: 

¶ Adapting the program for renters and a younger audience as program value within seniors is 

limited due to advanced age and limited years to recoup investment  

¶ Simplify pre-program and post-program surveys questions 

¶ Wider marketing of the program 

¶ Having fewer contact points (organisations) involved to minimise confusion 

¶ Government funding should focus on improving energy efficiency of business rather than focusing 

on individual households. 

3.6 /ƻƴǾŜƴƻǊǎΩ ŦŜŜŘōŀŎk  

Volunteer convenors for the EnergySavers behaviour change program were sought through advertising 

ŦǊƻƳ /ƻǳƴŎƛƭΣ ŀƴŘ ǘƘǊƻǳƎƘ /{LwhΩǎ ƛƴǘŜǊƴǎƘƛǇ ǇǊƻƎǊŀƳ ǿƛǘƘ ǘƘŜ ¦ƴƛǾŜǊǎƛǘȅ ƻŦ vǳŜŜƴǎƭŀƴŘΦ Lƴ ǘƻǘŀƭΣ рс 

convenors were trained by CSIRO. Following this, 29 EnergySavers groups were convened, facilitated by a 

total of 16 convenors (as some convenors ran more than one group).  

Convenor perspectives were sought after each of the four EnergySavers sessions for feedback on the 

overall program, logistics and attendance, as well as to answer or resolve any emerging questions or issues. 
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This section reports on the final convenor survey at the close of the program. It also includes relevant 

survey questions following sessions 1, 2 and 3.  

An online survey, using the SurveyMonkey platform, was administered to all 16 active convenors following 

each of the four sessions. The responses provided by convenors were mainly open-text. Qualitative 

analytical techniques were applied to identify common themes throughout the responses. Table 14 shows 

ǘƘŜ ǉǳŜǎǘƛƻƴǎ ƛƴŎƭǳŘŜŘ ƛƴ ǘƘŜ ŎƻƴǾŜƴƻǊǎΩ ǎŜǎǎƛƻƴ ŜǾŀƭǳŀǘƛƻƴǎΦ 

Table 14 vǳŜǎǘƛƻƴǎ ƛƴŎƭǳŘŜŘ ƛƴ ŎƻƴǾŜƴƻǊǎΩ ǎŜǎǎƛƻƴ ŜǾŀƭǳŀǘƛƻƴ  

QUESTIONS  SESSION 1 SESSION 2 SESSION 3 SESSION 4 

What has gone well? V V V U 

What has been a challenge? V V V U 

Do you have any questions for the CSIRO coordinator? V V V U 

Was the CSIRO EnergySavers program a worthwhile experience for you?  U U U V 

What were the stand-out moments for you? U U U V 

What needs to be changed or avoided in a later roll-out? U U U V 

How closely did your discussions follow the material that was provided by 
CSIRO? (not an open question; response options provided) 

U U U V 

Did you make any changes to the way you use energy at your home? U U U V 

Please describe any changes that you made to the way you use energy at 
your home 

U U U V 

Did any participants drop-out? If yes, do you know why? U U U V 

How could CSIRO improve or adjust the CSIRO EnergySavers program to 
increase the value and satisfaction for the participants? 

U U U V 

Are there any other comments you would like to make? V V V V 

Value of the experience for convenors 

All convenors (N=17) except one considered the experience to have been worthwhile. Three main reasons 

were identified from the 16 convenors who found the experience worthwhile:  

¶ Increased knowledge on reduced energy consumption (n=6) 

¶ Supported participants to empower themselves to control their energy consumption (n=5) 

¶ Provided them with experience in facilitation (n=3).  

The convenor who did not consider the experience worthwhile found that there were challenges with 

paperwork, and it was difficult to engage the participants in discussions. 

Convenors were asked after each session to identify the aspects that had proceeded well. The main aspects 

identified were: 

¶ Quality of discussion (n=31) 

¶ Rapport created within the group (n=20). 

¢ƘŜ ŎƻƴǾŜƴƻǊǎ ǿŜǊŜ ŀǎƪŜŘ ŀŦǘŜǊ ǘƘŜ Ŧƛƴŀƭ ǎŜǎǎƛƻƴ ǘƻ ǊŜŦƭŜŎǘ ƻƴ ǘƘŜ ΨǎǘŀƴŘ-ƻǳǘ ƳƻƳŜƴǘǎΩ ƻŦ ŎƻƴǾŜƴƛƴƎ ŀƴ 9{ 

group. Of the 26 responses, the main such moment was the quality of group discussion and the extent to 

which participants shared their experiences with each other (n=11). By participating in the program in the 
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role of convenors, 14 of the 16 total convenors also reported they had made changes to their own energy 

consumption.  

Reflections on stimulus materials  

The ES activity was run in four separate sessions, each of which used a magazine and two video clips to 

stimulate discussion among participants. The convenors reported that they did not deliver the program 

uniformly, although they were encouraged in their training to ensure that two video clips and one 

magazine were considered and reviewed in each of the four sessions. Of the 29 EnergySavers sessions, the 

majority (n=25) either closely or very closely followed the materials provided. The remainder (n=4) used the 

stimulus materials as a guide but did not cover or discuss all of the information provided. 

The convenors provided mostly positive feedback on these stimulus materials. Two quotes that describe 

the responses to the materials were: 

Ψ¢ƘŜ ǳǎŜ ƻŦ ŎƻƭƻǳǊΣ ŀƴŘ ǾŀǊƛŜǘȅ ƻŦ ŘƛǎǇƭŀȅ ƳƻŘŜǎ όƎǊŀǇƘǎΣ ŜǘŎύ ǿŀǎ ŀǇǇǊŜŎƛŀǘŜŘ ōȅ ŀƭƭΦΩ 

ΨL ǿƻǳƭŘ Ƨǳǎǘ ƭƛƪŜ ǘƻ ŎƻƴƎǊŀǘǳƭŀǘŜ /{Lwh ƻƴ ǘƘŜ ƎǊŜŀǘ ǿƻǊƪΦ L ǳƴŘŜǊǎǘŀƴŘ ƳŀƪƛƴƎ ƳŀǘŜǊƛŀƭ ŦƻǊ ǘƘƛǎ 

ƎǊƻǳǇ ǿƛǘƘ ǾŀǊƛƻǳǎ ƪƴƻǿƭŜŘƎŜ ŀƴŘ ǎƪƛƭƭǎ ƛǎ ƴƻǘ ŀƴ Ŝŀǎȅ ǘŀǎƪΦΩ 

ES attendance 

Twelve of the 29 EnergySavers groups had high levels of attendance, with participants of these groups 

attending at least three of the four sessions. Of the individuals who did not complete three or more 

sessions, 11 participants did not provide reasons. The reasons for discontinuation, where provided, were: 

forƎƻǘ όƴҐсύΣ ƻƴ ƘƻƭƛŘŀȅǎ όƴҐпύΣ ǳƴǿŜƭƭ όƴҐоύΣ ǘƛƳŜ ŘƛŘƴΩǘ ǎǳƛǘ όƴҐоύΣ ŘƛǎƭƛƪŜŘ ǘƘŜ ǇǊƻƎǊŀƳ όƴҐмύΦ  

Convenor feedback on the incentives provided in the program (grocery vouchers and participation 

certificates) suggest that they appear to motivate session attendance. In addition, some of the convenors 

suggested additional incentives could be provided, such as energy efficient goods, or a HEC (for those who 

only received the ES activity). 

Furthermore, the convenors also suggested that the program could be revised to better retain attendance 

levels by having fewer sessions (e.g. three instead of four sessions in total), weekly (instead of monthly) 

sessions to enable ease of remembering the event, more structured activities during the sessions, and 

aiming at a younger age group. 

Challenges  

Participants were asked to list the challenges of convening an ES group. The main aspects identified across 

the four sessions by convenors were (in order): 

¶ Problems with venue (n=21) 

¶ Difficult to engage all participants in a discussion (n=12) 

¶ Time absorbed by surveys (n=10) 

¶ Incomplete attendance by participants (n=10) 

¶ Planning for the session (n=9) 

¶ aŀƛƴǘŀƛƴƛƴƎ ǇŀǊǘƛŎƛǇŀƴǘ ŘƛǎŎǳǎǎƛƻƴǎ Ψƻƴ ǘƻǇƛŎΩ όƴҐсύ 

¶ Stimulus materials being too basic (n=5). 

In conclusion, the ES convenors provided detailed and helpful feedback on their experience and perceived 

value of the program. Their responses supports feedback received from participants in the post-program 

surveys and interviews that, overall, the program was a valuable experience to them. 
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4 Discussion 

Like most other developed nations, AustraliaΩǎ ǇƻǇǳƭŀǘƛƻƴ ƛǎ aging. Understanding the energy use of senior 

Australians, and assisting them to successfully balance energy costs with comfort and wellbeing, is an 

important component of broader governmental programs aimed at addressing energy efficiency in low-

income households. In order to contribute to this important field of research, the Green Heart Wisdom 

(GHW) program was designed to explore the current energy use of low-income seniors, and trial two 

energy efficiency activities ς a Home Energy Check (HEC) and CSIRO EnergySavers sessions (ES) - amongst 

this target population. This document has presented the results of an evaluation, conducted by the CSIRO, 

into the effectiveness of the GHW program in meeting its objectives.  

4.1 Recruitment to the program 

Recruiting participants for social programs is often a challenging task. Although few studies report on levels 

of recruitment and retention in energy efficiency programs, research in other domains indicates that the 

recruitment and retention of low-income individuals in community activity programs is often poor (Withall 

et al., 2011). Through the GHW program, the Brisbane City Council formed collaborative relationships with 

trusted groups and agencies with existing ties with the target population, with Community Service 

Providers, and with research organisations. This approach was a key factor in successfully delivering a 

community energy program and gathering household data from a large sample of low-income senior 

residents, and it serves as a lesson for future approaches.  

While the program was highly effective in reaching its target population, there were still some difficulties 

recruiting and retaining participants to the CSIRO EnergySavers activity in particular. It is likely that this 

stems from the need to travel to a public place on set dates and times in order to join face-to-face group 

discussions. Although this program followed previous research recommendations on facilitating 

participation in social programs, such as the use of an easy and convenient venue, offering free or low-cost 

activities, and actively advertising the program in locations that are frequented by the target population 

(McDonald, 2010), the problems with recruitment for group-based activities could not be completely 

overcome. In order to improve recruitment targets and in response to challenges associated with 

recruitment, the ES activity was modified so that participants could be provided with the information 

included in the ES activity at home (rather than through group discussions on a public space). A further 20% 

of participants were recruited into the program as a result of this change. 

It is also important to note that in order to reach recruitment targets, program design was changed and 

random allocation of participants into discrete treatments (HEC, ES, and a Control) was not implemented as 

originally intended. Such change imposes strong limitations on evaluating any program impact. The lack of 

random assignment means that the program evaluation cannot consider that participants in the different 

treatments are representative of the same population; in turn this makes direct comparison between the 

groups more tentative. Different program durations, and different start dates between treatments also 

make an adequate comparison of the activities impossible, due to seasonal influences on energy saving 

behaviour and consumption.  
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4.1 Meeting the program objectives 

Objective 1: To test which of the selected activities had the greatest impact in terms of raising awareness 

and levels of understanding of energy efficiency, changing behaviour and attitudes towards energy 

efficiency, and changing energy consumption. 

The GHW program trialled two approaches to providing information to low-income seniors to help build 

understanding of energy efficiency, as well as encouraging support for and adoption of energy efficient 

behaviours. Although a conclusive comparison between the two activities is limited (as discussed above, 

and in Section 2.6), the data shows an increase in ǇŀǊǘƛŎƛǇŀƴǘǎΩ ǎŜƭŦ-reported level of awareness, feelings of 

control and empowerment over energy consumption and the frequency of self-reported energy efficient 

behaviours after participation in both the HEC and the ES activities.  

In terms of changing energy consumption, the electricity consumption for participants who participated in 

the HEC activity was significantly lower after participation in this intervention. This is expected, given the 

replacement of existing appliances in the homes with new energy efficient appliances. Further data analysis 

shows that the reduction in electricity consumption amongst these participants was most directly 

associated with the installation of CFL lighting and the replacement of the old refrigerator with a new, 

energy efficient model.  

A comparison of mains gas consumption before and after the program activities showed that there were no 

statistically significant differences in mains gas consumption. Given that the program was targeted more at 

electricity than gas-based appliances, it is likely that any change in gas consumption prompted by the 

interventions was too small to reach statistical significance.  

Despite the fact that participants reported an increase in their level of awareness, feelings of control and 

empowerment over energy consumption from participating in the program activities, such attitudes did not 

seem to be associated with reduced energy consumption post-program. This finding is in line with previous 

studies who have shown that self-reported attitudes do not always translate into behaviour (Kollmuss and 

Agyeman, 2002; Newton and Meyer, 2013; Steg, 2008; Yohanis, 2011).  

