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Affordability is consumers top consideration in the transition

Q. From the issues you just selected, which issue do you think is the MOST important to consider?

Click on the buttons below to see a breakdown of the data by key demographics:

Household Lifestage
Home Ownership l Property Type

[l Most important [l Other importance

Have affordable energy prices for all Australians [EE¥3 18%

Rapid transition to renewable energy sources 17% 13%
Replacing 'old coal and old gas plants with new 15% 18%
more efficient technology

Ensuring Australia’s energy system is resilient to

extreme weather events to avoid electricity 12% 22%

outages
Promote energy independence (i.e., household &

business consumers produce their own energy, &3 11%

to become less reliant on the network)

Reduce the amount of energy Australians use as 5% 110%
a country

None of the above

Base: All households (n=2,120)
Our methodology

Chart: Energy Consumers Australia + Source: Jun'22 Sentiment Survey * Get the data - Created with Datawrapper

Title of document to go here Month 2019

63%

Of households say having affordable
energy prices for all Australians is an
important consideration in the energy
transition — almost twice as highly
rated as any other issue.
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Outlook for prices
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Actual and projected national NEM-wide average electricity prices
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Source: 2008 to 2021 prices: ACCC, Inquiry into the National Electricity Market - Nov 2021 report, Dec 2021; 2022: AEMC, Residential Electricity Price trends 2021, Nov 2021; 2023 to
2030: ECA analysis. Prices are shown as real June 2022 dollars, excluding GST.
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Consumer confidence in receiving value for money for their energy
is dropping

Proportion of consumers who gave positive rating to value for
money for their energy
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== Positive rating given to value for money: electricity == Positive rating given to value for money: gas
Q: How would you rate the overall value for money of the products and services provided by your electricity/gas company in the past 6 months?

Source: ECA, Energy Consumer Sentiment Surveys, June 2016 to June 2022
*June 2022 Pulse results were collected in June 2022. Jun-22 ECSS results were collected in March/April 2022






Consumers are very concerned about energy becoming unaffordable

How concerned are you that in the next three years energy will
become...?
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m Moderate or high concern  ®mLow concern

Q: How concerned, if at all, are you that in the next 3 years...? Electricity and gas will become unaffordable for some Australians
Source: ECA, June 2022 Pulse survey 8






The energy divide is large and widening

Average Monthly Electricity Bills by Household Income
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Source: ECA, June 2022 Energy Consumer Sentiment Survey
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Only 40% of consumers say the energy market is working for them

Proportion of consumers who are highly confident that the market is working in
their long-term interests
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Q: How confident are you that the overall market is working in your long-term interests? By ‘the market’ we mean, the energy industry and energy regulators.
Source: ECA, Energy Consumer Sentiment Surveys, June 2016 to June 2022 12
*June 2022 Pulse results were collected in June 2022. Jun-22 ECSS results were collected in March/April 2022
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Consumers want a plan to keep
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Most consumers are concerned about the future of the market

How concerned are you in the next 3 years that...?
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There will be more frequent outages Australia won't have plans to transition to renewables
®m Moderate or high concern  ®mLow concern
Q: How concerned, if at all, are you that in the next 3 years...? Australia’s energy system will not be resilient to extreme weather events and there will be frequent electricity outages /

Australia won’t have plans in place to transition to an energy system that is based on renewables 14
Source: ECA, June 2022 Pulse survey
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Consumers have a view on the
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Most consumers want to transition to 100% renewables quickly

When should Australia aim to transition to 100% renewable energy?
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Q: There has been a lot of debate about how fast the transition to renewable energy should be. Those debating for a fast transition argue that we need to transition immediately to avoid
catastrophic consequences of climate change. While, those debating for a slower transition argue that it will be too costly to transition at a rapid pace because it will require expensive
upgrades to existing infrastructure. Considering this, when do you think Australia should aim to transition to an energy market that is made up of 100% renewable energy? 16
Source: ECA, June 2022 Energy Consumer Sentiment Survey
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