In addition, given that energy consumption amongst participants was already low at the beginning of the 

program, it may be that there was insufficient scope for further reductions in consumption to be large 

enough to show more meaningful changes over time. There are obviously limits to how much reduction in 

energy consumption is possible in a typical house with multiple energy-driven appliances. At such a point, 

behaviour-based changes cannot realistically yield meaningful further reductions in consumption, and only 

replacement of old, inefficient appliances with new, more efficient models can have an impact.  

Program Objective 2: To improve the energy efficiency of low-ƛƴŎƻƳŜ ǎŜƴƛƻǊǎΩ ƘƻƳŜǎ ŀƴŘ ŎƻƴǘǊƛōǳǘŜ ǘƻ ǘƘŜƛǊ 

health, well-being and ability to remain in their homes. 

The results of this evaluation show that a significant reduction in household energy consumption was 

associated with the replacement of an old refrigerator with a new, energy efficient model  and the 

installation of CFL lighting through the HEC activity, suggesting that these modifications can assist with 

improving the energy efficiency of low-ƛƴŎƻƳŜ ǎŜƴƛƻǊǎΩ ƘƻƳŜǎΦ tŀǊǘƛŎƛǇŀƴǘǎ ǿƘƻ ǊŜŎŜƛǾŜŘ ŀ I9/ activity 

were understandably appreciative of the HEC modifications, with the majority of those participants stating 

that the appliance and/or modifications installed were the most significant outcome(s) from their 

participation in the program. Several participants also provided qualitative feedback about the perceived 

impact of the appliances and/or modifications on their level of comfort and well-being. 
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¢ƘŜ ƛƳǇŀŎǘ ƻŦ ǇǊƻƎǊŀƳ ŀŎǘƛǾƛǘƛŜǎ ƻƴ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ǿŜƭƭ-being varied greatly between treatments. This may 

well be because data on levels of comfort was strongly related to thermal comfort, and was therefore 

influenced by the time of the year when data was collected. For example, results show that HEC Only and 

ES Only treatments ǿŜǊŜ ǘƘŜ Ƴƻǎǘ ŜŦŦŜŎǘƛǾŜ ƛƴ ƛƳǇǊƻǾƛƴƎ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ƭŜǾŜƭ ƻŦ ƘƻƳŜ ŎƻƳŦƻǊǘ without 

heating and cooling appliances. This might be because post-program survey data for HEC Only and ES Only 

was mostly collected in Spring when temperatures are mild. On the other hand, participants in the ES 

Comparison and HEC & ES Information groups reported lower levels of comfort at home without air-

conditioning and/or heating appliances at the end of the program. Post-program survey data for ES 

Comparison and HEC & ES Information groups was collected mostly during summer months where 

households are more likely to need air-conditioning for thermal comfort. This results show the importance 

of conducting treatments concurrently, as energy consumption and program evaluation will both vary at 

different times of the year. 

Program Objective 3: To help low-income seniors manage energy costs by better managing energy 

consumption. 

Across all activities, the program yielded a significant decrease in electricity costs and emissions. 

Aggregated across the 1198 participants in these groups, this equates to an estimated total saving of 

$35,184.52 per year in electricity costs, and a total reduction of 96.93 tonnes per year in carbon-equivalent 

emissions. 

Results show that the program was effective in reducing household energy costs for participants who 

received a refrigerator upgrade and/or installed CFL lighting. This finding suggests that when offering 

appliances upgrade, the potential energy reduction resulting from different appliances plays a key role in 

reducing household energy consumption. For example, participants who received a refrigerator upgrade 

had significantly reduced their electricity bills, while those who opted for a washing machine did not. This 

finding is probably because the potential energy reduction resulting from a refrigerator upgrade is larger 

than washing machines. Refrigerators account for around 18% of household appliance energy 

consumption, while washing machines only account for 2%. 

Results also suggest that the program had an overall positive impact on helping seniors manage energy 

costs, as the HEC Comparison participants showed an increase in energy consumption over the same 

period. As temperatures were hotter in the post-program period (Oct 14 to Mar 15) when compared to the 

pre-program period (Oct 13 to Mar 14), seniors could be expected to increase their use of cooling systems 

post-program for thermal comfort. Therefore, the fact that participants who received a program activity did 

not increase their energy consumption post-program suggests that the program activities might have 

improved participantsΩ capacity to control their energy usage, especially within participants who were 

recruited by CSP-providers and who received a HEC. However, as participants were recruited by different 

agencies and not randomly assigned to treatments, those assumptions cannot be confirmed via statistical 

analyses.  

Program Objective 4: To inform future local, State or Federal government energy efficiency policy and 

program initiatives amongst this target population. 

Program data shows that thermal comfort is a key area for improving the energy efficiency and comfort of 

low-income seniors. HƻƳŜ ǘƘŜǊƳŀƭ ŎƻƳŦƻǊǘ Ǉƭŀȅǎ ŀ ƪŜȅ ǊƻƭŜ ƛƴ ƳŀƛƴǘŀƛƴƛƴƎ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ǿŜƭƭōŜƛƴƎΣ with 

70% of participants relying on heating and cooling appliances for thermal comfort. Program data also 

suggests that the penetration of air-ŎƻƴŘƛǘƛƻƴƛƴƎ ƛƴ ǎŜƴƛƻǊǎΩ ƘƻƳŜ can be expected to increase amongst the 

senior population over time. Within our sample of participants, older participants (80 years and above) 

were less likely to have air-conditioning at home when compared to younger participants (under 80 years). 
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As the population continues to age, we thus expect that penetration of air-conditioning will similarly rise 

over time. Heating and cooling appliances can account for 40% of household energy consumption, and 

therefore the energy efficient use of those systems is very important to assist households in managing their 

energy costs.  

Program data shows that participants were not using use their heating and cooling systems efficiently at 

the start of the program (for example, temperature settings were too high or low depending on the 

ǎŜŀǎƻƴύΦ ¢ƘŜ ǇǊƻƎǊŀƳ ŀƛƳŜŘ ǘƻ ƛƳǇǊƻǾŜ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ŀǿŀǊŜƴŜǎǎ ŀƴŘ ōŜƘŀǾƛƻǳǊ ǊŜƎŀǊŘƛƴƎ ǘƘŜ ŜƴŜǊƎȅ 

efficient use of heating and cooling systems by providing information about the optimal temperature 

settings for winter and or summer. Such information had a positive impact within HEC Only and ES Only 

participants, which reported an increase in the frequency of setting the air-conditioner to 25oC or more in 

summer. However, a large number of participants were still reluctant to adopt such recommendations. 

Qualitative data received from ES convenors suggests that the program-recommended temperatures for 

energy efficient use of heating and cooling systems do not provide thermal comfort to this target audience. 

There might be a discrepancy between the typical advice of energy efficient experts regarding what 

ŎƻƴǎǘƛǘǳǘŜǎ ΨƛŘŜŀƭΩ ŜƴŜǊƎȅ ŜŦŦƛŎƛŜƴŎȅ ōŜƘŀǾƛƻǳǊΣ ŀƴŘ ǘƘŜ ŜȄǇŜŎǘŀǘƛƻƴǎ of senior households regarding the use 

of their appliances for maintaining thermal comfort.  

tǊƻƎǊŀƳ Řŀǘŀ ŀƭǎƻ ǎǳƎƎŜǎǘǎ ǘƘŀǘ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ǇŜǊŎŜǇǘƛƻƴ ƻŦ ǘƘŜǊƳŀƭ ŎƻƳŦƻǊǘ ǎƘƛŦǘǎ ƻƴŎŜ ǘƘŜ ƘƻǳǎŜƘƻƭŘ Ƙŀǎ 

access to air-conditioning. Participants who do not have an air-conditioner at home reported higher levels 

of comfort without heating and cooling appliances when compared to participants who did have an air-

conditioner at home. In addition, participants who used air-conditioners and/or reported lower levels of 

comfort without heating or cooling appliances were less able to reduce their energy consumption during 

the program. This finding suggests that, as air-conditioning use becomes the norm, interventions that 

specifically encourage the energy efficient use of such appliances are essential for improving the energy 

efficiency of low-ƛƴŎƻƳŜ ǎŜƴƛƻǊǎΩ ƘƻƳŜǎΦ  

4.2 tŀǊǘƛŎƛǇŀƴǘǎΩ ǎŀǘƛǎŦŀŎǘƛƻƴ ǿƛǘƘ DI² ǇǊƻƎǊŀƳ 

Overall, participants considered that their participation in both HEC and ES activities was a positive 

experience, with the vast majority of participants expressing satisfaction in the program. Those who 

received a HEC and received energy efficiency measures (such as an appliance upgrade or other 

modification) were most appreciative of the energy efficient modifications and/or appliances received, and 

a large number of HEC participants were also appreciative of the new energy efficient knowledge and 

awareness they acquired. The most significant outcomes for participants in the ES Only activities were the 

reinforcement or adoption of energy saving habits, as well as an increased energy efficiency awareness. 

4.3 Cost-benefit and cost effectiveness analyses 

Overall, the GHW program yielded a small positive benefit-cost ratio (0.016). Of the five intervention 

groups, the HEC only and HEC & ES Information activities showed a small positive benefit-cost ratio. These 

activities yielded benefits, but the costs of delivering these interventions (reflecting the cost of replacement 

appliances as well as in-home assessments) is high compared to the annual estimated benefit gained in 

reduced electricity bills. It is noted that such analyses cannot incorporate important non-monetary benefits 

like participant well-being, environmental impacts of reduced emissions, and the mitigation of the impact 

of likely future prices rises for electricity. 
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The HEC and ES Information activity provided the strongest benefit-cost ratio (0.033) and the best cost-

effectiveness ratio ($11,037 per tonne of abated carbon emissions). This activity, in combining both 

appliance replacement and the information from the EnergySavers program, appears to yield more cost-

effective impact than either of these activities conducted alone. It may be the case that this combined 

intervention was most effective at yielding all potential reductions. Replacement appliances will have 

yielded benefits even for people who had already implemented what behavioural changes are possible, and 

conversely, information that identified and prompted behaviour changes would have yielded benefits even 

for people who already owned more efficient appliances. 

 

4.4 Social and economic benefits  

In addition to the environmental and financial outcomes achieved through Green Heart Wisdom, the 

program also delivered a range of additional benefits for participants and partner organisations.  

4.4.1 KEY SOCIAL BENEFITS ACHIEVED  

i. Key social outcomes for participants: 

¶ Re-engagement of participants with CSPs - Green Heart Wisdom provided CSPs with the 

opportunity to re-engage with clients and identify further support that might be provided to them. 

¢ƘŜ ŎƻƴǘƛƴǳŜŘ ǎǳǇǇƻǊǘ ƻŦ ǘƘŜ /{tǎ ǘƻ ǘƘŜ ǇŀǊǘƛŎƛǇŀƴǘǎ ŀŦǘŜǊ ǘƘŜ ǇǊƻƎǊŀƳΩǎ ŎƻƴŎƭǳǎƛƻƴ ŎƻǳƭŘ 

contribute to them being more comfortable and able to stay in their home for longer. 

¶ Social capital through HECs - the one-on-one visits by CSP staff to the homes of participants 

through the HECs provided valuable social contact and support. 

¶ Referral to other agencies - anecdotal reports from CSPs suggest that the home visits provided the 

opportunity for participants to be referred to other community service providers/agencies for 

support. These referrals would provide further assistance to participants, potentially furthering 

their capacity to stay at home longer and more comfortably.  

¶ Social engagement ς EnergySavers provided the opportunity for seniors to meet face-to-face with 

their peers, facilitating valuable social contact. 

¶ Financial ς as described in this report, Green Heart Wisdom provided significant financial benefits 

to participants. By enabling them to access energy efficient modifications and appliances, at low or 

no cost, on-going cost savings would be achieved. 

¶ Thermal comfort ς energy efficient modifications such as fans would improve the thermal comfort 

ƻŦ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ƘƻƳŜǎΦ  

ii. Key social outcomes for BoysTown clients  

¶ Training and work opportunities for BoysTown clients - BoysTown clients were engaged to deliver 

appliances and recycle old machines and this resulted in the following benefits: 

o Development of skills and work capabilities of a group of 37 at risk and marginalised young 

people 



PRE-CLEARANCE DRAFT - Commercial-in-confidence 

Green Heart Wisdom combined report 76 

 

o Fourteen participants re-entered the workforce prior to the end of the program, and a 

number shortly post-program 

o Twelve young people obtained further workplace training through which they completed 

Certificate II in Warehousing and Fork-lift OǇŜǊŀǘƻǊΩǎ ƭƛŎŜƴǎing. 

¶ Confidence building for BoysTown clients - the esteem, social skills and confidence of the young 

people participating in the program was enhanced through interaction with participants and 

through the mentoring opportunity provided by one-on-one time in the removal truck with 

BoysTown trainers.  

iii. Key outcomes gained for the Community Service Providers 

¶ Increased project delivery skills - through their involvement in Green Heart Wisdom, the CSPs 

increased their project delivery experience and their capacity to partner with government and 

other agencies on large initiatives. 

¶ Energy efficiency skills - CSP staff received training in energy efficiency, enhancing their capacity to 

provide additional quality services, creating benefit for their clients, their funding bodies and the 

broader community. 

4.4.2 KEY COMMERCIAL AND ECONOMIC BENEFITS  

iv. Key outcomes from BoysTown partnership  

¶ Supporting BoysTown revenue - BoysTown is a social enterprise which provides services for young 

people and their families. The Green Heart Wisdom program was undertaken utilising the existing 

assets and staff of .ƻȅǎ¢ƻǿƴΩǎ Recycling Enterprise, generating a revenue flow. This assisted the 

Enterprise to continue operating and provided real work experience and training to BoysTown 

clients. 

¶ Building capacity of BoysTown ς the organisation gained new experience and strengthened their 

reputation in managing and delivering this type of program. Following its involvement in Green 

Heart Wisdom BoysTown has gone on to partner with other programs, such as the άwŜŘǳŎŜ ¸ƻǳǊ 

WǳƛŎŜέ campaign (also funded through LIEEP). 

¶ Reducing unemployment - developing the work-readiness of a group of young people enhances the 

economy by shifting them from welfare-dependency to the financial independence of employment. 

¶ Reducing waste going to landfill - by recycling old appliances and packaging, BoysTown diverted 

64,064kg of waste from landfill. Table 15 presents a summary of the waste that was diverted from 

landfill.  This included polystyrene, cardboard, plastic and appliance components. The disassembled 

steel, plastic, copper and circuit boards of the old appliances were recycled through certified 

recyclers. Almost all components of the old appliances were recycled. 

Table 15 Waste diverted from landfill due to appliance and packaging recycling  

PACKAGING DISASSEMBLY PROGRAM TOTAL 

Kg Polystyrene Kg Cardboard Kg Plastic Kg (total components) Kg Diverted from Landfill 

624 4,360 80 59,000 64,064 
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v. Key outcomes from The Good Guys Capalaba partnership 

¶ The Good Guys strengthened its reputation as a socially aware company, increasing customer 

loyalty. 

¶ Through the provision of energy efficient appliances the program supported this industry. 

 

4.5 Project Operation, Processes and Administration 

The following section provides details regarding how each of the Activities was delivered, specifics of the 

recruitment strategies employed and partnerships that were essential to deliver the program. The 

contractual arrangements to set up the project and the processes put in place to help ensure the project 

remained on track are also referred to. 

1.1 EnergySavers only GROUP 

Overview 

Brisbane City Council partnered with CSIRO, to deliver the EnergySavers behaviour change component of 

Green Heart Wisdom. The EnergySavers model, adopted a 'round the table approach' to help seniors learn 

about implementing sustainable energy efficient practices in friendly, supportive group sessions, facilitated 

by a trained convenor. The program aimed to determine whether participants learned more effectively in a 

group situation where meaningful discussion and understanding was encouraged, compared to 

participating in an individual Activity.  

The Activity provided the added benefit of social interaction and community involvement for seniors, which 

was identified as an important benefit for this group.  

Participants were required to attend at least three out of four EnergySavers workshops over a four month 

period.  

1.1.1 STAKEHOLDER ENGAGEMENT 

CSIRO developed the delivery methodology and the educational materials for the EnergySavers program. 

The team also provided ethical guidance and clearance of the documentation provided to participants. This 

included a participant information sheet which served to give confidence to the participant that their 

energy use data and program responses would only be used for the purpose of the Green Heart Wisdom 

program.  The professional nature of the documentation served to communicate the integrity of the 

program, giving participants confidence to share their energy efficient behaviours, attitudes and power use 

for the purpose of the program. 

1.1.2 RECRUITMENT STRATEGY  

Recruitment to the EnergySavers groups was undertaken by Brisbane City Council staff. Participants were 

ǊŜŎǊǳƛǘŜŘ ŦǊƻƳ ŜȄƛǎǘƛƴƎ /ƻƳƳǳƴƛǘȅ LƴǘŜǊŜǎǘ DǊƻǳǇǎΣ ǎǳŎƘ ŀǎ aŜƴΩǎ {ƘŜŘǎΦ {ƛƴŎŜ ǇŀǊǘƛŎƛǇŀƴǘǎ ŀƭǊŜŀŘȅ ƪƴŜǿ 

each other it was anticipated that open and relaxed group discussion, which was a requirement of this 

Activity, would be facilitated.   

A list of Community Interest Groups for the 60 plus age group within the Brisbane City Council Local 

Government Area (BCCLGA) was compiled and telephone calls made to the groups to promote the program 
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and book a time to talk to the members about the EnergySavers program. Telephone calls were made to 

over 150 Community Interest Groups, with 29 groups deciding to participate in the EnergySavers program. 

Seniors were also encouraged to become group convenors. 

During the presentation, participants were given details of the program eligibility criteria, the level of 

commitment required of a participant and details of the energy efficiency benefits and incentive they could 

attain from participating. 

Each group required a minimum of eight participants. Once a group was formed and individual participants 

recruited to the program, they were advised of the dates and times when the EnergySavers workshops 

would be delivered, each being a month apart. The relevant bookings were made and program information 

was posted to the participant for them to complete at home and bring along to the first session.  

Convenors 

The EnergySavers sessions were delivered to participants by volunteers who were recruited and trained to 

convene the sessions.  Convenors were given training in the subject matter as well as techniques to 

facilitate and stimulate discussion within their groups. The Convenor was responsible for collecting 

completed participant consent forms and their completed pre and post program surveys.  As an incentive 

to recruit Convenors and as a reward for their time commitment, Convenors received a grocery voucher, in 

return for leading four sessions.  

Over 70 prospective Convenors expressed interest in joining the program, with 56 people attending 

training. Sixteen Convenors ended up delivering the program at the scheduled workshops, with some 

convenors running more than one group. CSIRO trained the convenors and provided them with information 

to take home and review, including notes on the monthly topics, EnergySavers magazines and the videos 

which they would show at the sessions. 

1.1.3 DELIVERY OF ENERGYSAVERS SESSIONS 

Once eligibility was confirmed the participant was presented with the program information sheet, privacy 

notice and participant consent form, and appointments made for their attendance at up to four 

EnergySavers sessions over a four month period.  

Participants were asked to complete their participant consent form, which included their NMI or MIRN 

account details, and bring it with their pensioner concession card to the first EnergySavers workshop. 

At the first EnergySavers workshop the Convenor was required to sight the pensioner concession card, 

collect the signed participant consent form, check the NMI and MIRN data had been provided and record 

these actions. Pre-program surveys were then distributed to the group. 

As experts in energy efficiency behaviour, CSIRO created the pre-program survey and the post-program 

survey, crafting questions on a five point Likert scale. Respondents specified their level of agreement or 

disagreement on a symmetric agree-disagree scale for a series of energy efficiency attitudinal and 

behavioural questions.  

Upon completion of the pre-program survey the participant was then engaged in group discussions about 

an EnergySavers topic. Each workshop had a theme, supported by an EnergySavers magazine, video and 

discussion points.  

At the final workshop, the Convenor asked participants to complete a post-program survey. Providing the 

participant had completed the pre and post-program survey, completed their consent forms and attended 

three of the four workshops, they were awarded a grocery voucher to thank them for their participation.  
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They also received a certificate to promote their achievement, acknowledging the effort made to attend 

and their commitment to changing their energy behaviour. 

 

 

1.2 Home Energy Check only 

Overview 

Brisbane City Council partnered with five Community Service Providers (CSPs) to deliver Green Heart 

Wisdom Home Energy Checks to low income seniors within the BCCLGA. Each CSP was required to resource 

the program by allocating sufficient staff to manage their quota of clients. In most cases this was a 

minimum of an Administration Officer for participant recruitment and administrative tasks and a Field 

Officer to deliver ǘƘŜ IƻƳŜ 9ƴŜǊƎȅ /ƘŜŎƪ ǿƛǘƘƛƴ ǘƘŜ ǇŀǊǘƛŎƛǇŀƴǘΩǎ ƘƻƳŜΦ  

Trained Field Officers used a Samsung tablet to access the CSIRO pre-program survey with a software 

ŀǇǇƭƛŎŀǘƛƻƴΣ ŎŀƭƭŜŘ ΨwǳƴŀōƻǳǘΩ to collect data for the Home Energy Check. The Runabout software allowed 

the Field Officer to ask the participant questions about their energy behaviours, record details of in-home 

appliances such as washing machines, fridges and air-conditioners, and record the status of items inspected 

such as fridge seals, fridge temperature, curtains, blinds, the type of lighting used and information about 

laundry, cooling and heating used within the property.  

 

1.2.1 STAKEHOLDER ENGAGEMENT 

The following Community Service Providers were contracted to deliver Home Energy Checks (HECs) to low 

income seniors in Brisbane: 

¶ Anglicare Southern Queensland ς Home Assist Secure  

¶ Burnie Brae Home Maintenance  

¶ Churches of Christ Care Queensland  

¶ Communify Queensland  

¶ Sandgate and District Home Assist  

Each contract stated the number of participants the CSP agreed to recruit and the dates by when delivery 

milestones needed to be met. In addition to recruitment milestones and delivery dates, the contract also 

stated in-home modification specifications to ensure that the partners installed approved energy efficient 

ǇǊƻŘǳŎǘǎ ǿƛǘƘƛƴ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ƘƻƳŜǎΦ 

The commitment of the CSPs to deliver the program to their clients was crucial for the success of Green 

Heart Wisdom. CSPs worked tirelessly to recruit participants, collate paperwork, complete pre and post 

program surveys, manage software systems and co-ordinate the ordering and delivery of in-home 

modifications to eligible participants. 

1.2.2 RECRUITMENT STRATEGY  

The recruitment strategy for the Home Energy Check activity was to leverage the existing relationship that 

Community Service Providers had with their clients. The CSPs were well placed to support the program as 
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they had extensive databases of contacts and their clients frequently met the eligibility criteria for the 

program. 

The relationship that the Community Service Providers had with their clients was invaluable, since they 

were already valued as trusted agencies by their clients. Each CSP was supplied with a Call sheet which 

listed a group of identification numbers, unique to their organisation. This helped identify which activity 

and CSP the participant information related to. 

Recruitment process: 

¶ /{t !ŘƳƛƴƛǎǘǊŀǘƛƻƴ ǎǘŀŦŦ ŘƻǿƴƭƻŀŘŜŘ ǇŀǊǘƛŎƛǇŀƴǘ ŎƻƴǘŀŎǘ ŘŜǘŀƛƭǎ ŦǊƻƳ ǘƘŜƛǊ ƻǊƎŀƴƛǎŀǘƛƻƴΩǎ ŘŀǘŀōŀǎŜ 

and transferred the relevant information to the Call sheet. 

¶ The Administration Officer worked through the contacts on the Call sheet, telephoning prospective 

participants to recruit them to the program. 

¶ Upon commencing a recruitment call the Administration Officer clicked a link within the Call sheet 

that launched a script to guide them through the recruitment process. The content of the script 

was approved by the CSIRO Ethics team to ensure communication with the participant met with 

ethical requirements. 

¶ The recruitment script featured a series of web based forms that: 

 i) explained the program to the participant 

 ii) checked their eligibility  

iii) confirmed address details for distributing participant materials. 

¶ If the participant expressed interest in joining the program, an appointment for the Home Energy 

Check was booked. 

¶ Upon completion of the phone call, the Administration Officer posted or emailed the program 

information, privacy notice and participant consent form to the participant.  

¶ The participant was required to complete the consent form and return it to the CSP. 

1.2.3 DELIVERY OF HOME ENERGY CHECKS 

HEC Tools and Materials 

Each CSP was supplied with a range of tools and guides to support them in delivering the Home Energy 

Check.  These tools included: 

¶ Samsung tablets ς ǘƘŜǎŜ ǿŜǊŜ ƭƻŀŘŜŘ ǿƛǘƘ ǘƘŜ ΨwǳƴŀōƻǳǘΩ ǎƻŦǘǿŀǊŜ ǿƘƛŎƘ ŜƴŀōƭŜŘ /{t CƛŜƭŘ 

Officers to record responses to ŀ ǎŜǊƛŜǎ ƻŦ ǉǳŜǎǘƛƻƴǎ ǊŜƭŀǘƛƴƎ ǘƻ ŜŀŎƘ ƘƻƳŜΩǎ ŜƴŜǊƎȅ ŜŦŦƛŎƛŜƴŎȅ ŀƴŘ 

provided recommendations for improvements. Field Officers also accessed the pre and post survey 

via the tablet. 

¶ ASAP software ς this was downloaded onto CSP computers and enabled them to make and track 

ŀǇǇƻƛƴǘƳŜƴǘǎΣ ǊŜŎƻǊŘ ŘŜǘŀƛƭǎ ƻŦ ŀ ǇŀǊǘƛŎƛǇŀƴǘΩǎ ŜƴƎŀƎŜƳŜƴǘ ǿƛǘƘ DǊŜŜƴ IŜŀǊǘ ²ƛǎŘƻƳΣ ƛƴŎƭǳŘƛƴƎ 

modifications installed, and manage invoices and program reports. 

¶ CSP Home Energy Check Instruction Manual - included step by step instructions for delivering a 

HEC, copies of all program forms, responses to frequently asked questions, instructions for using 

ǘƘŜ ΨwǳƴŀōƻǳǘΩ ǎƻŦǘǿŀǊŜΣ ƛƴǎǘǊǳŎǘƛƻƴǎ Ŧor operating ASAP (the database system), and supporting 

tools, to ensure that officers could confidently respond to questions asked by participants. 
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¶ Participant Manual - was provided to each participant. The manual included information about the 

program, forms, information about supporting services (eg NILS) and the products available to 

participants through the program. The manual was left with participants enabling them to take 

time to consider if they wanted to participate and to share information with their family and 

friends. 

 

HEC process 

¢ƘŜ CƛŜƭŘ hŦŦƛŎŜǊ ŀǊǊƛǾŜŘ ŀǘ ǘƘŜ ǇŀǊǘƛŎƛǇŀƴǘΩǎ ƘƻƳŜ ŀǘ ǘƘŜ ŀƭƭƻŎŀǘŜŘ ŀǇǇƻƛƴǘƳŜƴǘ ǘƛƳŜ for the Home Energy 

Check. The officer sat down with the participant, ensured they understood the Participant Information 

Sheet, and requested that they sign the consent form before proceeding further. They then conducted the 

pre-program survey with the participant and undertook a check of the home, using the tablet to record the 

responses. 

During the Home Energy Check the Field Officer documented lighting, electrical equipment and appliances 

ƛƴ ǘƘŜ ƘƻƳŜ ŀƴŘ ŘƛǎŎǳǎǎŜŘ ǘƘŜ ǇŀǊǘƛŎƛǇŀƴǘΩǎ ŜƴŜǊƎȅ ōŜƘŀǾƛƻǳǊǎ ŀƴŘ ǘƘŜƛǊ ǇƻǿŜǊ ōƛƭƭǎΦ ¢ƘŜ ƛƴŦƻǊƳŀǘƛƻƴ ǿŀǎ 

ŎƻƭƭŜŎǘŜŘ Ǿƛŀ ǘƘŜ ǘŀōƭŜǘ ŀƴŘ ŀǳǘƻƳŀǘƛŎŀƭƭȅ ǘǊŀƴǎŦŜǊǊŜŘ ǘƻ ǘƘŜ ǇǊƻƎǊŀƳΩǎ ƻǊŘŜǊƛƴƎ ŘŀǘŀōŀǎŜΣ !SAP.  

Once the Field Officer completed the Home Energy Check process, the software produced a report that 

recommended energy efficient actions that, if implemented, could help to improve energy efficiency within 

ǘƘŜ ǇŀǊǘƛŎƛǇŀƴǘΩǎ ƘƻƳŜΦ  

Green Heart Wisdom actions were calculated based upon the data that the Field Officer collected during 

their assessment of the home. For example, if the home had halogen lighting in the primary used rooms, 

then a recommended Green Heart Wisdom action may be to replace it with LED lighting.  

Participants were eligible for up to $390 worth of energy efficient products, plus up to $200 worth of labour 

for installation of the modifications. Eligible participants were also able to purchase a highly discounted 

energy efficient appliance.  

Appliance and modification paperwork, ordering and program compliance was managed by the CSP 

Administration Officer and Field Officer. CSPs managed the installation of modifications by contracting 

qualified electricians for any electrical installation (LED lighting, ceiling fans and connection to an off peak 

tariff) and in-house handymen to install powerboards, CFL light bulbs, or door and window seals.  

A follow up appointment was booked four months after the Home Energy Check.  At this appointment the 

Field Officer worked with the participant to complete the CSIRO post-program survey.  

Energy Efficient Appliances 

If a participant owned an old (over 10 years) energy hungry fridge or washing machine they were 

potentially eligible for a replacement energy efficient appliance at a cost to them of only $125.  The Good 

Guys Capalaba received appliance orders by email from the Runabout tool and managed the $125 payment 

directly with the participant. The Good Guys ordered the appliance and coordinated the delivery of the new 

appliance to the partiŎƛǇŀƴǘΩǎ ƘƻƳŜΣ ǘƘǊƻǳƎƘ .ƻȅǎ¢ƻǿƴ - the program appliance delivery partner. 

A small number of participants were eligible to receive a discounted energy efficient air conditioner to 

replace an existing machine.  Participants who were signed up to the Medical Heating and Cooling 

Electricity Concession Scheme (QLD) or in receipt of the Essential Medical Equipment Payment (FED) were 

eligible for the purchase and installation of a PeakSmart air conditioner, for a total cost to them of $125.  
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Connection to off peak tariff 

Green Heart Wisdom aimed to achieve financial as well as energy efficiency outcomes for participants 

where possible. Since hot water systems are a key contributor to electricity costs, savings of up to 50% 

could potentially be achieved by connecting a hot water system to an economy tariff.  

Through Green Heart Wisdom, participants who owned an electric hot water storage system were eligible 

to be connected to an economy off peak tariff at no cost to them.  Participants were eligible if they had an 

electric hot water system switched from a Tariff 11 to Economy Tariff 33 or Super Economy Tariff 31. 

1.3 Energysavers Comparison Group 

Overview 

During the funding agreement negotiations, the Department of Industry, Innovation and Science requested 

recruitment of an EnergySavers Comparison Group. The results of this group could then act as a baseline 

with which to compare the outcomes of the EnergySavers Activity.  

1.3.1 RECRUITMENT STRATEGY  

Recruitment to the EnergySavers Comparison group was undertaken by Brisbane City Council staff. 

The following channels were used to recruit participants to this group: 

¶ Some EnergySavers Comparison group participants were recruited from people who had attended 

an EnergySavers presentation at a Community Interest group meeting, but had advised they did not 

want to participate in the workshops. In this instance participants were added to the prospective 

EnergySavers Comparison group list and were later contacted to offer them the opportunity to be 

involved as a Comparison group participant.  

¶ ΨDǊƻǿƛƴƎ hƭŘ ŀƴŘ [ƛǾƛƴƎ 5ŀƴƎŜǊƻǳǎƭȅΩ όDh[5ύ ƛǎ ŀ ǎŜǊƛŜǎ ƻŦ ŦǊŜŜ ƻǊ ƭƻǿ Ŏƻǎǘ ŀŎǘƛǾƛǘƛŜǎ ŦƻǊ .ǊƛǎōŀƴŜ 

residents, aged 50 or over, run by Brisbane City Council. Officers contacted the GOLD Program 

Coordinator and gained permission to attend a wide range of the events throughout Brisbane to 

recruit participants.  

¶ Ψ¸ƻǳǊ /ƛǘȅ ¸ƻǳǊ {ŀȅΩ ό¸/¸{ύ ƛǎ ŀ ŎƻƳƳǳƴƛǘȅ ǊŜŦŜǊŜƴŎŜ ǇŀƴŜƭ ƻŦ .ǊƛǎōŀƴŜ ǊŜǎƛŘŜƴǘǎ ǿƘƻ ǊŜŎŜƛǾŜ 

regular information about Council activities. Information about Green Heart Wisdom and how to 

participate as a Comparison Group member was included in the YCYS regular newsletters and 

monthly email.  

¶ Taigum 10th Anniversary Ageing Expo was attended by staff from the Green Heart Wisdom team, 

which hosted a stand at this two day event, held at Taigum Square Shopping Centre. 

At recruitment events, the Council officer presented a short overview of the program, checked eligibility, 

attained contact details, sighted the pensioner concession card and either distributed the participation 

information sheet, participation consent form and pre-program survey to the participant at the event, or 

agreed to post the information out. 

The EnergySavers Only program was originally promoted via GOLD and YCYS. Only once the EnergySavers 

recruitment period had passed did Council use these channels and the Ageing Expo to recruit for the 

Comparison group, as recruiting the maximum numbers for the EnergySavers Only program was considered 

the priority.  
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1.3.2 DELIVERY OF ENERGYSAVERS COMPARISON GROUP 

Once a participant was signed up, their information was entered into the EnergySavers Comparison group 

Call sheet and each participant allocated a unique identification number.  

Participants were required to take the participant consent form and pre-program survey home, complete 

them and return to Council by mail. 

The date when the participant consent form and completed pre-program survey was received by Council 

was recorded and a note made to contact the participant four months later to complete their post program 

survey.  

Once the signed participant consent form, the pre and post program surveys had been completed, the 

participant was posted a grocery voucher to thank them for their time.  

1.4 Home Energy Check Comparison Group 

Overview 

During the funding agreement negotiations, the Department of Industry, Innovation and Science requested 

recruitment of a Home Energy Check Comparison group. The results of this group could then act as a 

baseline with which the Home Energy Check Activity could be compared. 

1.4.1 STAKEHOLDER ENGAGEMENT 

Brisbane City Council engaged Blue Care to recruit participants to the Home Energy Check Comparison 

group. 

Blue Care originally partnered with Council to deliver Home Energy Checks during the November 2013 pilot. 

Blue Care made a valuable contribution to the pilot, but opted out of delivering the Home Energy Checks 

for the main part of the program. 

.ƭǳŜ /ŀǊŜΩǎ ǇǊƛƻǊ ǇǊƻƎǊŀƳ ƪƴƻǿƭŜŘƎŜ ǿŀǎ ōŜƴŜŦƛŎƛŀƭΣ ŀƭƭƻǿƛƴƎ ƛǘ ǘƻ ǉǳƛŎƪƭȅ ŀǎǎŜƳōƭŜ ŀ ǘŜŀƳ ŀƴŘ ŎƻƳƳŜƴŎŜ 

delivery.      

1.4.2 RECRUITMENT STRATEGY  

Blue Care had a database of clients that met the eligibility criteria for the program. As with the other 

partners, it already had a trusted relationship with these prospective participants, which facilitated the 

process of recruitment.  

1.4.3 DELIVERY OF HOME ENERGY CHECK COMPARISON GROUP 

Blue Care was issued with a Call sheet featuring a series of participant identification numbers and 

populated this sheet with a list of contacts from its own database.  

Blue Care contacted participants by telephone using the Call sheet to record their details and link to the 

Screener script to confirm eligibility, address details, share information about the program and then co-

ordinate the postage of the participant information sheet, participant consent form and the pre survey. 

A note was recorded in the Call sheet to contact the participant four months later. The post program survey 

was then carried out by telephone. As with the EnergySavers Comparison group, once the signed 

participant consent form, the pre and post program survey had been completed, the participant was 

posted a grocery voucher as a thank you for their time. 
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1.5 Reporting processes 

Q&A Market Research supplied weekly reports that were used to monitor delivery of the Green Heart 

Wisdom program against milestones. This information was sent as a weekly email to the CSPs. It reported 

how they were progressing and also shared updates such as adjustments to program delivery, resolution to 

system queries, adjustments to the process or new tactics and methods for recruitment that needed to be 

implemented. Program issues and risks were managed via a formal process, whereby the Council delivery 

team met once a week to discuss progress and address these. The project manager also had weekly calls 

with the CSP managers to discuss and work through any challenges in meeting milestones. 

The Green Heart Wisdom team worked closely with CSP partners throughout the program, using the 

following strategies to help ensure milestones were met:  

¶ Weekly reports were emailed to highlight progress against milestones.  

¶ The weekly report included additional information, such as program reminders and issue 

resolutions.  

¶ A telephone call was made to each CSP by Council staff following the weekly email to discuss 

progress and whether any additional support was required to help with program delivery.  

¶ Additional training was provided to CSPs when necessary.  

¶ Telephone support was available from the Green Heart Wisdom team, to help resolve any Home 

Energy Check delivery issues or respond to participant questions. 

¶  tD! ǎǘŀŦŦ ǿŜǊŜ ŀǾŀƛƭŀōƭŜ ǘƻ ǊŜǎƻƭǾŜ ŀƴȅ ǘŜŎƘƴƛŎŀƭ ǉǳŜǎǘƛƻƴǎ ǊŜƭŀǘƛƴƎ ǘƻ ƻǇŜǊŀǘƛƴƎ ǘƘŜ άwǳƴŀōƻǳǘέ 

software.  

Regular communication with partners and CSPs helped to ensure delivery milestones were met. Prompt 

ǊŜǎǇƻƴǎŜǎ ǘƻ ǉǳŜǊƛŜǎ ŜƴǎǳǊŜŘ ǘƘŜ ǇǊƻƎǊŀƳ ǿŀǎ ǇǊƻƳƻǘŜŘ ǇƻǎƛǘƛǾŜƭȅ ǘƻ ŎƭƛŜƴǘǎ ǊŜǎǳƭǘƛƴƎ ƛƴ ƻǳǊ ǇŀǊǘƴŜǊǎΩ 

ŎƻƴǘƛƴǳŜŘ ŘŜƳƻƴǎǘǊŀǘƛƻƴ ƻŦ ŀƴ ΨŀōƻǾŜ ŀƴŘ ōŜȅƻƴŘΩ ŀǘǘƛǘǳŘŜΦ  

1.6 Program delivery variations 

During program development it was expected that participant recruitment to EnergySavers or the Home 

Energy Check activity would exceed the agreed milestones. The Department of Industry, Innovation and 

Science requested that the program form an additional group whose participants received both the Home 

Energy Check and EnergySavers. It was anticipated that this would improve the breadth of data available 

for analysis purposes. This variation would allow Green Heart Wisdom to deliver and attain data from the 

following groups: 

i) Home Energy Check Only group  

ii) EnergySavers Only group  

iii) Combined Home Energy Check & EnergySavers group  

iv) Home Energy Check Comparison group  

v) EnergySavers Comparison group. 
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1.6.1 HOME ENERGY CHECK & ENERGYSAVERS GROUP 

Forming a combined Home Energy Check & EnergySavers group provided the opportunity to determine 

whether participants who received the benefits of both activities would have a greater energy efficiency 

improvement than a participant who received a single activity. Participants in this combined group were 

eligible to receive the installation of energy efficient modifications, replacement of an energy hungry 

appliance and the opportunity to attend four EnergySavers workshops. 

Council partnered with Centacare to deliver the combined Home Energy Check & EnergySavers activity to 

low income seniors. Centacare had a large client base of eligible participants, a number of venues where 

the EnergySavers sessions could be held and also had access to transport, so were able to pick up 

participants and take them to the EnergySavers workshops.  

Communify had already committed to deliver Home Energy Checks to participants and in support of the 

program agreed to extend its contract to deliver the combined Home Energy Check & EnergySavers activity 

to additional clients.  

Call sheets were drafted for the Communify and Centacare combined activity. Participant details were 

entered into these and telephone calls were made to recruit participants who met the eligibility criteria.  

The Community Service Providers telephoned prospective participants and the relevant information was 

sent to them to review and sign up to the program. During the conversation an appointment for their 

Home Energy Check was made and the participant was asked to identify dates when they could attend the 

four EnergySavers sessions, each a month apart, over a four month period. The activity was structured so 

that the participant first received a Home Energy Check, followed by attendance at the four EnergySavers 

workshops. 

1.6.2 ENERGYSAVERS CITY HALL EVENTS 

Recruiting participants to the EnergySavers group and the combined Home Energy Check & EnergySavers 

groups proved more challenging than expected. Committing to four EnergySavers sessions, plus 

coordinating transport to the venues, proved to be a barrier to engaging participants and keeping them 

engaged with these activities.  

In order to help increase recruitment to the EnergySavers and Home Energy Check & EnergySavers groups, 

/ƻǳƴŎƛƭ ƘƻǎǘŜŘ ŀ ǎŜǊƛŜǎ ƻŦ ǎŜǎǎƛƻƴǎ ŀǘ .ǊƛǎōŀƴŜΩǎ /ƛǘȅ IŀƭƭΣ ŀǘǘŜƴŘŜŘ ōȅ ƳǳƭǘƛǇƭŜ ƎǊƻǳǇǎΦ ¢ƻ ŜƴŎƻǳǊŀƎŜ 

participation, the events provided morning tea, lucky draw prizes and transport to the venue. The 

opportunity to win an energy efficient appliance was also included.  Participants signed up to the events via 

an online registration system.  

Promotion 

The City Hall events were promoted via the following channels:  

¶ /ƻǳƴŎƛƭΩǎ CŀŎŜōƻƻƪ ŀƴŘ ¢ǿƛǘǘŜǊ ŀŎŎƻǳƴǘǎ  

¶ ŀ ŘŜŘƛŎŀǘŜŘ ŜŘƛǘƛƻƴ ƻŦ /ƻǳƴŎƛƭΩǎ DǊŜŜƴ IŜŀǊǘ [ƛŦŜ Ŝ-newsletter was sent to approximately 45,000 

subscribers 

¶ Consortium partners, including Council on the Ageing (COTA), the AustǊŀƭƛŀƴ tŜƴǎƛƻƴŜǊǎΩ ŀƴŘ 

{ǳǇŜǊŀƴƴǳŀƴǘǎΩ [ŜŀƎǳŜ ŀƴŘ bŀǘƛƻƴŀƭ {ŜƴƛƻǊǎ !ǳǎǘǊŀƭƛŀ ǿŜǊŜ ŀǎƪŜŘ ǘƻ ǇǊƻƳƻǘŜ ǘƘŜ ŜǾŜƴǘǎ ǘƻ ǘƘŜƛǊ 

members, via their newsletters, websites, social media accounts and meetings.   
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1.6.3 ENERGYSAVERS GROUP VARIATION  

In October 2014, to further increase recruitment to the EnergySavers activity, Council proposed a variation 

to the delivery of the EnergySavers program.  Eligible participants would be posted the four magazines to 

review in their homes, rather than attending a group session.  

This decision was proposed because organising groups of up to eight participants, coordinating transport 

and booking a venue for four dates, a month apart, and requiring commitment from the participants to 

attend, presented too many variables for the number of participants that were interested in this activity.  

Centacare also adjusted delivery of their Home Energy Check & EnergySavers activity so participants would 

receive the Home Energy Check and be given the four EnergySavers magazines to read at home. This was 

approved by both CSIRO and the Department of Industry, Innovation and Science.  

 

 Variations to Green Heart Wisdom activities. 

Original Activity Variation to Activity Variation Description 

Home Energy Check & 

EnergySavers Group 

Home Energy Check & 

EnergySavers Information Only 
¶ EnergySavers behaviour change 

program delivered to the home 

as printed materials rather than 

attendance at four group 

discussion sessions 

¶ Home Energy Check with options 

for retro-fit and an energy 

efficient appliance 

¶ Pre and post activity survey and 

collection of NMI and MIRN 

energy data. 

EnergySavers Group Only EnergySavers Information Only ¶ EnergySavers behaviour change 

program delivered to the home 

as printed materials rather than 

attendance at four group 

discussion sessions 

¶ Pre and post activity survey and 

collection of National Meter 

Identifier (NMI) and Meter 

Installation Reference Number 

(MIRN) energy data. 
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4.6 Budget overview 

The project was delivered within budget and the approved timeframe. All expenses were managed against 

the expense item listed within the funding agreement. Monthly expense analysis was carried out to ensure 

that expenditure remained within the allocated amounts. Where an increase or decrease to an expense 

item was required, Brisbane City Council worked with the Department to attain approval.  

The program expenditure, in terms of DOIS funding, is itemised in Table 16 below.  The In-kind 

contributions made available from Brisbane City Council, BoysTown, CSIRO and The Good Guys Capalaba 

are recorded below.
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Table 16 Total Green Heart Wisdom expenditure Note: Values are rounded to the nearest $1.00 

  Budget item Budget Final Expense 
Variance 

(Budget - Final expense) 

1 Home Energy Check - assessment of Home, client advice, referrals $183,311.00 $183,311.00 $0.00 

2 Labour Costs for Home Modifications $166,069.00 $166,068.75 $0.25 

3 Material costs for Home modifications $145,208.00 $145,238.17 -$30.17 

4 Subsidy on Energy efficient fridges $211,931.00 $206,006.21 $5,924.79 

5 Subsidy on Energy efficient Washing Machines $208,113.00 $205,615.78 $2,497.22 

6 Subsidy on Energy efficient air conditioning $1,147.00 $1,511.82 -$364.82 

7 Control and Energy Saver Groups reward $55,600.00 $54,131.39 $1,468.61 

8 Delivery of appliances $87,900.00 $85,100.00 $2,800.00 

9 Washing Machine and Fridge installation $0.00 $0.00 $0.00 

10 Air conditioner installation $1,467.00 $1,102.73 $364.27 

11 Switch to off peak tariff $0.00 $0.00 $0.00 

12 Project Co-ordination costs $208,424.00 $252,330.79 -$43,906.79 

13 EnergySaver logistics resource $91,078.00 $91,077.62 $0.38 

14 Training HAS officers to carry out HEC $136,202.00 $136,086.69 $115.31 

15 Marketing Materials, resources and electronic tool $23,748.00 $23,680.21 $67.79 

16 CSIRO ES program development $271,611.00 $241,934.00 $29,677.00 

17 Printing of CSIRO EnergySavers magazines $26,750.00 $26,750.00 $0.00 

18 CSIRO EnergySavers Focus groups $3,900.00 $3,900.00 $0.00 

19 Lunch for CSIRO convenors $2,400.00 $2,400.00 $0.00 

20 Field agency data and collection and database development costs $69,005.00 $69,005.00 $0.00 

21 EnergySavers participant recruitment and administration $92,518.00 $95,697.40 -$3,179.40 

22 Contribution to transport costs for EnergySavers $5,622.00 $2,226.42 $3,395.58 

23 Food and Beverage for EnergySavers participants $4,985.00 $4,985.23 -$0.23 

24 Participation reward for EnergySavers convenors $5,650.00 $5,650.00 $0.00 

25 Administrative costs and room rental charges for EnergySavers $9,861.00 $7,926.43 $1,934.57 

  Total $2,012,500.00 $2,011,735.64 $764.36 
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Whole of project ς partner in kind contributions 

  Partner Contribution 

1 Brisbane City Council (in-kind) $249,428.77 

2 CSIRO (in-kind) $60,116.00 

3 BoysTown (in-kind) $124,000.00 

4 The Good Guys (in-kind) $207,553.00 

 
Total contributions (in-kind) $641,097.77 
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As a research project it was necessary to run two financial systems. These were the  Brisbane City Council 

system and ASAP, which was the Home Energy Check in-home modification ordering system. All products 

were ordered via Runabout, with order details passed to ASAP for procurement, installation and invoicing. 

These orders also needed to be processed, along with all program costs through the Brisbane City Council 

finance system. Administration of ASAP and also management of the seven Community Service Provider 

contracts was time consuming and complex. Management of supplier contracts for Q&A Market Research, 

CSIRO and PGA also required more time than anticipated. 

There were some areas of complexity, that to resolve, required the allocation of in-kind resources to the 

proƧŜŎǘΦ Lƴ ǘƘŜǎŜ ƛƴǎǘŀƴŎŜǎ ŀŘƳƛƴƛǎǘǊŀǘƛƻƴ ŀŎŎǳǊŀŎȅ ǿŀǎ ƴŜŜŘŜŘ ǘƻ ǊŜŎƻƴŎƛƭŜ 9ƴŜǊƎȅ{ŀǾŜǊǎ /ƻƴǾŜƴƻǊǎΩ ǎƳŀƭƭ 

expense items, reconciliation of the Good Guys Capalaba and BoysTown invoices for the purchase and 

delivery of the energy efficient appliances and the purchasing, recording and distribution of the grocery 

vouchers. 
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5 Key learnings and recommendations  

LESSONS LEARNED, OBSERVATIONS AND RECOMMENDATIONS 

Opportunities for improvement were identified throughout the delivery of the Green Heart Wisdom 

program. Where possible, issues were addressed as they arose, and processes or paperwork adjusted to 

improve the participant experience.  The following section presents observations and lessons learned by 

Activity type when implementing the Pilot, Recruitment  and  Main Stage of Green Heart Wisdom. 

5.1.1 PILOT 

 

For one month, from November ς December 2013, Green Heart Wisdom and program partners worked 

together to deliver a Pilot for the EnergySavers Activity and the Home Energy Check Activity. The Pilot 

provided an opportunity to better understand some of the delivery challenges, so improvements could be 

ƛƳǇƭŜƳŜƴǘŜŘ ǇǊƛƻǊ ǘƻ Ǌƻƭƭ ƻǳǘ ƻŦ ǘƘŜ ǇǊƻƎǊŀƳΩǎ Ƴŀƛƴ ǎǘŀƎŜΦ  

 

Lesson Learned: Undertaking a pilot is critical 

 

Observations: 

¶ The Runabout software was designed so that certain modifications would be recommended to 

participants (up to a value of 100 points/$390) based on their responses to the questions. During 

the pilot it was found that it was possible to bypass the points system and select items that had not 

ōŜŜƴ ǊŜŎƻƳƳŜƴŘŜŘ ōȅ ǘƘŜ ǎƻŦǘǿŀǊŜΦ ¢ƘŜ ΨwǳƴŀōƻǳǘΩ ǎƻŦǘǿŀre was consequently adapted to 

ensure only recommended items could be ordered by the Field Officer. 

¶ Feedback from the pilot identified there were too many separate pieces of paperwork for 

participants to complete and for the partners to collate. To help reduce paperwork, documents 

were combined where possible. Approval was attained from CSIRO Ethics for all communication 

adjustments.  

¶ There was some duplication of questions in the pre-ǇǊƻƎǊŀƳ ǎǳǊǾŜȅ ŀƴŘ ǘƘŜ ΨwǳƴŀōƻǳǘΩ ǎƻŦǘǿŀǊŜ 

and some questions were confusing for participants eg with double negatives. Where possible 

questions were reformatted to make them easier to understand.  Due to the research nature of this 

program and the requirement to collect good quality data, some questions had to be asked in 

different ways and in some instances double negative questioning was retained. 

 

Recommendations: 

¶ It is recommended that a Pilot always be carried out prior to the main roll out of any new program 

or service. The Pilot was an integral component of the program, allowing delivery partners to 

identify knowledge and data gaps and simplify the program where possible.   
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1.6.1 WHOLE OF PROGRAM 

 

Lesson Learned:  Volume of sign up paperwork was a deterrent for some participants.  

 

Observations: 

¶ When developing social science human research programs, such as GHW, it is necessary for 

participants to be provided with adequate detail about data privacy and management. They also 

needed to understand practical information about the program and sign a number of consent 

documents for different components of the program.  

¶ CSIRO Social Science Human Research Ethics Committee (experts in ethical clearance) was 

appointed to review, provide advice and clearance for all of the program communication materials.  

Participants received:  

o a six page information sheet with details about the program, confidentiality details and 

privacy notice;  

o consent form allowing Energex access to their energy consumption data;   

o consent form for installation of energy efficient modifications (HEC participants); 

o consent form for purchase of an energy efficient appliance (HEC participants). 

¶ Program partners and Council officers received feedback from participants that the volume of 

paperwork was onerous.  As a result,  some forms were combined. Since programs such as this 

require robust ethical standards to protect participants, there was still a need for participants to be 

fully informed. 

 

Recommendation: 

¶ Too much paperwork may deter people from engaging, so it is important to find a balance between 

ensuring the project is ethically delivered, but also connects with the audience. Where possible 

paperwork should be simplified, while still complying with ethical guidelines. 

 

Lesson Learned: Recruiting participants - using random assignment was challenging. 

 

Observations: 

¶ In order to adhere to the principles of a research project, participants were originally allocated to 

one of the program groups through random assignment ie CSPs would recruit a participant and 

then randomly allocate them to either the Home Energy Check or the Home Energy Check 

Comparison group. Recruiting participants was found to be challenging and therefore, to ensure 

the milestones could be met, Council contracted one Community Service Provider specifically to 

recruit participants to the HEC Comparison group. 

¶ Once Green Heart Wisdom was up and running, the main priority was to meet recruitment 

milestones and this superseded the secondary requirement, which was to maintain a random 

sampling methodology. The random sampling requirement was an impediment to recruitment and 

to ensure program timelines and milestones could be met, it was necessary to implement the 

alternative recruitment process. 
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Recommendations: 

¶ It is important to consider possible challenges that arise from combining research principles with 

the practicalities of program delivery and factor to that into program planning. 

 

Lesson Learned: Recruiting participants ς existing relationships made recruiting easier. 

 

Observations: 

¶ Partnership with Community Service Providers ς CSPs telephoned their own clients to recruit 

them to the program and this proved to be the most effective recruitment tactic.  CSPs advised that 

seniors receive many telemarketing calls and promotional mail, which meant many people were 

hesitant to hear about new programs.  

¶ Promotion via retirement villages ς when recruiting participants to the  EnergySavers Information 

Activity, retirement villages were approached.  Many  villages were not willing to permit the 

distribution of flyers, since they advised that it was their role to protect residents from receiving 

large amounts of promotional materials. These barriers to engagement should be considered when 

recruiting for future programs.  

¶ Trusted ambassadors - a newspaper article in a local community newspaper, featured an 

endorsement by the local Councillor and this  increased telephone enquiries about the program. 

¶ Recommendation by friends - word of mouth between participants was also a successful 

recruitment method. Once the program had been running for a few months it was noticed that 

more recommendations were received from people whose friends had participated and 

encouraged them to become engaged. Although  word of mouth is effective, it takes  time to 

become established. 

¶ Digital media ς recruitment as a result of digital advertising was limited. While many seniors are 

engaged with social media and internet channels the program showed that these channels cannot 

be relied on for communication. 

¶ TV advertising - if a similar program was run in the future and there was sufficient marketing 

budget available, it is recommended that  television advertising be adopted to reach a wider 

audience.  Conducting an analysis of television viewing with this demographic may help to build the 

framework for a television campaign.  

Recommendation: 

¶ It is recommended that trusted channels are identified to help engage prospective participants, 

such as partnering with agencies familiar with the target audience (in this case Community Service 

Providers), endorsement of the program by a local Councillor, or word of mouth, from a trusted 

friend or family member. 

 

Lesson Learned: tŀǊǘƛŎƛǇŀƴǘǎΩ Řŀǘŀ ǿŀǎ ŘŜ-identified, which added complexity when 

       managing the data collection process 

Observations: 

¶ In accordance with the Privacy Act, each prospective participant was allocated a unique 

identification number and all other personal details removed from their records. This ID number 

had to be included on the documents at all stages of the program including: i) opt out requests      
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ii) pre-ǇǊƻƎǊŀƳ ǎǳǊǾŜȅǎ ƛƛƛύ IƻƳŜ 9ƴŜǊƎȅ /ƘŜŎƪ ΨwǳƴŀōƻǳǘΩ ǊŜǎǇƻƴǎŜǎ ƛǾύ Ǉƻǎǘ-program surveys v) 

modification/appliance consent forms.  

¶ Although the process allowed the successful collection of participant data, it required significant 

monitoring to ensure that all necessary paperwork and consents were provided to constitute a 

complete participant and that milestones were being met. 

 

Recommendation: 

¶ It was financially prohibitive to develop a stand-alone system and database to collect and store all 

of the participant program data but a single system for recruitment and data collection is 

recommended. The ideal system would interface with an ordering software product (such as ASAP).  

The system would need to have the following capabilities: 

o receive CSP upload of participant data and addition of new participants 

o ǎǘƻǊŜ ǘƘŜ ǇŀǊǘƛŎƛǇŀƴǘΩǎ ǇŜǊǎƻƴŀƭ ŘŜǘŀƛƭǎ 

o allow the recruiter to screen the participant for eligibility, using the recruitment script  

o enable the recruiter to make appointments for Home Energy Check or EnergySavers 

sessions and automatically generate a letter of appointment confirmation 

o collate responses collected by the Field Officer in the home, via the tablet ie pre-survey, 

Home Energy Check and post survey  

o ǎŀǾŜ ŀƭƭ ŎƻƴǎŜƴǘ ŦƻǊƳǎ ǊŜƭŀǘƛƴƎ ǘƻ ǘƘŜ ǇŀǊǘƛŎƛǇŀƴǘΩǎ ǊŜŎƻǊŘ  

o extract reports to ensure any data gaps could be identified throughout the process, 

facilitating timely follow up of missing information.  

 

Lesson Learned: The program would have benefitted from a Participant ID validation 

                                 code being built into the process tools. 

Observations: 

¶ The participant ID was included on participant data throughout the data collection process. Pre and 

post surveys were carried out using tablets or PCs, so they relied upon the interviewer inputting the 

participant ID correctly. In some instances IDs were duplicated or inaccurately recorded and had to 

be manually corrected. 

 

Recommendation: 

¶ It is recommended that a participant ID validation code be built into the delivery process. This may 

help prevent number duplication or incorrect formats and therefore reduce the time required to 

resolve data inconsistencies. 

 

Lesson Learned : Sufficient time is required to explain the program to potential 

            participants. 

Observations: 

¶ CSPs reported that participants naturally had many questions and concerns that needed to be 

addressed before they would sign up to Green Heart Wisdom. In addition, there was a considerable 

amount of information to be collected by Field Officers from each person during visits. Key 

observations are as follows: 
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o The majority of recruitment was carried out by telephone. Seniors receive a large number 

of teleƳŀǊƪŜǘƛƴƎ Ŏŀƭƭǎ ŀƴŘ ŀǊŜ ǘƘŜǊŜŦƻǊŜ ǿŀǊȅ ƻŦ ƻŦŦŜǊǎ ǘƘŀǘ ǎŜŜƳ Ψǘƻƻ ƎƻƻŘ ǘƻ ōŜ ǘǊǳŜΩΦ   

o Some people in this age group were hard of hearing. It was anticipated that recruitment 

telephone calls could be carried out reasonably quickly, but time was required to connect 

with the audience so that they were comfortable with the opportunity that was being 

presented.  

o Throughout the program, 30 minutes were allocated for completion of the pre-survey and 

15 minutes for completion of the post-survey. Where participants had a Home Energy 

Check there was an additional 15 minute risk assessment and one hour to complete the 

home assessment. CSP contracts were drafted and resources were allocated based upon 

these estimates. 

o Participants who received a Home Energy Check met with the field officer face to face. 

Field Officers reported that they needed to explain questions and sometimes repeat them 

which meant that Home Energy Checks sometimes exceeded the delivery time that had 

been allocated. To address this, the survey questions ŀƴŘ ΨwǳƴŀōƻǳǘΩ ǉǳŜǎǘƛƻƴǎ ǿŜǊŜ Ŏǳǘ 

down to reduce the time required to complete a Home Energy Check.   

 

Recommendation: 

¶ When developing similar programs, it is recommended that time trials be carried out with the 

relevant audience, to determine how long home visits should take.  

¶ Additional time to explain questions, listen to, and connect with the audience needs to be 

considered.   

 

Lesson Learned:  No up-take of the No Interest Loan Scheme (NILS) 

 

Observations:  

¶ Out of all the participants who received a low cost appliance, none chose to access the NILS loan.  

Feedback from the CSPs indicated that since the cost of the appliances was low ($125), all 

participants chose to cover the cost themselves. 

 

Recommendation: 

¶ Although there was no uptake of the NILS loan by Green Heart Wisdom participants, the option for 

them to be made aware of the scheme is recommended in future programs.  If the cost to the 

participant of appliances was higher in future programs, the availability of the loan could be of 

benefit. It is recommended that the availability of a no interest loan is continued in future 

programs. 

 

Lesson Learned:  Low take up  of off peak tariff connections. 

 

Observations: 

¶ Fewer participants than anticipated took up the offer to connect to an off peak tariff. Anecdotal 

feedback from CSPs suggested that explaining the process of off peak tariffs was perceived as 

complicated and the process of implementing the connection was seen as too difficult.  
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Recommendations: 

¶ Recruiting qualified electricians may be a solution, as an assessment for the off peak tariff could be 

carried out at the time of the Home Energy Check. With their knowledge, the electrician could co-

ordinate the necessary details with the energy provider and complete the installation. This process 

would reduce complexity for both the participant and the program partner. 

 

 

1.6.2 ENERGYSAVERS ONLY 

 

Lesson Learned: Commitment required by participants to attend the EnergySavers groups     

                            made recruitment harder.  

 

Observations: 

¶ The EnergySavers activity required groups of at least eight eligible participants to meet once a 

month over a four month period. When signing up to the program, each participant was required 

to commit to attending four sessions.  Venues that were within reasonable travelling distance for 

the group members also had to be located and booked.  

¶ During the recruitment process, some prospective participants advised they had competing 

commitments such as being busy with family, social arrangements or medical appointments, or 

were not able to easily travel to an EnergySavers location.  

 

Recommendation:   

¶ To increase participation consider holding group workshops, as Council did at City Hall.  

¶ Consider larger incentives to encourage greater participation.  

¶ If an EnergySavers model is delivered, consider a reduced number of sessions to encourage more 

participants to get involved.  

 

Lessons Learned:  Paper-based distribution and collection of EnergySavers participant 

                                     consent forms and surveys added complexity 

Observations: 

¶ EnergySaver participants were sent participant information sheets to complete and bring to their 

first session. Convenors collected the paperwork, sighted each pensioner concession card to re-

confirm eligibility and distributed the pre-surveys. At registration, each participant was allocated 

their ID number and all of the correct paperwork had to be tagged with this ID number. This 

process meant that some data inconsistencies slipped through, and this required additional 

resources and time to resolve.  

 

Recommendation:  

¶ Consider opportunities to automate the registration process.  Participants could complete their  

registration, including consent forms and surveys on line, at the first workshop. This would ensure 

that ID numbers and documentation would be automatically stored within the database. 
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Lesson Learned:  Recruiting groups of eight eligible participants was resource intensive 

 

Observations: 

¶ Council officers contacted community social groups throughout Brisbane requesting an opportunity 

to present about the Green Heart Wisdom program. This method relied upon Council developing a 

ƎƻƻŘ ǊŜƭŀǘƛƻƴǎƘƛǇ ǿƛǘƘ ŜŀŎƘ ƎǊƻǳǇΩǎ ƳŀƴŀƎŜƳŜƴǘ, in order to schedule presentations. This 

approach resulted in several groups registering, but the minimum number of participants was not 

always reached and anecdotal feedback indicates that there were several contributing factors to 

this:  

o Firstly, the complexity of the program was not easy to communicate to senior residents in a 

large group setting. Some seniors may suffer from hearing and/or visual impairment which 

resulted in residents not clearly understanding the program.  

o Secondly, many seniors already have busy social schedules and advised they did not have 

the time to dedicate to the program.  

o Thirdly, these group information sessions were delivered to a general audience and, as 

such, not all seniors present were eligible to participate in the program.  

Recommendation: 

¶ Explore opportunities to host larger group sessions and adjust workshop model. 

 

1.6.3 HOME ENERGY CHECK ONLY 

 

Lesson Learned: Recruiting participants to the Home Energy Check Only activity was labour           

                               intensive 

Observations:  

¶ CSPs were responsible for phoning their client base to recruit participants to the program and this 

proved more labor-intensive than anticipated. A large volume of calls had to be made by CSPs to 

meet their recruitment milestones.  CSP feedback indicates a number of reasons that participants 

were reluctant to sign up, including:  

ƛύ ǘƘŜȅ ōŜƭƛŜǾŜŘ ǘƘŜȅ ΨǿƻǳƭŘƴΩǘ ƭƛǾŜ ƭƻƴƎ ŜƴƻǳƎƘ ǘƻ ōŜƴŜŦƛǘΩ ŦǊƻƳ ǘƘŜ ŀǇǇƭƛŀƴŎŜ ƻǊ ƛƴ-home 

modifications;  

ii) they felt distrustful of the offer; 

iii) they were not interested; 

iv) they had already participated in other energy efficiency programs; 

v) they believed their behaviour was already energy efficient and suggested that younger 

audiences should be targeted. 

¶ In addition to addressing the above barriers, the recruiting officer was required to read from the 

CSIRO Ethics approved script, which added to the time it took to recruit. As recruitment was by 

telephone, prospective participants sometimes experienced hearing difficulties and had challenges 

understanding some of the more complex subject matter and privacy information. This required 

investment of additional time to discuss the program, which was not originally anticipated.  

 

Recommendations: 

¶ In spite of the above barriers to recruitment, partnering with the CSPs was the most effective 

recruitment strategy.  
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¶ Since low income seniors may be wary of signing up to new programs, communication must be 

tailored to the needs of this audience. Factor in adequate time at the planning stage, to ensure 

sufficient resources are allocated to engage participants. 

 

Lesson Learned: The process for ordering appliances could be simplified  

Observations: 

¶ Orders for the appliances from The Good Guys Capalaba were placed individually by the Field 

Officers for each participant and this resulted in a heavier than anticipated workload for The Good 

Guys staff, who had to process each order individually. The Good Guys also had to handle a large 

volume of phone calls from participants who rang requesting information about their appliance. 

¢ƘŜ DƻƻŘ DǳȅǎΩ L¢ ǎȅǎǘŜƳ ǿŀǎ ƴƻǘ ŀƭǿŀȅǎ ŎƻƳǇŀǘƛōƭŜ ǿƛǘƘ ǘƘŜ ǊŜǇƻǊǘƛƴƎ ǊŜǉǳƛǊŜŘ ōȅ ǘƘŜ DǊŜŜƴ 

Heart Wisdom program and consequently providing the necessary data was at times onerous for 

them.  

 

Recommendations: 

¶ If appliances were ordered in future programs it is recommended that appliances are ordered in 

batches, on a monthly basis, rather than individually. In this way a large number of appliances could 

be ordered at one time, simplifying the ordering process, as well as reporting. 

 

1.6.4 ENERGYSAVERS INFORMATION 

 

Lesson Learned: Challenges recruiting to the EnergySavers activity was challenging. 

 

Observations: 

¶ Recruiting participants to the EnergySavers Only Activity was challenging (see above) and once all 

tactics had been exhausted, Brisbane City Council approached CSIRO and the Department of 

Industry, Innovation and Science to suggest a delivery variation whereby participants would receive 

copies of the EnergySavers magazines posted to their homes, rather than attend group workshops.  

A pre and post program survey still needed to be completed and a grocery voucher was provided 

ǳǇƻƴ ŎƻƳǇƭŜǘƛƻƴ ƻŦ ǘƘŜ ŀŎǘƛǾƛǘȅ ǘƻ ǎƘƻǿ ŀǇǇǊŜŎƛŀǘƛƻƴ ŦƻǊ ǘƘŜ ǇŀǊǘƛŎƛǇŀƴǘΩǎ ŎƻƳƳƛǘƳŜƴǘΦ 

Despite simplifying the process it still proved hard to engage the audience.  The following efforts were 

undertaken to increase the recruitment rate for this activity: 

¶ Direct contact was made with managers of 18 retirement villages (with a total of more than 4,000 

units). Two advised that they preferred not to participate, due to the perception that their 

ǊŜǎƛŘŜƴǘǎ άǿŜǊŜƴΩǘ ŦƛƴŀƴŎƛŀƭƭȅ ƳƻǘƛǾŀǘŜŘέ ŀƴŘ ǘƘŜ ǇŜǊŎŜǇǘƛƻƴ ǘƘŀǘ ǘƘŜǊŜ ǿƻǳƭŘ ōŜ ƭƛƳƛǘŜŘ ƛƴǘŜǊŜǎǘ 

ŀǎ ǘƘŜ ǎǳǊǾŜȅǎ ǿŜǊŜ άǘƻƻ ŎƻƳǇƭƛŎŀǘŜŘέΦ 

¶ 800 flyers were sent to 16 retirement villages, three of which assured that they would be 

distributed to all of the residents. The other 13 advised they would leave them in communal areas. 

These villages strictly protect their residents from bulk/junk mail outs. The program received a total 

of three responses from this method of engagement, therefore it was difficult to know if flyers 

were actually distributed to residents or left in communal areas.  

¶ Eleven of these retirement villages were also being targeted by other CSPs to provide Home Energy 

Checks or higher value interventions. It was therefore, important to time the EnergySavers 
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Information activity to commence after the recruitment to the other Activities were complete, so 

as not to confuse or create angst amongst residents. 

¶ 75 people who had indicated their interested in EnergySavers workshops, but could not attend 

were called and invited to participate.  

 

Recommendations: 

¶ It is recommended that in future programs more time is allowed to market the program and recruit 

participants to this activity.   

 

 

1.6.5 ENERGYSAVERS COMPARISON GROUP 

 

Lesson Learned: Recruiting to the EnergySavers Comparison group activity was very labour intensive.  

 

Observations: 

¶ Once recruitment to the other three priority activities had been completed, a range of tactics was 

ŀŘƻǇǘŜŘ ǘƻ ǊŜŎǊǳƛǘ ǇŀǊǘƛŎƛǇŀƴǘǎ ǘƻ ǘƘŜ 9ƴŜǊƎȅ{ŀǾŜǊǎ /ƻƳǇŀǊƛǎƻƴ ƎǊƻǳǇΦ hŦŦƛŎŜǊǎ ŀǘǘŜƴŘŜŘ /ƻǳƴŎƛƭΩǎ 

Active and Healthy sessions for the 50 plus age group, throughout Brisbane, such as Tai-Chi, Zumba, 

Aqua aerobics, Yoga, Fitness for seniors, and gentle exercise classes. This method of recruitment was 

very time consuming. It was not possible to pre-determine how many participants would attend and 

whether those in attendance would be eligible. In addition, explaining the program to prospective 

participants when they were preparing for an activity was challenging. However this process was a 

relatively successful tactic for engaging with the audience.  

The most successful tactic was hosting a stand at the Taigum Ageing Expo in October 2014. The 

majority of participants were recruited for the Activity at this event, with a large number of people 

signing up once the program and the grocery voucher incentive was explained to them. 

 

Recommendation: 

¶ Identifying events attended by this audience is an effective recruitment tactic. The Brisbane City 

Council brand was helpful in giving integrity to the program and encouraging the audience to register. 

The grocery voucher incentive also seemed to attract participation. 

 

Summary of key lessons and recommendations 

Ensure that collaborative partnerships between program facilitators, the target community, and service 

providers with ties to the target community, are fostered for optimal recruitment to energy efficiency 

programs. 

One of the key successes of the GHW program was the establishment of trusting, collaborative partnerships 

between the Brisbane City Council, groups and agencies with existing ties with the target population, with 

Community Service Providers, and with research organisations. This ensured a high level of recruitment to 

the program, often a challenging task for social programs.  
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For optimal recruitment, home-based interventions may be preferable when targeting senior low-income 

participants. 

Compared to the Home Energy Check, the need to travel to a public place on set dates and time for 

participation in the CSIRO EnergySavers sessions appears to have been a significant barrier for recruiting 

and retaining senior, low-income participants to the GHW program.  

For optimal evaluation, it is important to ensure program incentives are equivalent between treatments 

to facilitate random assignment of participants. 

It is important that recruitment occurs concurrently for all program treatments and that participants are 

randomly assigned to treatments. Program incentives should be equivalent between intervention and 

control group treatments to facilitate random assignment of participants. Random assignment will allow 

the program evaluation to identify any causal effects resulted by the program.  

Future programs seeking to provide energy efficiency modifications for low-income seniors should 

concentrate on appliances that have a large impact on energy consumption. 

Energy efficiency modifications were most effective in reducing household energy costs for participants 

who received a refrigerator upgrade. This finding suggests that when offering appliance upgrades, the 

potential energy reduction resulting from different appliances plays a key role in reducing household 

energy consumption and energy efficient modifications should focus on appliances that may have a large 

impact on energy consumption. 

Effective interventions for senior low-income householders should focus on the need for seniors to 

balance energy efficiency and reduced energy costs with the need for thermal comfort in the home.  

IƻƳŜ ǘƘŜǊƳŀƭ ŎƻƳŦƻǊǘ Ǉƭŀȅǎ ŀ ƪŜȅ ǊƻƭŜ ƛƴ ƳŀƛƴǘŀƛƴƛƴƎ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ǿŜƭƭōŜƛƴƎΣ with 70% of participants 

relying on heating and cooling appliances for thermal comfort. Data from the program indicates that 

thermal comfort is a key area for improving the energy efficiency and comfort of low-income seniors. Due 

ǘƻ ǘƘŜ ƭŀǊƎŜ ƛƳǇŀŎǘ ƻŦ ƘŜŀǘƛƴƎ ŀƴŘ ŎƻƻƭƛƴƎ ŀǇǇƭƛŀƴŎŜǎ ƻƴ ƘƻǳǎŜƘƻƭŘǎΩ ŜƭŜŎǘǊƛŎƛǘȅ ōƛƭƭǎ ŀǎ ǿŜƭƭ ŀǎ ƻƴ ŜƭŜŎǘǊƛŎƛǘȅ 

peak demand, future research needs to better understand how the use of heating and cooling systems 

ŎƻǳƭŘ ōŜ ƛƳǇǊƻǾŜŘ ǿƘƛƭŜ ƳŀƛƴǘŀƛƴƛƴƎ ƘƻǳǎŜƘƻƭŘǎΩ ǿŜƭƭōŜƛƴƎΦ 9ȄǇƭƻǊƛƴƎ ǘƘŜ ŜƴŜǊƎȅ ŜŦŦƛŎƛŜƴŎȅ ƻŦ ƘƻǳǎƛƴƎ ŀǎ 

ǿŜƭƭ ŀǎ ƘƻǳǎŜƘƻƭŘǎΩ ǎƻŎƛŀƭ ǇǊŀŎǘƛŎŜǎ ƛƴ ǊŜƎŀǊŘ ǘƻ ƘŜŀǘƛƴƎ ŀƴŘ ŎƻƻƭƛƴƎ ƛǎ ƛƳǇortant to develop policies that 

can facilitate the energy efficient use of heating and cooling systems.  

tŀǊǘƛŎƛǇŀƴǘǎΩ ǊŜŎƻƳƳŜƴŘŀǘƛƻƴǎ ŦƻǊ ŦǳǘǳǊŜ ǇǊƻƎǊŀƳǎ 

Changes to possible future versions of the GHW program were offered by a number of post-program 

interview participants (n=42).  

From HEC participants, suggestions included: 

¶ Introducing in-home displays for more homes to enable ease of energy monitoring and instant 

feedback 

¶ Guidance provided for the newly installed appliances, including on how to use their new appliances 

in an energy efficient manner 

¶ Measuring energy use of specific appliances, and having the HEC conducted by an electrician 

¶ Ensuring appropriate match between household needs and appliance size, type and ease of use 

¶ Greater attention with installation of appliances or other features 

¶ HEC to include a fire safety check. 
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6 Conclusion 

Broadly, the GHW Program was successful in meeting its program objectives, although impacts varied 

between activities. The activities that included a Home Energy Check (and especially the associated 

replacement of appliances) showed the strongest overall benefits in the program.  

Changes in energy consumption assessed across the program are relatively small. Since people with low 

incomes targeted in this program are paying up to 7% of their disposable income on household energy 

costs (per ABS data from 2009-10), even small reductions could be expected to have benefits for them. 

Further, program participants already were careful with energy consumption at the program outset, and 

thus have limited scope to further reduce consumption by further changing their behaviour (since they are 

already taking many of the discretionary steps available to them). In line with this suggestion, EnergySavers 

activities without Home Energy Checks did not show significant reductions in energy consumption over the 

trial period ς we conclude that any new behaviour changes evoked by the EnergySavers process were too 

small to show a meaningful change across the participants.  

However, appliance changes delivered within the HEC activities did tend to produce significant reductions 

in energy consumption (and related reductions in costs and emissions). Obviously, such reductions stem 

from replacing old inefficient appliances (especially refrigerators) with new higher-efficiency versions. 

Successful outcomes: 

¶ A high level of participant recruitment to the program; 

¶ Creation of an extensive corpus of data on the energy consumption behaviours and attitudes of low-

income senior citizens in the Brisbane area (such detailed data did not exist prior to this program); 

¶ Participants who received a HEC and/or participated in a face-to-face ES activity self-reported an 

increased awareness and level of understanding of energy efficiency by the end of the program; 

¶ Participants who received a HEC and/or participated in a face-to-face ES activity self-reported an 

increased frequency of energy efficient behaviour at the end of the program; 

¶ Participants who received a refrigerator upgrade and/or installed CFL lighting had a significant 

reduction in energy consumption (pre-program and post-program six-month comparison); 

¶ Qualitative feedback received from participants suggests that: 

ï People who improved their energy efficient use of heating and cooling appliances benefited from 

greater control over their energy consumption while maintaining their thermal comfort;  

ï Some participants reported that ceiling fans and power boards contributed to improving their 

levels of comfort within the home. 

Program limitations: 

¶ Because of non-random assignment of participants to different activity groups, the program evaluation 

could not confirm causal effects, and could not statistically compare the impact of interventions 

relative to equivalent non-intervention group. As a result, many conclusions can be drawn only 

tentatively, and should ideally be replicated with a formal control group and random assignment. 
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Appendices 

A.1 Recruitment and program activities tables  

Table 17 Green Heart Wisdom Program recruitment outcomes  

TREATMENT PARTICIPANT NOT COMPLIANT NOT ELIGIBLE NOT STATED NOT WILLING TO 
PARTICIPATE 

TOTAL 

 N % N % N % N % N % N 

HEC Only 605 62 2 0 4 0 0 0 367 38 978 

HEC & ES 
Information 

300 100 0 0 0 0 0 0 0 0 300 

ES Comparison  243 31 17 2 46 6 16 2 458 59 780 

HEC 
Comparison  

206 51 55 14 6 1 0 0 134 33 401 

ES Only 159 66 25 10 0 0 0 0 58 24 242 

HEC pilot 54 95 3 5 0 0 0 0 0 0 57 

HEC & ES 41 14 9 3 6 2 0 0 238 81 294 

ES Postal 33 79 4 10 0 0 0 0 5 12 42 

ES pilot 6 60 1 10 0 0 0 0 3 30 10 

Total 1647 53 116 4 62 2 16 1 1263 41 3104 

Based on screener information provided by Council. 
N= Number of individuals approached within each treatment. 
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Table 18 How participants heard about the program  

  HEC ONLY ES ONLY HEC & ES  HEC COMPARISON  ES COMPARISON  ES INFORMATION  HEC& ES 
INFORMATION 

TOTAL 
 

 N % N % N % N % N % N % N % N % 

Community Service Provider 430 71.7 7 4.4 11 18.3 201 97.6 872 4.9 1 3.0 210 73.4 872 52.9 

Friend 124 20.7 8 5.0 9 15.0 0 0 200 7.0 1 3.0 40 14.0 200 12.1 

Brisbane City Council 1 0.2 52 32.7 10 16.7 0 0 195 43.6 23 69.7 2 0.7 195 11.8 

Community group 20 3.3 39 24.5 4 6.7 1 0.4 95 10.3 2 6.1 1 0.3 95 5.8 

Community centre 4 0.7 20 12.6 14 23.3 0 0 73 9.5 1 3.0 10 3.5 73 4.4 

Family member 14 2.3 4 2.5 2 3.3 0 0 43 5.3 2 6.1 8 2.8 43 2.6 

Convenor 0 0.0 5 3.1 0 0.0 2 1.0 11 1.6 0 0.0 0 0.0 11 0.7 

Work 0 0.0 0 0.0 0 0.0 0 0 3 1.2 0 0.0 0 0.0 3 0.2 

CSIRO 0 0.0 0 0.0 0 0.0 0 0 0 0.0 0 0.0 0 0.0 0 0.0 

Other 4 0.7 23 14.5 9 15.0 2 1.0 79 15.6 2 6.1 1 0.3 79 4.8 

Not stated 3 0.5 1 0.6 1 1.7 0 0 76 0.8 1 3.0 14 4.9 76 4.6 

Total  600 100 159 100 60 100 206 100 243 100 33 100 286 100 1647 100 

Note: This data was not collected for pilot program participants 
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Table 19 Main motivation for participation in the Green Heart Wisdom Program 

 HEC ONLY ES ONLY HEC & ES  HEC 
COMPARISON  

ES 
COMPARISON  

ES 
INFORMATION  

HEC& ES 
INFORMATION 

HEC (PILOT) ES (PILOT) TOTAL 

 N % N % N % N % N % N % N % N % N % N % 

To reduce my electricity 
and/or gas bill 

351 58.5 75 47.2 29 48.3 0 0 51 21 14 42.4 162 56.6 12 22.2 3 50 697 42.3 

To improve the energy 
efficiency of my home 

79 13.2 43 27.0 13 21.7 0 0 35 14.4 7 21.2 42 14.7 10 18.5 1 16.7 230 14.0 

To receive the program 
incentive 

116 19.3 1 0.6 5 8.3 0 0 20 8.2 0 0 29 10.1 0 0 0 0 171 10.4 

To contribute to CSIRO 
research 

27 4.5 12 7.5 3 5 0 0 66 27.2 3 9.1 15 5.2 4 7.4 0 0 130 7.9 

Other 13 2.2 20 12.6 9 15 0 0 14 5.8 5 15.2 18 6.3 2 3.7 0 0 81 4.9 

To help the 
environment 

12 2 7 4.4 1 1.7 0 0 22 9.1 3 9.1 17 5.9 2 3.7 2 33.3 66 4.0 

Not stated 2 0.3 1 0.6 0 0 206 100 35 14.4 1 3 3 1 24 44.4 0 0 272 16.5 

Total 600 100 159 100 60 100 206 100 243 100 33 100 286 100 54 100 6 100 1647 100 
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Table 20 Program duration  

TREATMENT N MEAN SD MIN MAX 

HEC Only 559 110 36 35 270 

ES Only 126 88 18 14 134 

HEC & ES 57 99 32 27 153 

HEC Comparison  196 68 10 38 105 

ES Comparison  198 93 45 22 325 

ES Postal 30 51 18 26 114 

HEC & ES Information 256 56 30 21 126 

Total 1422     

N= number of participants 
Mean= Average program duration for treatment (number of days) 
SD= standard deviation 
Min= shortest program duration within treatment (number of days) 
Max= longest program duration within treatment (number of days) 
 
 
 

 

Figure 22 Program activity start date 
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Figure 23 Timing of pre-program survey completion and Brisbane temperature  

 

Figure 24 Timing of post-program survey completion and Brisbane temperature  
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Table 21 Summary of GHW program data collection  

PROGRAM DATA COLLECTED   AGENCY 
RESPONSIBLE FOR 
DATA COLLECTION 

SOURCE FORMAT 
RECEIVED 

NUMBER OF FILES CSIRO 
RECEIVED WITH FINAL DATA 

Eligibility screener Q&A Market 
Research 

Online forms SPSS file Three files 

Pre-program survey data Q&A Market 
Research 

Online survey 

Paper surveys 

SPSS file Three files:  

Pilot pre-program survey 
and Home Energy Check 
data 

Pilot post-program survey 
data  

Main stage data 

Home Energy Check data Q&A Market 
Research 

PGA tool, 
Runabout 

SPSS file 

Post-program survey data Q&A Market 
Research 

Online survey 

Paper surveys 

SPSS file 

Home modifications received by 
participants as a result of home energy 
check 

Community 
Service Providers 
(through PGA tool, 
Runabout) 

PGA tool, 
Runabout 

Excel 
spreadsheets 

Seven files: 

Pilot data 

Data collected by each CSP  

Electricity consumption data Energex Meter data Excel 
spreadsheets 

Daily e-mail feeds (over 300 
Excel files) 

Gas consumption data APA Group Meter data Excel 
spreadsheets 

One Excel file 

 

Table 22 Completion rate of GHW program data  

 PRE-PROGRAM 
SURVEY ONLY 

PRE-PROGRAM 
SURVEY AND HEC 
TOOL 

PRE-PROGRAM AND 
POST-PROGRAM 
SURVEYS 

PRE-PROGRAM AND 
POST-PROGRAM 
SURVEYS AND HEC 
TOOL 

COMPLETE DATA 
(INCLUDES 
ELECTRICITY METER 
DATA) 

 N % N % N % N % N % 

HEC Only (n=600) 598 99.7 596 99.3 564 94.0 562 93.7 556 94.1 

ES Only (N=159) 157 98.7   129 81.1   121 82.9 

HEC & ES (N=60) 60 100.0 60 100.0 57 95.0 95 95.0 47 95.9 

HEC Comparison 
(N=206) 

206 100.0   196 95.2   190 95.0 

ES Comparison 
(N=243) 

239 98.4   231 95.1   221 94.9 

ES Postal (N=33) 32 97.0   31 93.9 31 93.9 30 93.8 

HEC & ES 
Information (N=286) 

283 99.0 282 98.6 258 90.2 258 90.2 245 90.7 

HEC Pilot (N=54) 31 57.4 31 57.4 22 40.7 22 40.7 20 41.7 

ES Pilot (N=6) 6 100.0   4 66.7   4 80.0 

Total (N=1647) 1612 97.9 969 96.9 1492 89.1 937 93.7 1434 85.7 
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Table 23 CSIRO EnergySavers attendance  

CSIRO ENERGYSAVERS SESSION 

ES ONLY HEC & ES ES PILOT TOTAL 

N % N % N % N % 

Session 1 142 89 59 98 5 83 206 92 

Session 2 134 84 31 52 4 67 169 75 

Session 3 125 79 22 37 6 100 153 68 

Session 4 130 82 30 50 4 67 164 73 

Overall number of participants in treatment 159  60  6  225  

 

Table 24 EnergySavers sessions delivered within HEC & ES treatment 

TREATMENT GROUP 
ID 

SESSION 1  
DATE 

NUMBER 
OF 
ATTENDEES 

SESSION 2  
DATE 

NUMBER 
OF 
ATTENDEES 

SESSION 3 
DATE 

NUMBER 
OF 
ATTENDEES 

SESSION 4 DATE NUMBER 
OF 
ATTENDEES 

HEC & ES 23501 18 Aug 14 4 15 Sep 14 3 20 Oct 14 4 17 Nov 14 4 

HEC & ES 23502 14 Aug 14 9 11 Sep 14 3 9 Oct 14 0 6 Nov 14 1 

HEC & ES 23503 14 Aug 14 12 11 Sep 14 5 9 Oct 14 5 6 Nov14 7 

HEC & ES 23504 5 Sep 14 6 26 Sep 14 6 7 Nov 14 0 7 Nov 14 5 

HEC & ES 23505 5 Sep 14 7 26 Sep14 4 17 Oct 14 5 7 Nov 14 4 

HEC & ES 23506 5 Sep 14 2 cancelled 0 cancelled 0 cancelled 0 

HEC & ES 23507 17 Sep 14 6 8 Oct 14 6 29 Oct 14 5 19 Nov14 3 

HEC & ES 23508 24 Sep 14 5 15 Oct 14 3 5 Nov 14 2 19 Nov14 4 

HEC & ES 23509 26 Sep 14 5 7 Nov 14 0 7 Nov 14 0 28 Nov14 0 

HEC & ES Other  3  1  1  2 

Total   59  31  22  30 

Other= Three participants have attended an ES Only group however they also received a Home Energy Check. These participants have been 
reallocated to the HEC & ES treatment. 
Note: The information about the EnergySavers groups that have been established is from group coordination records and the convenor evaluation 
forms that are completed by convenors after each EnergySavers session. 
















































































































